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(1932 Reveals Improved 6’s, 8’s, More 12’s; Increased H.P., 
Higher Compression, Automatic Choke, Starter, Clutch 


12-Cylinder Franklin |LARGER ENGINES, Pierce-Arrow Gives LONGER CHASSIS, 
Surprise for Show) AIR CURVE BODIES 


CHRYSLER ADDS 
FLOATING POWER, 


GIRDER FRAMES New York, Jan. 8.—Exhibit of a 


Clutch ‘Control, Oilite 
Spring Oilers, Other 
Improvements 


Detroit, Mich., Jan. 8.— 
Chrysler 1932 models consist 
of four new lines with twenty 
body types. The six-cylinder 
model, with an 82-horsepower 
engine, is mounted on a 116- 
inch wheel base, and is avail- 
able in six body types; the 
100-horsepower eight, mount- 
ed on a 125-inch wheel base, 
in five body types; the 125- 
horsepower Imperial eight in 
three body types on a 135-inch 
wheel base, and the Imperial 
custom eight, with the same 
engine and mounted on a 146- 
inch wheel base, is available 


in six bodies. 
Features of the new line are the 





(Continued on n Page 3% 37) 


1932 SALES OUTLOOK 
BETTER IN N. Y. AREA 


New York, Jan. 8.—As the result 
of an analysis of the metropolitan 
market for motor cars, John F. 
Sherlock of Sherlock & Arnold, Inc., 
reaches the conclusion that the ter- 
ritory around New York city may 
look forward to a moderate increase 
in automobile sales in 1932. The 
survey was made for William L. 
Colt, president of the Automobile 
Merchants Association of this city 
and head of the Dodge branch, 

Mr. Sherlock finds that in the 








(Continued on Page 34) 





AT THE SHOW 


A complete list of ex- 
hibitors at the New York 
National Automobile 
Show, their space num- 
bers, their representatives 
at the show and the hotels 
at which they are stop- 
ping while in New York 
may be found on pages 
16, 22, 36, 38, 40, 42 and 


45 of this issue. 


twelve-cylinder, 150 horsepower air- 
cooled Franklin sedan and limousine 
at Grand Central Palace were ex- 
pected to prove one of the major 
surprises of the show, not alone with 
the public but also with men well 
informed in the automobile industry 
who had no advance information 
that the Syracuse manufacturer had 
planned to present such a car in 
addition to the completely new line 
of 1932 air-cooled Supercharged Air- 
man models. 

These striking twelve-cylinder 
cars, powered with a V-type air- 
cooled engine of 398 cubic inches 
displacement, have already been 


(Continued on Page 47) 


PACKARD REVIVES 
THE TWIN SIX LINE 


Detroit, Jan. 8.—Packard today 
announced the revival of its twin 
six, adding another recruit to the 
ranks of the rapidly increasing 
twelves. Cylinders of this new 
Packard product are set at an angle 
of 67 degrees. The V-type engine 
is an L-head, with a bore and stroke 
of 354 by 3% inches, constituting an 
almost square engine. 

The valve mechanism empodies 
an automatic maintenance of mini- 
mum tappet clearance to make valve 





(Continued on Page 30) 


DIAMOND T ADDS 


1/>-TONNER AT $795 


New York City, Jan. 8.—Diamond 
T. Motor Car Company is exhibiting 
its new model 216-B, a 114-ton truck, 
available in 135% and 158-inch 
wheelbases at a base price of $795. 
Fourteen new improvements and re- 
finements are incorporated in the 
new model, which is a development 
of the 1931 model 216. 

Changes include a new axle of 
greater capacity with larger wheel 
bearings and wider faced gears; a 
new splined pinion shaft now car- 
ried on three roller bearings; new 


DODGE SIX AND EIGHT 
HAVE FLOATING POWER 


New York, Jan. 8.—Dodge Broth- | 
ers today disclosed its 1932 six and | 
eight cylinder lines, every unit of | 
which carries floating power. Among | 


| the interesting mechanical features | 


of these new Dodge cars must be. 
mentioned, in addition to floating 


(Continued on Page 46) 


ON HUDSON, ESSEX 


Free Wheeling, ‘Startix and | 
New Type Frame 
Are Features 


New York, Jan. 8.—The 
Hudson Motor Car Company 
is today making public details 
of the Hudson eight in three 
different wheelbase lengths, 


and the six-cylinder Essex. 
Among the features noted in this 
year’s Hudson and Essex lines are 
larger engines, a new frame con- 
struction, a new transmission and 
completely redesigned bodies, aim- 
ing at maximum streamlining. There 
are many new items of equipment 
and numerous refinements through- 
out the chassis and interiors. 
Design of the Hudson and Essex 
cars is generally parallel. Both 
cars are materially more powerful 
than formerly. The Hudson Greater 
Eight, now mounted on 119, 126 and 
132 inch wheelbase chassis, devel- 
ops 101 horsepower at 3,600 r. p. m., 
a gain of 14 horsepower over that 


(Continued ‘on Page 39) 


REEVES SAYS INDUSTRY 
OFFERS “BARGAIN DAY” 


By ALFRED REEVES 


General Manager National Auto- 
mobile Chamber of Commerce 
With the opening of the Automo- 

bile Show in Grand Central Palace 

only a few hours away, it is ex- 
tremely gratifying to note the atti- 
tude of healthy virility prevailing 
within the motor industry. 
Ignoring disappointments of the 
last two years, car makers have 
concentrated on the single objective 
of creating such a dramatic specta- 


(Continued on Page 43) 


Who’s Who, Why, Where 


Get 
today. 

The new book pub- 
lished by the Automotive 
Daily News. 

Giving names, titles and 
hotel addresses of lead- 
ing automotive executives 


at the New York Show. 


your copy free 








Details of New 12s STIFFER FRAMES 


Buffalo, N. Y., Jan. 8.— 
Pierce-Arrow 
public details of its two 
tion of which was first an- 
nounced in the Automotive 
Daily News on November 12. 
Since that preliminary an- 
announcement, there has been 


today made | 


New Type Brake Drums, 


twelve-cylinder cars, produc-| 


ARE FEATURED 


Smaller Wheels and 
Air Curve Bodies 


NEW YORK, Jan. 8.—If 


much interest in the mechan- | there ever was a time when 


ical details 


of these new- | the 


industry offered truly 


comers in the historic Pierce- | “big packages,” it is at this 


Arrow line. 


year’s show. They are bigger 


The smaller of these twelve-cylin- | lin every respect than they 


(Continued on Page 32) 


AUBURN HAS “8” 
PRICED AT $845 


New York, Jan, 8.—Prices on the 
Auburn eight and twelve cylinder 
models for 1932 were announced here 
today on the eve of the opening of 
the New York Automobile Show at 
Grand Central Palace. The prices 
on the eight-cylinder models range 
from $845 to $1,345, and the twelve- 
cylinder cars are priced at $1,345 to 
$1,795. 

The entire new line offers a se- 
lection of twenty-six body styles, 
thirteen on the elght- -cylinder 127- 


(Continued on Page ) 


A.M. A. DINNER STARTS 


New York, Jan. 8—The city has 
taken on an atmosphere of auto- 


tives from all over the country are 
pouring in to town to be on hand 
for the opening of the most im- 
portant show in the history of the 
industry. 

Proceedings really opened to- 
night with the great pre-show din- 
ner of the New York Automobile 
Merchants Association at the Hotel 
Commodore, William L. Colt, presi- 


(Continued on Page 20) 
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NEW BRAKE DRUM PUT 
| OUT BY KELSEY-HAYES 


Detroit, Jan. 8—The Kelsey- 
| Hayes Wheel Company is today an- 
nouncing production of a new one- 
|piece drake drum to be known as 
\the Kel-se-fuse. One of the ex- 
lecutives of the company describes 
| the new brake drum as follows: 

“The new Kelsey-Hayes'_ brake 


(Continued on Page 18) 





1932 SHOW FESTIVITY 


motive festivity. Automotive execu- | ? 


FOR SHOW VISITORS—<Automotive Daily News Offices: Editorial and Advertising, 350 Hudson St., 
Telephone CA nal 6-1000 


were last year—wheel base, 
weight, power, bodies and 
value. Sixty-horse-power en- 
gines are at the base of the 
scale and 100-horse-power en- 
gines are common, Compres- 
sion ratios are up, in some 
cases as high as 614 to 1. 
Engine speeds are higher, 
manifolds improved. Carbu- 
retion and fuel feed are better 
adapted to avoid vapor lock 
and other troubles, Engine 


aw, (Continued on _Page 5) 


CHEVROLET SALES 
ONLY 54% UNDER 1930 


New York, Jan. 8.—In spite of de< 
pression the Chevrolet Motor Com- 
pany had one of the most successful 


years it has ever enjoyed and its 
achievement has been remarkable. 
Perhaps its most notabe accom- 
pishment was in estabishing itsef 
in first place as regards production 
and sae of motor cars. The year 
1931 was the second time that Chev- 
rolet has occupied this position. 
Incidentally, this is also the sec< 
ond time that a company in the 


(Continued ‘on Page 41) 


WHERE TO GET A. D. N. 
DURING THE SHOW 


Show issues to the 
trade visitors in New York 
are free and may be ob- 
tained from your hotel 
news stand, booth D-102 


at the show, in the press 
room at the show or at 
your own booth or dealer 
meeting. 

News left at A. D. N. 
booth will be forwarded 


to editorial department. 
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CHAPIN URGES RAINEY | 
CONSIDER TAX PLAN 


New York, Jan. \ diaiiasiiaihadias 
Henry T. Rainey, 
leader, was petitioned to reconsider 
his attitude relative to inclusion of 
motor vehicles and gasoline in any 
sales tax program which Congress 
might enact, in a telegram sent to 
him today by Roy D. Chapin, chair- 
man of the taxation committee of 


the National 
of Commerce. Mr. Chapin is also 
chairman of the board of the Hud- 
son Motor Car Company. 

Tax proposals should be weighed 
by Congress on the basis of their 
possible effect on employment, Mr 
Chapin’s message charged. 

He reaffirmed the pledge of auto- 
mobile manufacturers that they 
were willing to pay their fair share 
of any additional taxes which Con- 
gress might find it necessary to im- 
pose. 

“However, our duty is dictated by 
an appreciation of the responsibil- 
ities which we owe to more ae 
4,000,000 wage earners suppor 
directly or indirectly by this oa am 
try,” Mr. Chapin declared in the 
telegram. 

“This responsibility compels our 


House majority | 


Automobile Chamber | 


shop equipment exhibiting at the 
Nationa] Automobile Show. 

George L. Bruner, president of 
the MEMA, pointed out that the 
success of the shop equipment sec- 
tion especially was largely depen- 
dent upon the use to which it was 
put by the wholesalers representing 
the exhibiting manufacturers. Neal 
G. Adair, editor of Motor, traced 
the history of this national show 
feature and quoted statistics to 
show what had been accomplished 
in past years, 

E. T. Satchell, 
Motor and Equipment 
| Association, urged the wholesalers 
to utilize the business building op- 
portunities provided for them by 
the exhibiting manufacturers, and 
S A. Miles, national shows manager, 
outlined the plans which had been 
developed to enable the wholesalers 
to have salesmen present at the 
show each day as well as to invite 
their trade customers. 

Thirty jobbing houses were rep- 
resented at the meeting, which 
closed with a pledge by the whole- 


president of the 
Wholesalers 





salers of their continued co-opera- | 
} 


tion. 


n| MARMON OFFERS NEW 


| New York, Jan. 8—Marmon will 





WALKER TO BROADCAST 
AUTO SHOW WELCOME 


New York, Jan. 8.—Mayor Walker 
will broadcast a welcome to out- 
|of-town visitors in Manhattan for 
the Automobile Show, next Tuesday 


night January 12, over station 
WNYC. 

He will have a few words of spe- 
cial greeting to 





some 
annual banquet of the 
Automobile Chamber of Commerce 
at Hotel Commodore that evening. 

At 7.40 o'clock his broadcast will 
be amplified in the banquet hall 
so that the guests may hear his 
remarks. 


'G. M. 1931 SALES 
‘TOTAL 937,537 


New York, Jan. 8.—December sales 
of General Motors cars to consumers 


|in the United States totaled 53,588, 


| EIGHT, REVISED “16” |: 


as against 57,989 for the correspond- 
ing month a year ago. For the 


twelve months of 1931 sales to con- 
sumers in the United States totaled 





opposition to any proposal which | have on view at the opening of the 
would unfairly penalize our em-/ Palace show a brand new line of 
ployees or the people who use our | eight-cylinder cars, in the moderate 


products.” 


MANUFACTURERS GIVE 
DINNER FOR JOBBERS 


New York, Jan. 8—Jobbers in the 
metropolitan New York area were 
guests of the Motor and Equipment 
Manufacturers Association Tuesday 
last at a dinner at the Hotel Wel- 
lington, which was called to discuss 


| price range. 





In addition the six- 
teen-cylinder job from last year has 
been refined and improved. 

The eight-cylinder line will be 
known as the model 8-125, the en- 
developing 125 brake horse 

ower. This new eight-cylinder job 
ir. a new automatic clutch, syn- | 
cromesh, free wheeling, ride regu- 
lator. 

In addition to the Palace exhibit 
at booth B-8, Marmon will stage a 
special showing in the lobby of the 
Commodore Hotel and at the local 


937,537, as against 1,057,710 in 1930. 

December sales of Genera] Motors 
cars to dealers in the United States 
totaled 68,650, as against 68,252 for 
the corresponding month a year-ago. 
For the twelve months of 1931 sales 
to dealers in the United States 
totaled 928,630, as against 1,035,660 
in 1930. 

December sales of General Motors 
cars to dealers in the United States 
and Canada, together with ship- 
ments overseas, totaled 79,529, as 
as against 80,008 for the correspond- 
ing month a year ago. For the twelve 
months of 1931 sales to dealers 
totaled 1,074,709, or more than 90 


the executives of | 
automobile and accessory companies, | 
1,500 of whom will attend the |} 
National | 


SPARKS from The SHOW 


New York, Here We Are! 


* 


x x 


Here’s Lookin’ at "Em 


* * * 


The Men Who Make the 


Wheels Go ’Round 
: 





* 





| Chris Sinsabaugh—Detroit Editor 
[res like coming back from commencement at good old 
Yavard is this foregathering of the advance guard here 
in New York for the thirty-second annual show—class 
reunions which again assemble the pioneers of the industry, 
with their recollections of the horseless carriage age, and 
the youngsters of the late twenties, brought together by the 
toot of the automobile horn, music sweet to their ears be- 
cause of its bread and butter tones. Yes, the show’s the 
thing. 





NOW THAT WE ARE HERE, what are we going to 
see? In our home town we learned about the big packages 
our manufacturers are sending to market, but what have 
the other fellows got? We'll find out when we peek into 
the national show windows of the industry this afternoon 
at Grand Central Palace. 

But you can’t get inside until this afternoon, so I'll 
borrow a red cap and a badge and ballyhoo a bit for the 
show, reading from the A. D. N. notebook in which is 
recorded the preview observations of the Paul Pry Asso- 
ciation. 


co-operation with manufacturers of| Marmon showrooms, 64th Street 
parts, accessories, service tools and‘ and Broadway. 


ea 


NOTHING ROLLS 


When automobile engineers 


ees 





Ball Bearings for their 1932 models, they did not think 
so much about what they might add to chassis costs. 
Rather they interpreted car-owner demands for ease 
of operation, faster top speeds and longer car life to 


mean that only New Departure quality would suffice. 


NEW DEPARTURE BALL 











+. 

YOU’VE HAD A CHANCE to familiarize yourself with 
Plymouth, Packard, Buick, Reo, Nash, Graham, Studebaker, 
Pierce-Arrow, Lincoln and Chevrolet, but what are we going 
to find in the packages marked “Not to be opened until show 
time”? Plenty, I’d say, knowing ahead of time what’s been 
sent to the Palace. 

There’s Auburn with its new twelve and a redesigned 
eight, both carrying the sensational dual ratio; the Cadillac 
line with its eight, twelve and sixteen, and its running mate, 
La Salle, on which $6,000,000 has been spent in engineering 
and production of the two lines; Hupmobile with its extreme 
lowness with no loss of road clearance or head room and 
long, streamlined running board; Oldsmobile’s six and eight 
choice on one chassis, with only $100 difference in price; 
Graham-Paige’s banjo frame, outboard springs, silenced 
chassis and body and its radical sloping radiator; Rockne, 
the debutante, breaking into its first show and boldly invad- 
ing the low-priced field with two different-priced chassis; 
De Soto dropping its eight and pinning its 1932 banner on 
one of the smartest-looking jobs we’ve seen this winter, 
carrying a rounded radiator of an individuality that cannot 
confuse De Soto with any other make. And, of course, 
floating power. 


* . 


(Continued on Page 28) 


* 


NO MORE OAKLAND, but a Pontiac eight in its place, 
and the Pontias six so carefully groomed you'll know it was 
a brother of the eight; De Vaux showing at the Commodore 
and superseding its Model 16-75 with an improved Model 
80; Franklin with a supercharger as one of its talking points; 
Willys-Overland and the Knight refined in many ways and 
tailored to the 1932 mode; Chrysler, floating powered, with 
automatic clutch; Dodge also featuring floating power, 
automatic clutch, etc.; Hudson and Essex with an exceptional 
number of unusual body comforts and up-to-date mechanical 
features, coupled with new body lines; Lincoln springing 
its $2,900 V-eight; Durant with two wheel bases and a price 
drop; Marmon with clutch control in a new eight, and the 
Marmon V-sixteen. 


* ~ 


LIKE A BALL 


specified New Departure 


* * ~ 


THAT’S THE CAR STORY on the new models. You 
will note equipment that is not confined to any specific make 
—ride control, automatic clutch, safety glass, automatic start- 
ing and other things that belong in the class of ’32. And 
when we go into the accessory and equipment section we are 
going to be impressed by the offerings of the house of Ben- 
dix, Stewart-Warner, Delco Products, Bohn Aluminum, Kel- 
sey-Hayes, Motor Wheel and other: powerful suppliers of 
fitments that make the modern ‘automobile so outstanding. 


BEARINGS 
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Sloan Says Motor Car Has 
First Lien on Buyer’s Budget 


By ALFRED P. SLOAN, JR., 
President General Motors Corp. 
In my twenty-five years’ experi- 

ence with the automotive industry 
we have seen many ups and downs 
—times of encouragement and times 
of uncertainty, In the early devel- 
opment of the industry there was a 
justifiable occasion for uncertainty 
because the ultimate position of the 
motor car as a contribution to prog- 
ress had not been established—we 
had no measure of our strength— 
of the dominating position that we 
were able to attain as an economic 


and social necessity. That is all be- 
hind us. 

We know we have the first lien 
on the purchaser’s budget; that the 
motor car is the last thing that the 
individual gives up in times of ad- 
versity—the first thing that is pur- 
chased when circumstances are such 
that a new purchase can be made 
If we know anything, we know that 
these circumstances are absolute 
facts. How could any industry have 
a greater foundation of opportunity? 

Naturally, we are concerned with 
the reduced business of the moment 
—problems are created which are 
difficult and unpleasant to deal 
with, but they are only problems of 
the moment. As long as the funda- 
mentals are as they are, we can 
face these problems with courage 
and conviction that a better order 
of things is in the making. 

The new offerings this year un- 
questionably represent greater value 
than ever before, and continually 
increasing values have been the 
foundation of the automotive indus- 
try’s success and development. This 
year brings new ideas in artistic 
effect and technical development. 

I am confident the motor car will 
make more real progress during the 
next few years than for many years 
past. Adversity is the greatest urge 
for progress. Oustide of my faith 
in the future on account of the fun- 
damental soundness of the industry 
itself is added the conviction that 
We are just beginning to realize 


AUTOMOBILE FINANCING 
IN CANADA DECREASES 


Ottawa, Canada, Jan, 8.—Figures 
for automobile financing in Canada, 
compiled by the Dominion Bureau 
of Statistics, show a decrease for 
November as compared with October 
of this year, and indicate a falling 
off in financing, as compared with 
the corresponding month (Novem- 
ber) of 1930. The per cent. of 
change is minus 29.9. 

The total number of cars finaaced 
was 5,125 in November, 1931; 6,435 
in October, 1931, and 6,783 in Nc. 
vember, 1930; and the amount of 
financing was $2,130,469 in Novem- 
ber, 1931; $2,662,144 in October, 1931, 
and $3,038,082 in November, 1930. 

New cars financed were 1,299 in 
November, 1931; 1,891 in October, 
1931, and 1,594 in November, 1930; 
While used cars financed were 3,826 
in November, 1931; 4,544 in October, 
1931, and 5,189 in November, 1930. 


BUICK CHIEF LAUDS 
UNIFIED MODEL PLAN 


New York, Jan.. 8.—E. S. Strong, 
president of the Buick Motor Car 
_Company, today expressed’ the 
belief that the plan under which an- 
nouncements of new models are 
made at the end of the year has 
worked out to the general benefit. 
The Buick organization was one of 
those which gave adherence to this 
plan, transferring its announcement 
date from summer to the show 
period. 

Mr. Strong expressed the belief 
that not only are dealers helped by 
late announcements, but industries 
which supply the automobile manu- 
facturers with materials of all sorts 
are distinctly benefited. “If this 
program were followed by the auto- 
mobile industry generally,” Mr. 
Strong remarked, “it is not too much 
to say that it would go far toward 
relieving winted dullness in many 
other of the country’s industries,” 











what we really can do through the 
results of research, engineering, 
manufacturing and distribution of a 
broader and more fundamental 
character. This is in no sense a 
time for discouragement—in every 
sense a time for action. No greater 
opportunities ever existed than to- 
day. 

Any forecast at any time is diffi- 
cult—1932 particularly so. No one 
can express an opinion based upon 
facts. My own belief—and this is 
not based upon fact—is that we will 
enjoy a somewhat better year than 
1931. The depletion of motor car 
mile inventory, which was not in- 
terrupted in 1931 by the economic 
depression; the fact that 1932 should 
bring into the market business re- 
sulting from obsolescence of the 
large business of three years ago, 
justifies this conclusion irrespective 
of any particular improvement in 
economic conditions. The trend of 
any industry as fcndamentally 
sound as the motor cay industry is, 
if it properly capitalizes its oppor- 
tunity over the long run, is always 
upward. 








TEXTOLITE 
TIMING 
GEARS 


GAIN IN USE OF BENDIX 
DEVICES ADDS PROFITS 


New York, Jan. 8.—The increasing 
use of devices manufactured by 
Bendix Aviation Corporation is re- 
flected by its ability to approximate 
its $1 dividend requirement. This 
compares with earnings of 56 cents 
per share in the previous year. 

The increasing use of its products 
strengthens the prospects for con- 
tinuation of this improvement. A 
number of its recently developed 
products are features of the new 
cars at the New York Automobile 
Show. 

Its automatic cluth control, which 
makes use of the intake manifold 
vacuum, has been adopted by Buick, 
Chrysler, Cadillac, De Soto and 
Dodge. 

The Bendix Startix is used as 
original equipment by Auburn, Hud- 
son, Hupmobile, Packard, Pierce- 
Arrow, Rockne and Studebaker. It 
is also being distributed as an op- 
tional accessory. It is reported that 
retail sales of this device have been 
steadily increasing and represent an 
important factor in the company’s 
earnings. In the past month, it is 


stated that retail sales of the Startix 
have averaged 500 per aay. 

Production has started on a car- 
buretor with automatic choke con- 
rol, 

A greater demand than ever be- 
fore is reported. Lincoln will feature 
the Bendix vacuum booster brakes 
on both eight and twelve cylinder 
models, 

A Startix device for motor boat 
adaptation which will eliminate 
backfire is another new Bendix de- 
velopment. 

At present, two shifts are working 
on the clutch control, while all other 
operations at the South Bend plant 
are 75 per cent, normal, 





MILLER OF WILLYS 
ON 1932 OUTLOOK 


Toledo, O., Jan. 8.—L. A. Miller, 
president of Willys-Overland, today 
exxpressed the opinion that buying 
confidence is returning surely and 
steadily, He announced that Willys- 
Overland is expressing its belief in 
business improvement by launching 
the biggest advertising campaign 
that it has sponsored since the de- 
pression started. 

Mr. Miller made it plain, however, 


(Continued on Page 46) 





BE VAUX WILL EXHIBIT 
AT COMMODORE HOTEL 


New York, Jan, 8.—De Vaux’s new 
80 line will be introduced during 
show week in a complete exhibit in 
the main lobby of the Hotel Com- 
modore. The new line supersedes 
the previous 6-75 model. 

According to Norman De Vaux, 
president of De Vaux-Hall Motors 
Corporation, these new cars are 
longer, faster and more powerful. 
Many major refinements have been 
incorporated in the body design, he 
states, while more luxurious uphol- 
stery and deep tufted cushions mark 
the interior changes. 

An “aero type” body, with slant- 
ing windshield and sweeping curves, 
constitutes the outstanding exterior 
improvement. By lengthening the 
wheel base to 114 inches and equip- 
ping the new cars with smaller 
wheels and larger tires, a close to 
the ground appearance has been ob- 
tained. 

Many chassis and mechanical im- 
provements are included in the 
new 80. 


CLASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 


LIGHT 
RESILIENT 
QUIET 


Preeise Timing for 50.000 Miles 


GOOD nonmetallic gear— made of a material only 
half as dense as aluminum—has the lowest possible 
effective mass and is subject to the lowest acceleration 
and deceleration stresses, 


4 


A good nonmetallic gear is nearly 40 times as resilient 
as a steel gear. This resilience greatly prolongs the life 
of the drive. 


A good nonmetallic gear is soft and nonresonant and 
eliminates all metal to metal clashing. 


A good nonmetallic gear wears less than 0.001 in. in 
-20,000 miles. Displacement between camshaft and 
crankshaft is negligible. The initially perfect timing is 
maintained for 50,000, often 100,000, miles. 


A good nonmetallic-gear timing drive betokens con- 
scientious, uncompromising manufacture throughout 


the car. 


830-111 


GENERAL@ ELECTRIC 


SALES AND 


ENGANEERING 


SERVICE IN 


PRIDCITP AL 


CiTisgs 
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MUCH REPLACEMENT 


1932 BUYING CERTAIN, 
WILLIAMS DECLARES 


By G. M. WILLIAMS, President 
Marmon Motor Car Company 


| 


} 
| 
| 
| 


The courage and optimism of the | 
American business man is nothing | 


short of remarkable. 


As a result, | 


many bright spots are appearing on | 


the business horizon — authorities 
feel sure that better times are near. 


All of us are working and planning | 


for prosperity, yet we must be pre- 
pared in case the worldwide situ- 
ation and Amcrica’s complicated in- 
ternal situation combine with the 


presidential year to keep business | 


moving cautiously, 

But regardless of general 
ness conditions, we know that the 
automobile has become a fixed part 
of modern life; that it is a neces- 
sity; that people are going to wear 
them out and buy new ones, even 
if business is out of kilter. Per- 
haps cars will be used longer and 
possibly more carefully, and that is 
a good idea; but the point is that 
in 1932 there will be a great deal 
of buying, for there already is neces- 
sity for replacement of worn-out 
transportation. 

Authorities tell us that the nor- 
mal! demand for replacement alone 
is something like 2,900,000 cars. 
Contrast that figure with an es- 
timated 1931 production of only 
about 2,200,000 cars. We know that 
people are wearing out their cars; 
that in 1931 automobiles were used 
more than ever. Verification lies 
in an estimated gasoline consump- 
tion of 15,760,000,000 gallons in 1930 
compared with 13,960,000,000 in 1929, 
and with the total even higher in 
1931. 

In 1931 the dollar bought far more 
than it did in 1930. In 1932 this 
definite trend to greater value will 
be even more pronounced. The dol- 
Jar is going to buy more of every 
commodity; and the fellow who 
gives the greatest value is going to 
come in for hearty consideration 
from the man with the money and 
the necessity and the desire to buy. 


| 
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Regarding 1932, therefore, two 
definite conclusions are outstand- 
ing: (1) That there is sure to be 
a considerable volume of buying, 
and (2) that the new automobiles 
which will enjoy the greatest pub- 
lic favor will be the automobiles 


that offer the most possible value | 


per dollar. 

To the dealer these facts can 
mean but one thing—he must 
choose well on selecting the car to 
sell. It must be a readily recog- 
nized value; it must have excellent 
appearance; it must be a great per- 
former; it must have all the out- 
standing sales features; it must be 
reasonably priced. We are convinced 
that whether the dealer will write 
down the results of 1932 in red ink 
or black will be determined by 
whether or not the line he sells 
offers unmistakable value for the 
money. 


On 1932 Safety Factors 


By N. E. WAHLBERG, Vice-Pres. 
The Nash Motors Company, Keno- 
sha,, Wis. 


We feel that the synchronized spi- 
ral gear transmission should be and 
probably will be adopted practically 
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Notice to 
Advertisers 


Advertisers 


who want to 


reach the trade next week will 
have the opportunity to do so 
through the show issues of Auto- 
motive Daily News to follow 


this one. 


to use one or 
issues 


week’s 


Advertisers who want 


next 
phone 


more of 
please 


CA nal 6-1000 and ask for the 
advertising department of Auto- 
motive Daily News. 


We are in a position to pre- 
pare copy, pick up copy from 
other publications, make repro- 
ductions from other advertise- 


ments. 


We 


serve 


quickly, print 


quickly, publish quickly, and the 
advertiser gets results quickly. 
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19 Out of 20 People 
Will Buy Low-Priced 
Cars, Says Peed 


By L. G, PEED, General Sales Man- 
ager De Soto Motor Corporation. 


The low-priced automobile has 
come into its own. At no time in 
the history of the industry has the 
less-than-a-thousand-dollar car en- 
joyed the commanding position it 
does today. 

Nineteen of every twenty people 
who buy automobiles this year will 
select low-priced cars. And at least 
nineteen of these twenty will be 
smart buyers. 

Probably at least four or five of 
these twenty could easily justify the 
purchase of an expensive automo- 
bile. To these -four or five the ex- 
penditure of an extra four or five 
hundred dollars undoubtedly would 
be of little concern. They, perhaps, 
would never miss it. 

But one of the chief reasons why 
these four or five have that extra 
cash which they may or may not 
invest is that they have been, and 
still are, shrewd buyers. They have 
a definite knowledge of their trans- 
portation requirements and, at the 
same time, that forbearance that 
comes with sagacity ... they look 
at today’s low-priced automobile 
and find in it everything that a 
motorist requires in an automobile. 

They ask themselves the ques- 
tion, “Why pay more?” and, finding 
no satisfactory answer, they join 
that motor-wise army ... that 95 
per cent. of motorists who buy low- 
priced automobiles. 

The extraordinary value offered 
in the low-priced automobile and 
the growing popular recognition of 
this value is, perhaps, the most sig- 
nificant economic development in 
the automobile business in recent 
years. 

For some time a steadily increas- 
ing number of automobile buyers 
have been becoming alive to the 


| value and virtue of the low-priced 


automobile. 

Let us start in 1927, for example, 
and see how the production of low- 
priced automobiles has compared 
with the total output and how it 
has shown a steady gain each year 
until 1931, when it represented 94.4 
per cent. of the total production of 
the industry. 

The percentage of low-priced car 
production to the total output of the 
industry by years was as follows: 
1927 1928 1929 1930 1931 
79.3 84.4 89.6 90.8 94.4 

In this connection it is worth 
while to note that, in 1931, buyers 
of low-priced cars spent $1,159,000,- 


000 on automobile transportation 
... they backed their faith in the 
low-priced car with an amount 
never before expended in this price 
class. 

Unlike Topsy, this sweeping trend 
to the low-priced car didn’t “just 


(Continued on Page 34) 


DODGE TRUCK OUT FOR 
LOW PRICED BUSINESS 


Detroit, Jan. 8—Walter Graves, 
manager of truck sales for Dodge 
Brothers, announced today that 
with reductions in the prices of his 
company’s four and six cylinder half 
ton units, Dodge is going in strongly 
for business in the lowest price 
truck field. The reductions are $60 
and $70 respectively. 

Production of these units is being 
stepped up to meet dealers’ require- 
ments. The four has a base price 
of $375 and the six of $515. 


FISHER POINTS TO 1931 
ENGINEERING PROGRESS 


New York, Jan. 8.—Lawrence P. 
Fisher, president and general man- 
ager of the Cadillac Motor Car 
Company, today expressed’ the 
opinion that the year 1931 has seen 
greater development in the fieic of 
automotive design and construction 
than any year in recent history. 

He holds that the low production 
of vehicles gave an impetus tu en- 
gineering research and development, 
now evident in the 1932 cars, which 
would not have been possible in a 
period when the industry was tied 
up with production demands, 

“In times when business is less,” 
said Mr. Fisher, “the automobile 
builder has more opportunity to 
originate and develop improvements. 
He not only has opportunity but he 
recognizes the necessity of increas- 
ing the appeal of his product. Dur- 
ing the past year he has recognized 
this necessity more than at any 
other time. And the motoring pub- 
lic will reap the benefit.” 


SPORT COUPE in the 1932 Pontiac 


A 


AKRON DEALERS HEW 
CLOSE TO LINE; COME 
OUT SATISFACTORILY 


Akron, O., Jan. 8.—Starting from 
almost any dealer in the city of 
Akron the story as far as stocks 
of either new or used automobiles 
is concerned would read the same 
for every dealer. The beginning of 
1932 sees new car stocks lower than 
usual] everywhere. The fact that 
used cars are down in number 
speaks very well of the merchan- 
dising ability of Akron automobile 
dealers, especially in view of the 
difficult conditions experienced in 
1931. 

Used car prices are probably down 
an average of at least 20 per cent., 
some of the dealers quoting de- 
creases of 30 per cent. and 35 per 
cent., which, of course, has affected 
the dollar and cent volume for the 
past year, but in every case the 
dealers have reported increased 
sales in unit volume which show an 
increase generally of 25 per cent. or 
better. 

It is noted in this city that good 
used cars sell readily, although cars 
in poorer condition move very slug- 
gishly. Used car dealers especially 
have forced used car sales and have 
done a very good job for the year, 
the used car business as a whole 
being exceptionally good and would 
have been even better were it not 
for the release of a considerable 
number of repossessed cars on the 
market. 

No particular changes in the mer- 
chandising of either new or used 
cars were noted outside of the very 
emphatic statement by every dealer 
that continued concentrated effort 
has been necessary by their entire 
organizations in order to hold and 
show the fine record that Akron 
has achieved. 

All Akron dealers have pushed 
their service departments especially 
hard in 1931, and, without exception, 
report gratifying increases in service 
and sales of parts. In many cases, 
Akron dealers declared that this in- 
creased service business had been 
absolutely necessary to show a real 
profit on their entire operations. 

While some dealers have found it 
profitable to sell service on a time 
payment basis, an equal number 
operate on a Strictly cash basis, so 
that in this city it is really a toss-up 
which method is the most profitable. 

Retrenchments among the Akron 
dealers show no decided or unusual 
methods, although all of them have 
unquestionably cut down their oper- 
ating expenses here and there where 
it has been found possible. 

Akron banks are at least con- 
servative on automobile loans, and, 
without the help of automobile 
finance companies in the purchase 
of new cars, the Akron dealers would 
find it somewhat difficult to main- 
tain their stock, and, in some cases, 
dealers felt that without such as- 
sistance they would be unable to 
operate. 

As a whole the Akron dealers are 
sensibly optimistic for the year of 
1932, although no unusual sales in- 
crease was predicted by any. To 
offset such a conservative prophecy, 
the fact that no dealer felt there 
would be a decrease in sales of 
either new or used cars can be 
taken as a favorable omen for good 
sales in both divisions. 

At the Taylor Swing Motor Com- 
pany, G. R. Taylor, president, stated 
that his concern had found it 
profitable to cut the demonstrating 


(Continued on Page 20) 
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932 Reveals Important 
Engineering Achievements 


(Continued from Page 1) 


mountings and power plant 
mountings of new forms are 
found everywhere. New types 

f frames are called section, 
bridge type, banjo, but by 
whatever name_ they 
known they are more rigid 
and more stable in front than 
they were last year. 

Then, who hasn’t heard of clutch 


are | 


course, where clutch control pro- 
vides the free-wheeling. 

In connection with the new 
frames, it will be noted there are 
more out-rigger spring mountings to 
get a better “bed” and to permit 
mounting a wider body. There are 
a few more examples of hypoid rear 
axle drives, but Auburn's dual axle 
is the outstanding drive change to 
be seen at the show. It is a brand 
new form using a planetary trans- 


control, Startix, automatic choking, | mission to engage and disengage one 


ride control? Auburn introduces a 


new one in the form of a dual re-| 


duction rear axle. There is every 
gadget in the world offered on the 
1932 cars. Manufacturers, as a whole, 
are seriously in the twelve-cylinder 
field and if Ford leaves the four- 
¢ylinder class, which is likely, there 
will be only one four-cylinder car 
on the market this year. Eights pre- 
dominate, the sixes follow, and 
twelves are coming in fast, with 
Cadillac, Auburn, Packard, Pierce- 
Arrow and Lincoln leading the way. 

It should be noted in connection 
with the V engines that the angle 
between the blocks is such as to pro- 
duce uneven firing. Thus, the Pierce- 
Arrow twelve with 80-degree blocks 
fires 80°, 120°, 160°, 240°, 280°, 360° 
Auburn casts its cylinders in one 
block and the others in two blocks. 
There is still no other twelve’ like 
the American La France, with a 
vertical block, and the bores at an 
angle in that block. 

The cry for increased power, great- 
er speed and greater luxury has 
brought the twelves to the front. 
Practically every manufacturer has 
made innumerable changes, but 
there are few strictly new chassis on 
the market. 

The continued lines are modifica- 
tions of previous series with the 
addition of 1932 equipment and 
chassis modifications that could be 
made without undue cost. There 
are more thermostatic heat controls 
for the intake this year, but many 
manuals still remain. In connection 
with fuel feeds, many makers have 
insulated the gas line and placed it 
outside of the chassis, where it will 
keep the gasoline cooler. 

Huason still continues the vacuum 
tank, though the fuel pump is gen- 
erally used and the newest pump 
has a take-off for the windshield 
wiper to keep it at uniform speed 
regardless of throttle position. Down 
draft carburetion predominates, but 
many of the up draft types show 
great improvement. Electrical equip- 
ment has been improved and bat- 
tery capacity increased. Cooling 
fans show many new designs, with 
uneven spacing of the blades. 

In engine mountings practically 
every one uses rubber. There are 
three-point, four-point, six-point 
and eight-point mountings and of 
course the entire Chrysler line uses 
two-point mounting for its floating 
power. There is a wider use of coun- 
ter-weighted crank shafts. Bearing 
sizes have been increased to take 
care of greater displacements and 
greater power. 

Perhaps the most interesting gen- 
eral engine trend is the change in 
cylinder heads to provide increased 
compression. Most of these are so 
high that it is imperative that Ethyl 
Gas or some similar fuel be used, 
and this will prove almost essential 
for decent operation after the engine 
has carbonized slightly. It is be- 
lieved that even 5% to 1 is too high 
a ratio for ordinary fuels in a slight- 
ly carbonized motor. With higher 
speeds, greater power output, more 
attention has been given to oiling 
systems, and there are more ex- 
amples of pressure through the rods 
to the wrist pins. Floating pins are 
more in evidence. In pistons the 
aluminum invar strut predominates, 
but the tin-plated iron piston used 
in the Rockne and Cadillac look 
very promising. 

Clutch control introduced by 
Buick is now used on many other 
makes, the Chrysler complete line 
using a different form in which the 
clutch can be disengaged and the 
transmission disconnected front and 
rear, through the use of accelerator 
control. Practically every transmis- 
sion on the market has an easy shift 
with helical gears. Synchro-mesh 
leads. The outside free-wheeling 
wnit is generally used except, of 


pair of rear axle gears. 

There are many improvements in 
steering and increased use of kick 
shackles. The Ross cam and lever 
type leads, and many makers have 
increased their reductions—some as 





high as 22 to 1, The steering changes 
and front end stabilization have re- 
ceived much attention because of | 
the use of smaller wheels and 
smaller, “fatter” tires. 

Bendix two-shoe brakes are the 
leading make and improvements are 
to be noted in the increased use of 
inclosed cable control. There are 
two new forms of brake drums that 
every dealer should note—one is | 
Motor Wheel’s Centrifuse, and the 
other is Kelsey-Hayes new welded 
development, known as the Kel-se- 
fuse. 


The trend to ultra streamlined or | 
|coln, Pierce-Arrow, Studebaker and | 


air curve bodies is quite general. 


N. J. PLANS TO SPEND 
$29,375,456 ON ROADS 
Trenton, N. J., Jan. 8—Gov. 
Larson has approved in its entirety 
the 1932-33 construction program 
submitted to him by the State 
Highway Commission. As drafted, 
the program provides for total ex- 
penditures of $29,375,456 for high- 
way construction. 


| ANDERSON ON CAPACITY 
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PRODUCTION SCHEDULE 
ON AJAX SPRING COVER 


Boston, Mass., Jan. 8.—Anderson 
Manufacturing Company of Cam- 
bridge reports capacity production 
schedule in effect on orders for Ajax 


steel spring covers for the 1932 mod- 
els, which include Buick, Chrysler, 
Dodge, Cadillac, La Salle, Lin- 


Rockne, 

Officials of the company report 
all business obtained on the new 
type B metal cover, which was de- 
veloped for use in connection with 
machine installation to answer the 
problem of volume production. 

W. S. Ferguson of Anderson re- 
| ports 1932 will be the first year in 
which cars in the $1,000 class or 





below will use spring covers as 


standard equipment; and he feels 
his company will have a very suc- 
cessful year. 


Simplicity Manufacturing Com- 
pany, Port Washington, Wis., is dis- 
playing a new piston grinder. It in- 
cludes a work head with a special 
feature which involves the quick 
changing of various rotating and 
table speeds through the manipula- 
tion of two levers. No belt change 
is necessary. 

Other items of the Simplicity line 
which are displayed include cylinder 
boring and grinding machines, line- 
boring machine, connecting-rod bab- 
bitting and boring machines, general 
purpose grinder, valve grinders, 
valve seat replacement tools, cutters 
and pilots. 


CLASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DAIL¥ 
NEWS BRING RESULTS 


aD 


CONTROLLING 
GASOLINE POWER 


Do you realize how completely Bendix Products control gasoline power? 


How they make this vast energy subservient to your will? 


In starting, going, stopping — Bendix Products perform their tasks smoothly, 


dependably. 


In so doing they simply carry out the intention of Bendix. They are the 


vehicles by which Bendix serves transportation; each product definitely 


planned and made to be a standard of excellence for its kind; each conceived 


and built to add safety, comfort, convenience, economy for you who ride. 


SEE THEM AT THE SHOWS! 


AUTOMOBILE 


Bendix Aviation Corporation... New York... Chicago 


AVIATION 


D | 


MARINE 


X 


INDUSTRIAL 


BenpIx MECHANICAL BRAKES... BeEnpix Drive... BENDIX CLruTcH CONTROL ees 
BENDIX STARTIX...B-K Vacuum BrakE Boosters... COWDREY BRAKE TESTERS 
_,. Locknerp Hypravutic BrRAKES...BxENDIX-WESTINGHOUSE AIR BRAKE SYSTEMS .%s 6 


STROMBERG CARBURETORS... BENDIX FLEXIBLE TUBING... 4ND OTHER EQUIPMENT 
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American Labor 
N the many analyses of present business conditions and 
| future prospects that have appeared, we have failed to 
notice any adequate realization of probably the most power- 
ful factor for industrial revival that.we have. We refer to 
the vast supply of skilled industrial labor with which this 


country is blessed. 


Consider for a moment the difference in the situations | 


existing today in this country and in Russia. 

Here we have an inexhaustible supply of skilled indus- | 
trial labor. We have traditions of mechanical skill dating 
back to Colonial days, when New England farmers turned 
their barns into workshops during the long winters and pro- 
duced all manner of hardware and metal equipment at small | 
hand forges. Mechanical skill became almost a part of the 
American character. As new immigration poured into the 
country during the last century, the newcomers from Europe 
learned mechanical skill in shop and factory. Today we 
have a body of skilled shop and factory workers sufficient 
to man industries that are equipped for a production far 
beyond present ability to consume. We have the funda- 
mentals for prosperity ready to our hands. 

In Russia, Stalin and his coadjutors are striving to 
create an industrial nation from one that always has been 
predominantly agricultural. First, they must build the fac- 
tories, then they must train skilled workers to man them. | 
Before they can get on an even basis with us they must 
create something that we already have, and that something 
is the very foundation of industrial prosperity. 

Almost everything in this country has been deflated. | 
Prices, stocks, bonds, wages have all gone down, many of | 
them to depths that are nothing short of ridiculous. But | 
America’s possessions in plants and in skilled labor have 
not been deflated. We have exactly the same equipment of 
plants and labor that we had during the boom times of 1928 
and 1929. Compared with the task that confronts Stalin 
and his helpers in Russia, our pathway is straight and easy. 
Surely American pluck and enterprise have not become so 
atrophied that we cannot conquer our present difficulties, 
with the fundamental advantages that fight on our side. 


- 
The Human Scrap Pile 

AT THE RECENT MEETING of the American 
Economic Association, held at Washington, Dr. Sumner 
Slichter of Harvard University had some interesting things 
to say about the need for helping labor to adjust itself to 
changing conditions. 

“Unless labor is helped to adjust itself to the fast-chang- 
ing requirements of industry, we are bound to have an 
enormous human industrial scrap heap, representing many 
thousands of ruined lives,” said Dr. Slichter. “After two 
centuries of industrial revolution, it is high time that we 
recognize that technological change is bound to occur too 
rapidly and to produce misery and degradation unless it is 
intelligently directed and unless workers are assisted to 
adjust themselves to their new environment. Few forms 
of industrial waste bulk larger than the unnecessary costs 
of progress and few economic problems are more important 
than this problem of how to control change so that it will 
occur less wastefully and will inflict less suffering.” 

Dr. Slichter has touched on the condition created by 
the development of production machinery beyond the | 
capacity of the nation to consume its output. We have an| 
example of this in our own industry. The automotive 
plants of America today could produce 8,000,000 vehicles. 
Sales in 1931 will reach perhaps 2,600,000 vehicle units. 
There is the story in a nutshell. The machine age has out- | 
stripped our ability to consume, and unemployment is the | 
fmevitable result. Our task now is to control the situation 
fo as to minimize human suffering. It is a task worthy of 
bur best brains and most concentrated effort. 
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More Miles-More Months 
with a WILLARD 


Schedules to maintain. Lights for the night runs. 
Heavy weather. Heavy going. But a battery you can 
depend upon. Plenty of power... all the time. 
Dependable. Satisfactory ... for more miles and 
more months. And kept fit through a nation-wide 


Willard service organization of forty thousand dealers. 


Willard 


WILLARD STORAGE BATTERY CO. « Cleveland + Los Angeles + Toronto, Ont. 
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@A LITTLE FAIRY STORY FOR SHOW WEEK 


WHY Gran DMA 
WHAT BIG EYES YOU HAVE! 





said little Red Riding Hood looking at the big New York Car Market. And well 
she might, because last year New York City and the Suburbs bought one-ninth 


of all cars sold in these great United States—Mr. Ford’s cars excepted! 


“Wonderland was never like this,” retorted Alice, 
pointing to the fifty-mile dot in the school geog- 
raphy which gives Nash more than one-fifth of na- 
tional sales, and gives a fifth toa sixth of U.S. sales 
to Auburn, Willys Knight, Buick, Chrysler and Studebaker; and takes one- 
seventh of Reos, and an eighth of all Hupmobiles, Oldsmobiles, Oaklands, a 
ninth of Marmons, a tenth of Grahams and Hudsons, and only slightly less of 


Essex, De Soto, Pontiac, Willys, Ford and Chevrolet! 





“Advertising Managers must be awfully generous 
guys,” said the Mad March Hare, “‘because other- 


wise, why should they cover the map with adver- 





tising—even if they don’t cover much of the mar- 
ket giving most sales? Because of the ninety-three million lines of newspaper 
advertising on motor cars run in 86 large cities in nine months of last year, only 
one-twenty-fifth ran in New York—and remember, that doesn’t count all the 
millions of lines run in the thousands of small cities... because if you did, New 
York would have only one one-hundredth or maybe two one-hundredths ofall the 
newspaper advertising, even if it does give one-ninth of sales!”’ (Now run along 
to bed, March Hare, and don’t ask questions.) “And wouldn’t you think,”’ con- 
tinued the M.M.H., “‘that maybe Sales Managers ought to know that the 
very pretty ads in very pretty magazines can’t possibly help much in New York— 
because most of the great national magazines have 88% to 93% of their circu- 
lation somewhere else, and reach only one-twenticth to one-eighth of families in 
New York City and the Suburbs—even if they do a swell job in Arizona and the 
corn belt, which unfortunately is buying hardly any cars.” (““Well, what would 
you do?” asked Alice.) “I’d use The News,” said the M.M.H., “because almost 
everybody in New York reads The News... and you need The News with more 
than a million and a quarter circulation in the city and suburbs, because the 


city and the suburbs have more than a million and a quarter car owners!’ 


, 


(‘*Tsh,tsh, wouldn’t you think somebody else would wake 
up?” said Rip Van Winkle, going back to sleep.) 





| THEa@NEWS 


NEW YORK’S PICTURE NEWSPAPER 
220 EAST 42nd ST., NEW YORK + Tribune Tower, Chicago 
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‘Association Chiefs fs View Dealer Outlook for r 1932 





Improved Business Seen 
For Evansville Dealers 


By J. W. WALTON, President 
Evansville Automobile Dealers Show 
Assn., Evansville, Ind. 

Dealers in this section as a whole 
are in good shape financially and 
their stocks of new and used auto- 


| to be almost ruinous. 


| 


| 


| tion, 
| least. 


mobiles are not excessive. Evansville | 


has a number of geod dealers who 
have been in the automobile busi- 
ness a number of years. This experi- 
ence has been a great help and we 
are sure that all of them will do a 
better business in 1932 and at least 
@ more profitable business than in 
1931, 

Practically all of the dealers have 
plenty of money to finance their 
business and our banks are willing 
to help a legitimate dealer who can 
show past satisfactory records. 


Little Sign of Revival 
Indicated in Wheeling 


By CHAS. W. LANE, President 

Wheeling Automotive Merchants 
Assn., Wheeling, W. Va. 

General business conditions in this 
territory are worse than they have 
been for many years, with the ex- 
ception of holiday buying in the de- 
partment stores. 

As far as can be learned, the 
banks are giving the dealers no help 
whatever, and we see little, if any, 
positive signs of a revival. 


Outlook for Houston 
Pickup Not Reassuring 


By Treas. 





| vision? 





| be forced. 


Houston Automobile Dealers Asso- | 


ciation, Houston, Tex. 
It would be refreshing to turn in 
an optimistic report, but we cannot 
ignore the cold facts. The outlook 


for 1932 in Houston and surround- | 


ing territory is anything but reas- 
suring and there is nothing definite 
in sight at this time to change the 
picture. This is the general opinion 
reflected by our leading bankers and 
the men you brush against on the 
street. 

Activity in our basic industries is 
almost stagnant. Market prices of 
our lumber, cattle, oil, sulphur and 
agricultural products are so low as 











houses are loaded to the rafters 
with the largest carry-over of cotton 


fon record. Truck and bus trans- 


portation is sapping the very life 
blood out of our railroads. All of 
these factors have combined to con- 
tribute to our unemployment situa- 
which is alarming to say the 
Even those who have work 
have been so reduced in salaric. and 
wages that they are afraid to mort- 
the uncertain future in the} 
purchase of automobiles. So where 
is the dealer to look for his market? 

Dealer mortality in our rural com- 
munities has been heavy this year 
and such retail activity as still ex- 


gage 


lists counts for almost nothing. Re- 


possessions have been bad the past 
few months. Regarding used car 
stocks, some few dealers appear to 
be in good condition but a vast ma- 
jority of them are heavily loaded— 
a very unhealthy condition for this 
time of the year. 

No doubt a considerable number 
of low priced cars will be sold 
locally next year but even in this 
field the rivalry is so keen that 
these dealers, for the most part, are 
trading om a crazy basis. As for 
the medium and higher priced cars, 
it looks as though the market is 
going to be pretty thin and it is 
going to be a miracle if dealers 
handling these cars can make ex- 
penses. Expensive leases which 
cannot be broken is one of the great 


| evils of the day for the dealer. And 


it is no secret that our local bankers 
look with distinct disfavor upon the 
automobile business, or racket as it 
has become. 

What is the formula for success- 
fully operating a dealership during 
times like these? Reduced expenses? 
More sales effort? Closer super- 
All of these items are being 
worked to the limit. Buying cannot 
There is considerable 
truth in a statement made by one of 
our most successful dealers recently. 
He stated that the automobile busi- 
ness started from the livery stable 
and there is where it has got to 
return to show a profit. 

Unless and until something 
definite happens to put men back 
to work and give our people some 
degree of confidence in the future, 
there will be no comforting outlook 
for the dealer in south Texas. We 
face an era of reconstruction just 
as surely as we did;after the Civil 
War and this is going to be a slow, 
drawn-out process. 

However, we haven't quit and I 








Our ware- | feel safe in saying that our dealers 


courage 
knew 


will enter 1932 with more 
and tenacity than they ever 
they possessed. 

It might be interesting to know 
that the combined passenger car 
registration in the ten largest cities 
in Texas for the first ten months of 
1931 was 30 per cent. less than it 
was in 1930. 


Cheerful Attitude Noted 
Among St. Louis Dealers 


By ROBERT E. LEE, MGR. 
St. Louis Automobile Dealers Assn., 
St. Louis, Mo. 


Representatives of automobile 
manufacturers who have been in St. 
Louis during the past three months 
tell this office that St. Louis dis- 
tributors and dealers have weath- 
ered the storm of depression as well 
as those of any larger center and 
better than in most of them. I find 
a very cheerful attitude here both 
among passenger car men and the 
truck men. It is true that we have 
dropped our sales to our minimum, 
but 1931 has been as good as 1930 
in volume of sales for the entire 
market. We are building our hopes 
here for a cheerful revival of de- 
mand and sales on the fact that our 
streets are ful] of three, four and 
five-year-old automobiles which 
which have been grossly neglected 
as to repairs. The psychology of 
this is that the owners for the past 
two years have thought each month 
that conditions would so improve 
that they would trade them in, 
hence, “Why repair them?’ Now 
these cars are no longer “navigable,” 
which means sales of new cars to 
these people and low allowances on 
their decrepit used cars. 

New and used car stocks in St 
Louis are both low at this time. 
Our dealers have bought new cars 
on a hand-to-mouth basis for two 
years. Through the process of in- 
tensive selling our stocks of used 
cars are lower than ever in the 
history of this city or at least with- 
in ten years. 

A few dealers, poorly financed, 
have quit business in St. Louis in 
the last two years. I remember only 
two bankruptcies during that period 
No distributor of motor cars has 


failed during that period. Two 
have changed lines. 
The banks are well disposed 


toward the motor car industry in 











7 TUNGAR BATTERY CHARGERS - 


MODERN 
BATTERY SHOP 


SPECIFICATIONS CALL FOR 


TUNGAR 


Installing a Tungar Battery Charger paves the 
way to battery charging profit. Tungar's long life, 
consistent service and reliability combine with low 
initial cost and low upkeep to give an unequalled 


service record. 


The first Tungar built is still in daily operation. 
New 1932 Tungars, with all the improvements that 
General Electric Research has made, give even 


FORANY SHOP - 


greater assurance of steady regular profit. 


PRICE RANGE FROM $18 TO $120 





The 12 Battery Tungar 
Net Price $54.00 


New simplified plug-in type panel control brings greater accuracy in deliver- 
ing the chargirig load. Long life is insured because there are no moving parts. 
The result — a modern battery charger that will earn profit for years to come. 


GENERAL @ ELECTRIC 
AUTOMOTIVE PRODUCTS 


St. Louis and in a reasonable way 


are handling automobile paper. 
They, however, do not encourage 
“splurging.” 


General business conditions in St. 
Louis territory at this time are fair 
and all signs point to a satisfying 
revival. My prediction is that March 
1 will show a distinct and cheerful 
improvement in all lines. I am “a 
cautious 1932 wptimist.” 


Cleveland Sales Depend 
On Pickup by Industry 


By HERBERT BUCKMAN, MGR. 


Cleveland Automobile Manufacturers 
and Dealers Association. 


The automobile business in the 
Cleveland district is in the form of 
a cycle. The local automobile busi- 
ness cannot get going until the in- 
dustry as a whole gets a start. This 
is due to the fact that so many of 
the basic industries of Cleveland 
are dependent upon the automo- 
bile business. For this reason any 
attempt to appraise general com- 
mercial conditions in this section 
has peculiar disadvantages. 

So far as the distribution end of 
the local industry is concerned, it 
is probably no worse off than in the 
rest of the country except for the 
unusual conditions emanating from 
the general situation as above out- 
lined. At no time during the past 
two years has any one generally 
known line been without represen- 
tatiog. 

Stocks are for the most part low, 
although there are, of course, ex- 
ceptions. In two or three lines 
there are accumulations of twenty 
to one hundred cars of obsolete 
model, and in two or three estab- 
lishments there are unwieldy stocks 
of used cars. These, however, are 
exceptions rather than general, and 
stocks of both new and used cars 
are relatively low. 

Should better buying develop, the 
rank and file of Cleveland distribut- 
ors and dealers are no doubt in good 
position to take advantage thereof. 





Pennsylvania Inspections 
Seen Aiding Reading Sales 


By H. M. WOELFLY, PRESIDENT 


Reading Auto Trades Assn., 
Reading, Pa. 

The automobile dealers of this 
territory are probably in shape to 
take advantage of better buying at 
the present time because of a large 
potential market created by the 
Pennsylvania State Highway De- 
partment through the annual] in- 
spection which began January 1. 

Considerable interest is shown jn 
this by the better class of dealers 
and garages and the state has im- 
pressed upon the minds of the mer- 
chants the importance of doing a 
better inspection’ business than in 
the past three years, due to the ex- 
tent that we believe thousands of 
automobiles will either have to be 
reconditioned and made safe for the 
highways or junked. 

The dealers all report being in a 
better position so far as both new 
and used car inventories are 


SS stellen 





concerned. The used car ins» 
ventory. has been fairly well 
liquidated and the dealers have been 
very careful for the past six months 
in taking in used cars in trade. On 
the whole, the dealers in this terrie 
tory have weathered depression very 
well and what few fatalities we have 
had we believe have wiped out the 
weaker dealers. We do nof look for 
any further failures. 

The banks in this territory do not 
seem to be willing to finance the 
automobile business any further and 
as a matter of fact have withdrawn 
credits from many of the dealers, 
General business conditions in this 
territory are probably no better than 
the average. Within the past week 
or ten Ways there has been eme 
ployed additional help and with thé 
beginning of the year there is @ 
general feeling that we are on the 
upward climb. The dealers of Reade 
ing are very optimistic and have 
planned their annual show, to bé 
held the last week in January, with 
greater expenditure for decorations 
and a more beautiful show than 
ever before. 


Heavy Used Car Stocks 
General in South Jersey 


By GASPER 0. D’IPPOLITO, 
Secretary South Jersey Automobile 
Trade Association, Vincland, N. J. 


Condition of dealers in our terri- 
tory and prospects for 1932 are that 
dealers in general are not in good 
shape to take advantage of better 
buying. New car stocks are in good 
condition but used car stocks are 
very heavy. 

The dealers have weathered the 
depression reasonably well but there 
are several that are very shaky, 
The banks are not doing anything 
to help and the general business 
condition in our territory is the 
poorest that it has ever been. in the 
history of our community, due to 
the fact of the very poor season 
the farmers have had. 


In fact, this is the third poor 
season, and the manufActurers are 
at a practical standstill. We do not 
see any positive sign of a revival 
within the next year. 


Rosy Outleok Reported 
In Kansas City Sector 


By GEORGE A, BOND, Sec.-Treas, 
Kansas City Motor Car Dealers 
Association 


Conditions in Kansas City trade 
territory are such that our dealers 
are all in very good condition. They 
have all bought space in the au- 
tomobile show and expect to go 
after business harder than ever. The 
used car stocks are low and in very 
good condition. 


The banks are in splendid condie 
tion and are willing to co-operate, 
Business conditions are more thay 
fair and with the right sort of co- 
operation from eastern manufacture 
ers, our dealers could easily double 
their business, as there is enough 
pent-up activity to keep them busy 
for the next two years. 
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FIRST VIEW OF 1932 MODELS! 


‘THIRTY - SECOND NATICNAL 


AUTO 


SHOW 


JANUARY 
9 to 16 


(except Sunday) 





A NEW MOTOR CAR ERA ARRIVES! Never 
before so many improvements — never before 
such remarkable price values. Forty-three ex- 
hibitors of cars and commercial vehicles — 300 


models — Modish bodies— Modern accessories. 


Opens 
Today 





Shop Equipment section open to public after 5 P. M 


HOURS: Saturday, 2 P. M. to 10.30 P. M. 
Beginning Monday, 10 A. M. to 10.30 P.M. 


ADMISSION 75c 


GRAND CENTRAL PALACE 


Lexington Avenue ond 46th Street, New York 
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A | factory program that added 
‘4,851,000 to dealer profits in 1931 


There are two important reasons why a Pontiac dealership represents a profit opportunity. First, Pontiac 
believes its dealers should make a substantial net profit. Second, Pontiac not only battens this, but does 
| something about it. ¢ Consider, for instance, its record for 1931. Pontiac promised to supply its dealers 
| with popular cars. This was so successfully done that Pontiac “took” from the very start, and Pontiac’s 
sales climbed from sixth to fourth place, nationally. And business-getting methods were applied not only to 
new car sales, but to every division of the business, so that each one contributed to gross income. The 
next moves were to conserve profits. As the first step, Pontiac promised and carried out this program: 
not one car shipped from the factory which the dealer had not ordered. Pontiac promised, too, to help 
lits dealers reduce overhead. Carrying out this promise resulted in a reduction in dealers’ fixed expenses 
of $68.89 per car—in many cases the difference between profit and loss. ¢ Pontiac said it wanted volume, 
! but that dealers should not obtain this volume by “overtrading.”’ As a result of this policy, Pontiac dealers’ 
lused car stocks were reduced by a total of $1,226,600, and Pontiac dealers improved their gross used car 
| profits $14.55 a un‘t. ¢ The net result of all these activities was that Pontiac dealers made $4,881,700 more 
in the first ten months of 1931 than in the same period of 1930. To sum up: in a year that assuredly was 
jan acid test, Pontiac went ahead in sales, and at the same time its dealers made more money. Today 
i—with even better cars, and better business methods in operation—the Pontiac dealer looks to 1932 with 


| an assurance of increased profit in his business OAKLAND MOTOR CAR COMPANY, Pontiac, Michigan. 
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Passenger Cars 


AMERICAN AUSTIN CAR COMPANY 
Space: B-3A. 
Butler, Pa 
R. K. Jones, 
W. H. Weingar, sales mer. 

Cc. A. Rohrbach, dist. mgr. 

AUBURN AUTOMOBILE COMPANY 
Auburn, Ind. 

Space: Auburn A-15, Cord B-4. 
Commodore Hotel 

E. L. Cord, pres. 

N. E. McDarby, vice-pres. 

John Tainsh, sales mgr. 

H. G. Hersh, adv. mer. 

R. S. Wiley, export mer. 

E O. Penry, vice-pres. charge prod 

H. C. Snow, vice-pres. charge eng. 

H. L. Dunn, vice-pres. charge purchasing 





vice-pres. 


charge sales 


George Kublin, chief eng. 
Don Butler, asst. sales mgr. 
F. W. Sheadle, dist. sales mgr. 
Cc. E. Whitten, dist. sales mgr. 
J J. Grant, Jr., dist. sales mgr 
D. E. Rice, special rep. 
Cc. J. A. Hadley, sales promotion 
BUICK MOTOR CO. 
Flint, Mich. 
Space: A-12. 
CADILLAC MOTOR CAR COMPANY 
Detroit, Mich. 


Space: Al3. > 
Waldorf-Astoria Hotel 
P. Fisher, pres. 
Cc. Chick, gen. sales mer. 
E. Ahrens, asst. gen. sales mgr 
W. Dunivan, distribution mgr. 
FP. Boos, specification mgr. 
Dreystadt, gen. service mgr. 
F. Campbell, adv. mgr. 
FP. Hulgrave, mgr. purchasing dept. 
B. Wardle, comptroller. 
Hotel Biltmore 
E. W. Seaholm. chief engr. 
A. U. Widman, works mer. 
CHEVROLET MOTOR COMPANY 
Detroit, Mich 
Space: A-6, HJ. Trucks. 
Waldorf-Astoria 
W. 8S. Knudsen, pres. 
H. J. Klingler, vice-pres. 
mer. 
M. E. Coyle, vice-pres. 
Cc. E. Wetherald, vice-pres. 
manufacturing. 


40Az0s%oer 





and gen. sales 


and gen, auditor. 
in charge of 


W. E. Holler, asst. gen. sales mgr. 
Cc. R. Scharff, traffic director. 
D. P. O'Keefe, gen. purch. agent. 


W. C. Williams, 
J. M. Crawford, chief engineer. 
R. H. Crooker, adv. mgr. 


CHRYSLER SALES CORP. 


production mer. 


Detroit, Mich. 
. Space: Az. 
2d Floor, Chrysler Building 
"J. EB. Fields, pres. 
J. W. Frazer, gen. sales mgr. 


> B. Wilson, dir. of sales. 
W. Munroe, dir. of sales. 
Ciitt Knoble, dir. of adv. 
W. A. Hilman, dir. of service. 
H. M. Hamilton, mgr. retail sales prom. 
F. C. Himmelman, mgr. wholesale sales 


promotion. 
T. E. Wisner, bus. mgr., sales education 
department 
. A. Kaufman, president's staff. 
: E. B. Merrill, sales dept. 
' F. A. Detwiler, asst. serv. mer. 
R. H. Sterling, service dept. 
S. P. Rice, service dept. 
CORD (See Auburn) 
DE SOTO MOTOR CORPOATION 
Detroit, Mich. 
Space: A-4 and A-9a. 


Commodore Hotel and Chrysler Bldg. 
*B. C. Poy, 


M. Rowland, asst. gen. 
J. Palmer, asst. to pres. 
E. Kipp, chief analyst. 
L. Ballard, dir. of districts. 
R. Secord, dir. of service. 
E. Boyd, asst. gen. sales mer. 
E. Creeger, asst. to gen. sales mgr 
M. Hunt, asst. to gen. sales mgr. 
C. Blackwell, dir. adv. 
L. Voneiff, Mr. Foy’s staff. 
_ DODGE BROS. CORPORATION 
Detroit, Mich. 
Space: A5 passenger cars; 
trucks and taxicab. 
Commodore Hotel 
K. T. Keller, pres. and gen. mgr, 
‘A. vanDerZee, gen. sales mgr. 
W. M. Purves, asst. gen. sales mgr. 
Ww. 8. Graves. truck sales mgr. 
J. W. Hutchins, dir. of Plymouth sales. 
FP. N. Sim, dir. of adv. 
K. A. Ridenour, dir. of sales promotion. 
‘D. T. Stanton, dir. of service. 
W. R. Bamford, asst. dir. of service. 
Allison Miller, asst. to truck sales mgr. 
B. Settle, truck service. 
R G. Eberly, service dept. 
G, W. Malcomson, sales promotion dept 
W. W. Hargis, sales promotion dept. 
DUESENBERG, INC. 
Indianapolis, Ind. 
Space: B-1. 
Commodere Hotel 
Ames, vice-pres. 
S Duesenberg, vice-pres 
A Watson, gen. mer. 
. Derham, body eng 
C. Hall, export mgr. 
E. Campbell, factory 
L. E. Richa rdson, spec. 


DURANT MOTOR CO. 
Lansing, Mich. 
Space: B-6 

Roosevelt Hotel 


sales mgr. 


oe 


K and L 


~ 
= 
— 


charge eng. 


POs 
> 


supt. 
rep. 
OF MICHIGAN 


T. S Johnston, asst. to W. C. Durant. 
A. B. Capron, spec. rep. 

R. M. McCormick, Phila. dist. mer. 
E. L. O'Donoghue, spec. rep. 


T. L. Stevens, wholesale rep. 
R. W. Bryant, wholesale rep. 
©. C. Burghardt, wholesale rep. 


T. B. Smock, wholesale rep., Wash- 
ington, D. C. 
ESSEX (See Hudson) 
FRANKLIN AUTOMOBILE COMPANY 
Syracuse, N Y. 
Space: B-2 
Commodore Hotel 
John E. Williams, vice-pres. in charge 


sales 

E C. Seaton, supervisor Of sales. 

Hugh H. Goodhart, adv. mgr. 

G. A. Cuddy, mgr. dealer's business ad- 
ministration. 

Geo. W. Bartlett, dist. mgr. 

E. S. Marks, chiet engr. 

L. R. Hodge, asst. service mgr. 

C. J. Merklein, asst. sales mgr. 


( TAHAM-PAIGE MOTORS CORP. 
Detroit, Mich, 
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Permanent Addresses 





Men You Will Meet at the New York 


Complete Directory of Automobile and Accessory and Shop Equipm ent Company Representatives, Their Hotel Headquarters and Their 


EXHIBITORS AND THEIR REPRESENTATIVES = 


Space: A-9b and A-10. R. st Gilmer, poston zone mgr. 
; Russell Lesher, Buffalo zone mgr. 
Joseph B aa Cc. M. Zimmerman, Washington, D. C., 
7 ” Graham. . _ mer. 
Ray A “Gccham wectae or H. A. Trevellyan, Chicago zone mer. 
W. H. Neely. asst. to pres. Jean Peters, chassis lecturer. 
F, R. Valpey, viceépres. PACKARD MOTOR CAR CO. 
E. R. Harrell, production mer. Detroit, Mich, 
Cc. W. Matheson, gen. sales sngr. Space: A-14, 
A. E. Philp, sales counsellor. Roosevelt 


Louis Thomas, chief engr. 

F. F, Kishline, asst. chief engr. 

Karl H. Bronson, dir. of adv. 

J. W. Carter, dir. used car sales prom 


aves maeaaley, pres. and gen. mgr. 
A. Cudlip, see. and vice-pres. 

Milton Tibbetts, vice-pres. and pat. ensi. 

J. G. Vincent, vice-pres. of engineering 







Henry T. Parrett, Chicago dist. mgr. A. Moorhouse, chief engineer. 

H. L. Stratton, New York dist. mgr. Cc. R. Paton, research engineer. 

W. C. Fage, Philadelphia dist. mgr. J. R. Ferguson, chassis engineer. 

H. A. Bonelli, Boston dist. mgr. A. L. Knapp, body engineer. 

M. D. Herron, Washington, D. C., dist R. B. Birge, custom body engineer. 
mgr. J. H. Marks, purchasing mer. 

George A. Downey, Omaha dist. mer. H. W. Peters vice-pres. of distribution. 

E. J. Cloutier, body engr. J. A. Gilray, supervisor of de luxe car 

R. W. Austin, engr. Sales. 


M. E. Shiek, C. I. T. rep. 
Ted L. Kemper, sec. to pres. 
Amos E. Northrup, guest. 


GENERAL MOTORS CORPORATION 


R. W. Carson, special sales rep. 

N. C. Rogers, dir. of sales education. 
H, E. Anderson, dist. mgr. 

A. F. Bement, adv. counsel. 


Detroit, Mich. H. F. Olmstead, dir. of publicity. 
J. F. Page, gen. service mgr. 
R H ouk dean — J. D. Wilson, gen. accessories mer. 
: : _— John Harrison, field service supervisor. 


B. G. Koether, dir. sales section, 


Courtney Johnson, sales section. PEERLESS MOTOR COMPANY 
T. H. Stambaugh, dir. service section. Cleveland, O. 

D. P Brother, dir. adv. section. Space: B3. 

W. W. Lewis, adv. section. Commodore Hotel 


G. M. Cobb, sales section. 

B. C. Mott, sales section. 

J. E. Grimm, adv. section. 
V. A. Davison, sales section. 
M. J. Seaton, sales section. 
Cc. R. Halliday, sales section. 
W. G. Power, sales section. 
R. Levine, sales section. 


THE HUDSON MOTOR CAR COMPANY 


James A. Bohannon, pres. 

George A. Ellis, vice-pres. 

R. E. Wilcox, treas, 

S. Taylor Creighton, see, 

E. C. Sudhoff, dir. of purchases. 
PIERCE-ARROW MOTOR CAR COMPANY 

Buffalo, N. Y. 

Space: B-12. 


Park Central 
Detroit, Mich. A. J. Chanter, vice-pres. 
Space: A-8 M. J. Casey 
Commodore Hotel W. M. Baldwin, asst. sales mgr. 
C. G. Abbott, gen. sales mgr. = = ee ae = 
W. R. Tracy, sales mgr. H. S. Bishop, ‘adv. dir. 


W. A. James, asst. sales mgr. chge. adv. 
PLYMOUTH MOTOR CORP. 


George Pratt, asst. sales mgr. 
F. R. Fowles, gen. service mgr. Detroit, Mich. 
J. E. McLarty, service mgr. Space: B10 Mezzanine. 


J. &S. Draper, asst. sales mer. Chrysler Building 


A. C. Germann, export mer. FP. L. Rockelman, pres. and gen. mer. 

Stanley Hedberg, dir. of publicity H. G. Moock, gen. sales mgr. 

Irving Segwalt, car distribution mgr P. C. Sauerbrey, vice-pres. and op. mgr. 

M T. Powers, sales rep. N. FP. Hadley, chief engineer. 

H F. Byrne, sales rep. > ees, &- ee - 
HUPP MOTOR CAR CORPORATION a. & Hee “eof — 

a J. R. Lakin, sales prom. supervisor for 

pace. iz ‘ sete! New York region. 

ommodore ote 7 ' 
PONTIA ee land) 
Dubois Young, pres. REO MOTOR CAR COMPANY 


D. Hastings, chairman of board. 
5S. Cole, vice-pres. chg. of sales. 
8. Graham, vice-pres. chg. of mfg. 


Lansing, Mich. 
Space: Bll. 
Truck Section F 


P. Lyons, treas. 
M. Kauffelt, asst. sales mgr. Hotel Biltmore 
. Finke, dist. sales mgr. Wm. Robert Wilson, vice-pres. 
Coons, dist. sales mgr. D. E. Bates, sec. and treas. 
i / Bbillips. dist. sales mgr. G. E Smith, purchasing agent. 


E. G Poxson, gen. sales mer. 

Sam C. Mitchell, domestic sales mer. 
E. W Stephan, mgr. of branches. 
R. G. Hudson, export mer. 

M. A. Holmes, mgr. truck sales. 
Faboi Sergardi, chief P. C. engr. 

C. F. Mugoffin, speed wagon engr. 
D. C. Streeter, service mgr. 


Pare: dist. sales mgr. 
Nickerson, works mgr. 
purchasing agent. 
F. E. Watts, chief eng. 
ES. MacPherson, asst. 
A. J. Neerken, body eng. 
F. B. Sides, export mgr. 

Cc. E. Salisbur, dir. of service. 


SMHS HAPS 
rz 


chief eng 


G. A. Gastineau, tech. mer. W. G. Eversman, adv. mgr. and sales 
George Lipe, tech dept. promotion mgr. 
F. W. Munro, adv. mer. Mrs. Jessie M. Holt, asst. adv. mgr. 


Lee Moore, mgr. custom dept. 


us > ine Cadillac) Cc. E. Boutelle, div. sales mgr. 
pace: a Harry Tighe, dist. rep. 

LINCOLN MOTOR COMPANY M. F. Sperry, dist. rep. 
Detroit. Henry J. Koch, Maxon. Inc., ady. counsel. 
Space: B9-14, W. D. Laurie, Maxon, Inc. 

MARMON MOTOR CAR COMPANY ROCKNE MOTORS CORPORATION 


Indianapolis, Ind. 
Space: Bs. 
Commodore Hotel 

G. M. Williams, pres. 
P. H. Noland, vice-pres. 
E. C. Badger, vice-pres. 
A. J. Rogers, vice-pres. 

sales and adv. 
S. V. Harding, sales mgr. 
Lee Cain, service mgr. 
O. A. Hofitman, special rep. 
J. H. King, rep. 


Detroit, 
Space: 


Mich. 
B5. 


Hotel Biltmore 
Harold S. Vance, pres. 
George M Graham, vice-pres. 
F. L. Wiethoff, sales mgr. 
R. A. Vail, vice-pres. 
R. E. Cole, chief engr. 
P. O. Peterson, treas. 

agent, 


STUDEBAKER SALES CORP OF AMERICA 


and gen. mgr. 


in charge of 


and purchasing 


H. C. Marmon, vice-pres. in charge of South Bend, Ind. 
oP ae Space: 
. H. Preers, chief engr. 
J. W. Anderson, factory mgr. C. Pretz ee Seen 
NASH MOTORS COMPANY J. R. Hughes, chief body engineer. 
Kenosha, Wis. Ottis Lucas, adv. mer. 
Commodore Hotel C. H. Wondries, mgr. comm. car dept. 
C. W. Nash, pres. J. M. Cleary, sales mgr. 
E H. Me Carthy, vice-pres. Roosevelt 
= Wilson, viee-pees. P. L. Sage, chief engineer comm. cars. 
Cc. P. Turner, asst. sales mer. D. G. Roos, chief engineer. 
H M. Saulisley, export sales mgr. Biltmore 
F. R. Babcock, adv. mer. Cc. L. Bockus, gen. prod. mgr. 
N. E. Wohlberg, vice-pres. (Engineering) R E. Baus, asst. gen. prod. mgr. 


Biltmore 


Pontiac, Mich. L A. Chaminade, executive engineer. 
Space: A-2 STUTZ MOTOR CAR CO. OF AMERICA 
Waldorf-Astoria Hotel Indianapolis, Ind. 
iL % Rewser. pres. and gen. mgr. Space: B7. 
- A. ees, vice-pres. in charge sales . 
R. K. White, Eastern sales mer. E. S. Gorrell Commetore 
D. U. Bathrick, Western sales mer. EW Meadtheton. Seletain ease 
B. H. Anibal, vice-pres. in charge engr Cc Alfred Campbell, sales a“ 
Cc. B. Stiffler, asst. to pres. M. A. Pollock Past: m r. er. 
G. T Christopher. vice-pres. in charge Paul Morford, dist "aan . 
operations. ° P : 
Cc. O. Miller, purchasing agent WILLYS-KNIGHT (See Willys-Overland) 
W. R. Huber, sales promotion mgr. WILLYS-OVERLAND, INC. 
P. W. Combs, adv. mgr. Toledo, O. 
A.C. S Olsen, mgr. bus. management Space: A-11. Passenger Cars. 


T. W. Moss, service mgr. 

E. H. Smith, asst. chief engr. 
Cc. E. Summer, asst. chief engr. 
Herman Schwarze, elec. engr. 
W. R. Milner, body engr. 

D. E. Williams, comptroller. 


All passenger cars; section P trucks. 


Hotel Biltmore 
A. Miller, pres. 
B. Harper, vice-pres. in charge sales 
H. Gerkins, vice. pres. and treas. 
J. Baker, chief engr. 


zepore 


W. H. Vann, chief inspector. A. Sheldon, works engr. 

OLDS MOTOR WORKS N. A Beardsley, gen. sales mer. 
Lansing, Mich Geo. W. Madison, asst. sales mgr. 
Space: A-1 A. W. Pickett, branch mgr., New York. 


Waldorf-Astoria Hotel 
D. S. Eddins, gen. mgr. 
J. T. Collins, gen. sales mer. 
C. L. McCune, dir. of engr. 


W. Ward Mohun, asst. sales mgr. 
F. M. Brown, Eastern divisional mgr. 
A F. Torgler, dist. sales mgr. 

H. A. White, dist. sales mgr. 


W. I. Whalen, asst. sales mgr. J. W. Galbraith, dist. sales mgr. 
R. M. W. Shaw, adv. mgr. W. G. Northrup, dist. sales mgr. 
P. A. Collins, experimental engr. Harry P. Brown, commercial sales div. 


R. E. Griffin, distribution mgr. 
George Stableford; dealer acc’t’'g mgr. 
B. E. Greene, sales promotion mgr. 
F. O. Murphy, gen. sales dept. 

E. I. Shassberger, analyzation mer. 
Cc. R. Todd, service ne. 

John Oswald, body en 

L. T. Weston, asst. a .. mer. 


R. J. Archer, mgr. Willys Export Corp. 


Trucks and Buses 


CHEVROLET MOTOR COMPANY 
Detroit, Mich. 
Space: Sections H and J. 


G. G. Whitney, asst. adv. mgr. Waldorf-Astoria 
L. J. Blunden, Atlantic regional mgr. Sidney Corbett 
FP. A. Spencer. New York zone mer. ©. P. Fisken 


A. W. Steele, Metropolitan N. ¥. mgr. A. R. Cosgrove 


BEAR MFG. COMPANY 





DIAMOND T. MOTOR CAR CO. 








Chicago, Il 
Space: Section B. 
Reesevelt 
C. A. Tilt, pres. 
E. J. Bush, vice-pres,-and sales mgr. 
C. A. Peirce, vice-prés. and chief eng’r. 


T. C. Huxley, Jr., 
Eastern district. 
E. A. Haskins, service mgr. 
DIAMOND T. MOTOR CAR CO. 
Long Island City, N. Y. 
Roosevelt 
A. 8S. Potter, N. Y. sales mgr. 
F. J. Hollearn, dist. mgr. 
J. E. Morse, dist. mgr. 
J. J. Canniff. dist. mgr. 
W. G. Davis, dist. mgr. 
S. J “West, national accounts. 


DODGE BROTHERS CORP. 


Detroit, Mich, 
Space: Sections K and L. 


vice-pres, in ‘charge 


FARGO MOTOR CORPORATION (See 
Dodge.) 
Detroit, Mich. 
Space: K and I 
Commodore Hotel 


A. C. Downey, 

John R. Lee, executive vice-pres. 

J. H. Mack, vice-pres. in charge of truck 
and passenger car fleet sales. 


pres. 


A. H. Ferrandou, yvice-pres. in charge of 
motor coach sales. 
R. L. Biggers, vice-pres. in charge of 


field activities and transportation eng 
D. W. Russell, mgr. railway sales div. 


FEDERAL MOTOR TRUCK COMPANY 

Detroit, Mich. 

Space: Section N. 

Commodore Hotel 

M. L. Pulcher. pres. 
Henry Kron. vice-pres. (sales) 
Carl Parke, supervisor of branches. 
Rex FP. Glasson, sales promotion mgr. 
John Carr, Gist. mgr. 


J .A McCullough, dist. mer. 
John H. Thompson, gen mgr. Detroit 
Branch 
GENERAL MOTORS TRUCK COMPANY 


Pontiac, Mich 
Space: Section M 

Roosevelt Hotel—Room 1229 
. Arnold 
. Green. 

Hadas 

Herbig. 

Howard. 
T. Dehart. 
M. Brede. 


LE BLOND-SCHACHT TRUCK COMPANY 
Cincinnati, O. 
Space: Section G. 
Barclay Hotel 
Harold R. Le Blond, sec. and treas. 
3701 Queens Bilvd., Long Island City 
L. W. Griswold, Eastern dist, rep. 
Space: 7 
REO MOTOR CAR COMPANY 
(See Pass. Cars). 
Lansing, Mich. 
Space: Section F. 


STEWART MOTOR CORP. 
Buffalo, N. Y. 
Ambassador 
T. R. Lippard, pres. 
R, G. Stewart, vice-pres. 
F J. Suttner, sales mgr. 
R. G. Hatch, adv. mgr. 
Chas. Miller, sales prom. mgr. 
Howard Smith, engineer. 
W. M. Bowen, dir. of purchases. 
Belmont Walters, dist. mgr. 
C. A. Spear, dist. mgr. 
SPA TRUCK CORPORATION 
(See Pass. Cars). 
South Bend, Ind. 
Space: Sections D and E. 
WILLYS-OVERLAND, INC, 
(See Pass. Cars). 
Toledo, O 
Space: Section P. 


I 
A 
¥. 
. 
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Shop Equipment 


ALEMITE CORPORATION 
Chicago, Il. 
Space: D54-55-56. 
Ambassador Hotel 
E. Otis, Jr., vice-pres. 
A. Hiter, sales manager. 
Commedore Hotel 
J. Lane, Detroit rep. 
F. Enge!, Detroit rep. 
Park Central Hotel 
A. Fine, sales rep. 
A. Ballard, sales rep. 
G. Fossum, sales rep. 
ALLEN ELECTRIC & EQUIPMENT CO. 
Kalamazoo. Mich. 
Space: D33-84. 
Lexington Hotel 
Lynn F. Woolman, sales mgr. 
B. E. Bertholet, sales engr. 
Andrew Wotherspoon, sales engr. 
G. H. Allen, pres. 
H. H. Levene, treas. 
AMERICAN CHAIN COMPANY 
Bridgeport, Conn. 
230 Park Ave. 
W. T. Morris, vice-pres. and gen. mgr. 
W. M. Wheeler, sec. 
A. P. Van Schaick. gen. mgr. of sales. 
O. R. McDonald, sales promotion mer. 
W. F. Cotter, dist. mgr. 
THE ARO EQUIPMENT CORPORATION 
Bryan, O 
Space’ D-108-109. 
I. B. Nielsen, vice-pres. 
Harry D. Smith, New York div. mgr. 
E. W. Bartram, New England div mgr. 
C H. Obrock, Baltimore div. 


THE BATTERY EQUIPMENT & SUPPLY 
COMPANY 


Chicago, Ill. 
Space: D-3. 
Lexington Hotel 
Ralph Bloch, pres. 
Frank lives, sales mgr. 
J. H. La Chance, Eastern sales mer. 


JOHN BEAN MFG. COMPANY 
Lansing. Mich. 
Space: 4-5-6-7-8. 

Hotel Pennsylvania 
Harry L. Faust, sales mgr. 
H. C. Lisle, gen. mgr. 
Shelton Hotel 

Cc. S. Phillips, sales engr. 
$ Mohnen, sales engr, 
J 


MEO Dy ms 


. Cotter, salesman, 
. Smith, salesman. 
A. Seitman, salesman. 


Rock Island, Ill. 

Space: D-86-87. 

Will Dammann, pres. 

H. W. Dammann, sec.-treas. 
G. H& Kinter, Eastern rep. 


Se ee ee ee 
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BRUNNER MFG. COMPANY 
Utiea, N : 
Space: D 28-29. 


Astor Hotel 

G. L. Brunner, tfeas. and gen. ne! 

Joseph J. Burke, sales mgr. 

P. A. Karl, export mer. 

P. C. Spies. sales rep. 

W. M Casbin, sales rep. 

Cc. E. Burlingame, sales rep. 
CEDAR RAPIDS ENGINEERING CO. 


Cedar Rapids, Ia. 
3342 Sedgwick Ave., 
A. P. Murphy, dist. 
New York 
A. A. Studiler, sales promoter. 
Roosevelt Hotel 
Jones, vice-pres. and sales mgr. 


PNEUMATIC MACHINERY 
















New York City 
mgr, Metropolitan 








Thos. M. 
CHAMPION 
COMPANY 
Chicago. Tl 
Space: D-59-60. 
Shelton Hotel 
Fred J. Rayfield, prod. eng 
C H. Lee, sec. 
Elbert Wertz, dist. 
Neil Burgess, dist. mgr. 
Harry Smith, dist. mgr. 
CURTIS PNEUMATIC MACHINERY CO. 
St. Louis, Mo. 
Space: D-88-89-90, 
Lexington Hotel 
Walter C. Hecker, pres. 
J. Macksey, sales eng. 
%@ Church St. 
A. BE. Horman, Eastern mgr. 
R. F. Clark, sales eng. 
J. W. Goodwin, sales eng. 
L. Stern, sales eng. 
L. V. Allen, sales eng. 
HALL MFG. COMPANY 
Toledo, O. 
Space: D9 
M. T. Obee, sales 
Wm. A. Smith, 
HARDIE MFG. 
Hudson, Mich. 
Space: D-85 
HARLEY-DAVIDSON MOTOR CO. 
Milwaukee. 
Arthur Davidson, 
581 68th St., 
Harry K. Dawson, 
HOUDE ENGINEERING 
Buffalo, N. Y. 














mer. 














mer. 
salesman 


co, 












sales mer. 
N. ¥. 


gen. 


Brooklyn, 
N, Y¥. rep. 


CORPORATION 






Space: D-128-129. 
Biltmore Hotel 
Fred L Flanders, pres. 






Ralph F. Peo, vice-pres. and gen. mgr. 
E. L. Valance, service mgr. 







Cc. F. Lautz, chief eng. 

W. E. England, research eng. 

Cc. E. Perkins, sales eng. 

A. H. Smith, sales eng. 

Cc. 8. Burns, sales eng. 
HYDOORAULIC, INC. 

East Orange, N. J. 

Space: D33. 

E. A. Harris, pres. 





Chas. W. Van Blarcom, sec. and treag. 
W. A. Harris, prod. mgr. 
G. E. Harris, sales mgr. 
W. D. Shepherd, sales mer. 
INDIAN MOTOCYCLE COMPANY 
DuPont Motors, Inc, 


Springfield, Mass. 
Space: D-2A and D-1C. 


Commodore Hotel 
E. Paul duPont, pres. 
L. F. Hosley, vice-pres. 
J. A. Wright, dir. sales (Indian). 
Charles Moran, gen. mgr. (duPont). 


K-D MANUFACTURING COMPANY 

Lancaster, Pa. 
Space: D-62. 

Piccadilly Hotel 
Harry W. Kulp, partner. 
Martin C. Dellinger. partner. 
Clyde P. Brewster, sales mgr. 
W. cC. Brunson, special rep. 


26 Warren St. 
F. Van Blarcom, rep. 
Charles : vee. rep. 
J. W. a rep. 
Wellington Hotel 
Elias Shapiro, rep. 


KELLOGG MFG. COMPANY 
Rochester, N. Y. 
Space: D52-53. 
Lexington Hotel 
? F. Weller, pres. 
D. Boucher, vice-pres. 
ii. O. Holland, dist. mgr. 
H, A Mason, service engineer. 
C. A. Clark. 'N. Y. mer. 


MOTOR SERVICE 

Chicago, Il. 

Space: D-27, 

J. H. McGovern, Eastern mgr. 
RADIATOR SPECIALTY COMPANY 


Charlotte, N. C. 
Space’ D-24 
I. D. Blumenthal, sales mer. 
F. G. Robinson, adv. mgr. 
P. J. Duggan, salesman. 
John Dawber, salesman. 
Henry W. Holmes, salesman. 
M. B. Terry, salesman. 
SIMPLICITY MFG. COMPANY 
Port Washington, Wis. 
Space: D30. 
Empire Hotel 
W. J. Niederkorn, gen. mgr. 
R. L. Harper. 
17 West 6th St., New York City 
W. C. Ballard, dist. mgr. 
285 Madison Ave., New York City 
American Stee] Export Co., export rep. 
SOUTH BEND THE WORKS 
South Bend, Ind. 


Space: D63. 
Plaza Hotel 
M. W. O’Brien, pres. 
J. J. O’Brien, sec. and treas. 
L. O. Stephenson, sales rep. 
183 Center St., New Work City 
A. ©, Colby, New York jobber. 
PRODUCTS CO. 
St. Louis, Mo, 
Space: D-58. 
THE UNITED STATES AIR COMPRESSOR 
COMPANY 
Cleveland, O. 
Space: D-34-35. 
Lexington Hetel 
K. 8S. Clapp, dir. of sales. 
We.V. Hall, sales mgr, ~ 
Leo Spalding, dist. mgr. 


(Continued on Page 22) 
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The fact that you have been one of the most aggressive and 
forward looking executives in the industry is acknowledged 
on all sides. Your contributions, in the form of engineering 


developments are remarkable achievements. 


The great saving in weight, which light alloy pistons effect, 
is one of the reasons for the superlative performance of 


Chrysler engines. 


All the world knows that the modern light alloy piston is 
superior and costs more than the old cast iron type. Inasmuch 
as you are using the most modern pistons—Nelson Bohnalite 
Pistons—and some competition is not, your dealers should 
be advised to point out this advantage and they will find it 
very much to their advantage—and to yours! It will help 


them sell more cars. 


One of the Reasons for Chrysler’s 
Outstanding Performance 


That Chrysler products come equipped with Nelson Bohnalite 


Pistons is a feature you can well afford to widely advertise. 


, 


These light alloy pistons, made of Bohnalite 62% lighter than iron, 
eliminate vibration by enabling the lightening of all reciprocating 
parts. They permit the fastest acceleration, for lessened weight 
means low inertia forces and reduced bearing loads. Their high 


thermal conductivity insures relatively low piston head temperatures. 


Nelson Bohnalite Pistons make possible higher compression ratios 
and greater crankshaft speeds. All of which translated into terms 
of motor car performance means, Mr. Chrysler, that Chrysler motor 
cars have a smoother, faster, quieter, vibrationless operation—the 


superior type of performance demanded by the critical buyer of today. 


Congratulations, Mr. Chrysler—you have exactly what every motorist 


is seeking. Your dealers will find it prefitable to drive home these facts. 


BOHN ALUMINUM & BRASS CORPORATION, DETROIT, MICHIGAN 


New York Chicago Cleveland Pittsburgh 


AUTOMOTIVE DAILY NEWS, SATURDAY, JANUARY 9, 1932 MW 
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Engineers Discuss Present and Future Design Trends 





Bates Counts Appearance | 
Of Paramount Importance 


G. BATES, CHIEF 
ENG. 
Hudson Motor Car Company, 
Detroit, Mich. 

We predict the 
the following: free wheeling, syncro- 
mesh, silent second, ride control, 
key starting in all but the lowest 


priced cars. 


By STUART 


Appearance will be of paramount | 


importance in the selling of auto- 
mobiles. We believe it is unlikely 


any marked developments in the 
way of stream lining will be in evi- 
dence as cars are already capable of 
more speed than the driver can 
handle and stream lining is of little 
value in the ordinary range of driv- 


ing speeds. However, undoubtedly 
the lines of modern cars will be re- 
ferred to as “stream lines.” 


Predicts Development 
Of Automatic Clutch 


By ROY E. COLE, Chief Eng. | 
Rockne Motors Corp., Detroit, 
Mich, 

In the writer's opinion, there is 


going to be great development with- 
in the next twelve months on some 
type of automatic or centrifugally 
controlled clutch release. Also be- 
lieve that with improved roads and 
with continually increasing maxi- 
mum speeds of automobiles, a great 
deal of thought and development 
work will be done on decreasing 
wind resistance. 


Continued Progress Seen 
In Wind Resistance Fight 


By E. _ MARKS, CHIEF ENG. 
H. : Franklin Mfg. Co., 
Syracuse, N. Y. 

I believe there will be continuous 
progress in development toward the 
further elimination of wind resis- 
tance in automobiles. In fact I be- 
lieve the so-called tear drop car will 
come but it will not come as a revo- 
Jution, It will evolve slowly as a 
direct result of persistent efforts to 

cut down wind resistance. 

I also believe that the transmis- 
sion as we know it today, is crude 
and that further results along the 
line of eliminating gears entirely 
can be looked for. Along with this 
elimination in gears will come bet- 
ter car control on account of the 
possible elimination of the clutch 
and brake now operated by the feet. 
In other words, 





| marked step ahead for 


_the nearer we get! further. © 


| toward button automatic contro] the 


| better the public | will like it. 


Forecasts Approximated 


| Automatic Transmission 


By DELMAR G. ROOS, CHIEF ENG. 
universal] use Of | 


The Studebaker Corporation, 
South Bend, Ind. 
To prophesy what direction the 
automobile industry is going to take 
in the next few years is a little dif- 


ficult. The prophecy which I made 
last year, namely, that there would | 
be a very marked development in 


transmissions toward easy shifting, 
has been more than borne out with 
the development of clutch control, 
and the combination of synchro- 
nized shifting with free-wheeling. 

The probable development of this 


year will be the use of all three of| 


these means simultaneously in a car, 
together with automatic starting, 
which gives an approximation of an 
automatic transmission. I doubt 
whether there will be any further 
some time 
to come, as these later developments 
will necessarily bring about a mo- 
|mentary pause in transmission de- 


| velopment, during which the indus- 
| try will proceed to lick its troubles, 


get down its manufacturing costs, 
and, in general, perfect and improve 
its transmission developments. 

I do expect very marked strides in 
the direction of greater smoothness 
and silence. A great deal of thought 
is now being devoted to engine 
mountings. This has been stimulated 
by the introduction of floating 
power, which proved that one of the 
worst types of motors, as regards 
vibration, could be made commer- 
cial, if elastically mounted. 

We will see a lot of attention in 
the next year given to chassis de- 
velopment. We have gone about as 
far as we can go in riding qualities 
and roadability with existing types 
of chassis. The constant demands 
for lower cars, with greater riding 
stability and comfort, point out that 
new types of chassis suspension must 
be developed, more particularly in- 
dependent wheel suspension. 

This year sees the presentation of 
two methods of shock absorber con- 
trol—one, the full automatic, and 
one having hand control. My own 
opinion is that all improvements 
should be in the direction of giving 
the driver less and not more to do, 
and, to that extent, I think the full 
automatic control represents more 
nearly the final and ultimate de- 
velopment of shock absorber con- 
trol. 

The stream lining of bodies is a 
decided step in the right direction, 
and will be carried through much 
In ‘™my opinion, the pres- 





Many of the most beautiful 
models displayed at this show 
are finished with 


Pear! Lacquer 


Full details and literature will 
be gladly supplied on request. 


RINSHED-MASON CoO. 


Manufacturers R-M Automotive Lacquers and Undercoatings 


DETROIT 











| ent construction, with the engine 


in front, can be stream-lined to a 
far greater extent than is now the 
practice, and still be consistent with 
beauty, and that this.will produce 
faster cars without increasing the 
power. Furthermore, I do _ not 
think it is necessary, as yet, to 
consider putting the engine in the 
rear of the chassis. This is a de- 
velopment that brings with it a 
new group of difficulties and engi- 
neering problems which will take | 
considerable time to work out. 

In carburetion, there is a decided 
need for a full automatic choke 


|and automatic control of the warm- 
insure | 


ing-up conditions, first, to 
very rapid starting and warming-up 
and>second, to control this condition 
more scientifically and _ perfectly 
than the operator can. Since this 
demand is distinctly existent, there 
is no question but what it will be 
met. 

It is a little difficult to tell what 
direction increasing the number of 
cylinders-in the engine will take. It 
would seem to me that, with more 
elastic mounting on the motors, the 
necessity for more cylinders for a 
given smoothness is not as great as 
it was a few years ago, and, since 
the industry is facing a situation 
where the strictest economy is 
necessary, both in the expenditure 
of money for new tools and in re- 
duction of prices, unquestionably 
these factors will have their in- 


| fluence. 


Probably the conditions of the in- 
dustry and the conditions of the 
second hand market for cars would 
be very much better if all companies 
could have a recess for a year on 
model changes. Probably the tool 
charges that would be saved in this 
manner would constitute a_ tidy 
profit for some companies, but as 
long as human nature and business 
are what they are, it is too much 
to hope for such an idealistic state 
of affairs. 

The present period we are passing 
through may go down in the history 
of the automobile industry as the 
“gadget period.” Becaure of the 
efforts of manufacturers to surpass 
one another, the effect has been to 
develop and hang on the automobile 
numerous accessories which, while 
they undoubtedly may contribute to 
the convenience of the operator, 
complicate the construction of the 
motor car, add to its cost, and, if 
removed from the chassis entirely, 
would still leave a sound operating 
automobile of more or less conven- 
tional construction. This is a nat- 
ural situation, arising from bitter 
competition amd the necessity of 
doing something quickly, and in my 
opinion may be regarded as marking 
a point during which manufacturers 
recognize there is going to be a 
definite change in chassis develop- 
ments which finds them, as yet, un- 
prepared to make these changes and 
therefore sparring for time by seek- 
ing some ready means for bringing 
the public into the salesroom and 
to attract buyers. 

I believe that in 1932 manufac- 


turers will have to recognize that| tract for 


fundamental changes are now mec- 
essary in chassis design which will 
make for greater riding comfort, 

finer _Troadability, 





gravity, greater inininens, silence, 
performance, and ease of control. 


Further Development 
Of Transmission Seen 
By A. J. BAKER, Chief Eng. 


Willys-Overland Company, 
Toledo, Ohio. 


NEW BRAKE DI DRUM PUT 
OUT BY KELSEY-HAYES 


(Continued from Page 1) 


|drum combines in its make-up the 
)Strength of steel and the wearing 
|qualities of cast iron. 
|drum, with ribbed section, 


A steel brake 
is first 


I am very certain that further | drawn to the desired shape. This is 


| efforts will be put forth in the de- | 


velopment of transmissions. Free} 
wheeling, automatic declutching. 
sSynchromesh transmission, and con- 
stant mesh helical gearing in them- 
selves mean nothing to the motor- 
ing public. All that the public buys 
when it considers these devices is 
simpler motoring. 

The yarious items that you men- 
tion have their proper place in the 
line of development in which a fur- 
ther development shall consist of a 
driving compartment containing two 
small pedals. One of these shall 
actuate a brake, the other the ac- 
celerator. Both of them will have 
a travel approximately equal to that 
of the modern accelerator pedal. 
There will be no clutch pedal and 
the brake pedal will be hooked up to 
a Servo mechanism. 

The only lever in the driving com- 
partment, 


bined reverse gear and emergency 
brake lever. The forward gear shift- 
ing levers will have disappeared in 
favor of the automatic gear shift- 
ing mechanism. 

The instrument board will con- 
sist of one clock face placed on the 
steering column and visible between 
two of the three spokes on the steer- 
ing wheel. One-half of this clock face 
will show car speeds, the other will 
show the condition of the gasoline 
tank. Ammeters, oi] gauges, oil pres- 
sure gauges, and all the other ex- 
crescences usually placed there be- 
cause we still demand some mechani- 
cal attention on the part of the driv- 
er will have been abandoned. 

We shall have made such modifi- 
cations in lubricating systems that 
it may not be necessary to put oil 
into the engine more than once 
every three months. 

There will be a definite ratio 
steering gear so that for town driv- 
ing and parking a high reduction 
will be available and for straight- 
away speed work qa return to our 
older high ratios. 

I have some doubt as to how far 
designers will go in the matter of 
cutting down wind resistance, and 
I suppose it will take some time be- 
fore people will be courageous 


enough to drive in rear motored cars, 


to which it seems to me the major 
objection is mental. 

Please do not understand me as 
Stating that the above changes will 
be in production during 1932. I 
do think that development will take 
place along such lines. 


GETS $1,110,210 CONTRACT 

Paterson. N. J., Jan. 8—The 
Wright Aeronautical Corporation 
was given a War Department con- 
$1,110,210 for sixty-six 
Curtiss V engines and sixty-eight 
Curtiss G. 1V engines, and spare 
parts for installation in planes un- 


lower center ofder contract. 





FRONT end view of the new Cadillac V-12 





which will probably be} 
foot actuated also, will be the com- | 
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then heated to a red hot heat and 
rotated at high speed, while molten 
Kelsite cast iron, to form the brak- 
ing surface of the drum, is poured 
in, fusing to the drum. 

“The hot drum and the Kelsite 
iron cool off as’'a unét with all 
metal strains removed, so the pos- 
sibility of the brake drum becoming 
distorted when heated in service is 
entirely removed. 

“Moreover, the homogenous na- 
ture of the metals thus secured 
radiates heat with the utmost ra- 
pidity—a considerable deterrent to 
brake drum lining wear. 

“The use of electric furnaces to 
secure unifority in the molten Kel- 
site iron and the method by which 
this is centrifugally cast result in 


}@ much finer and closer grain struc- 


ture—the best possible type of brak- 
ing surface. 

“There are no welds, no rivets 
in this type of construction—nothing 
to break loose and to cause damage 
to the brake lining or to cause 
service repairs to the car owner. 

“The construction of the Kel-se- 
fuse is exactly similar to that of a 
babbitt-lined bearing. For in the 
bearing the babbitt furnishes the 
wearing qualities and the bronze or 
steel back the necessary strength, 
while in the Kel-se-fuse the Kelsite 
iron lining is the wear resister and 
the steel drum supplies the strength. 

“Since no brake is better than its 
drum, this Kel-se-fuse will secure 
more uniform braking for the car 
owner and will maintain his brakes 
for a longer time at their highest 
efficiency. 

“It will give him vastly longer 
life for brake linings and many 


}more miles without adjustments. 


“Moreoyer, brake drum scoring 
will be eliminated, due as we have 
shown to its type of construction 
and the quick dissipation of heat 
thereby secured. 

“Maximum strength with mini- 
mum weight is another feature of 
the Kel-se-fuse drum, which is in- 
terchangeable on the various cur- 
rent motor car models without al- 
terations of any type.” 


LYCOMING IS SHOWING 
NEW COMMERCIAL ENGINE 


Lycoming Manufacturing Com- 
pany, Williamsport, Pa., is exhibit- 
ing several of the engines which it 
manufactures for the automobile, 
truck and bus and motor boat fields. 

For the first time will be displayed 
the new series HF eight-cylinder 
commercial car engine. This power 
plant has a bore of 33, inches, a 
412-inch stroke and develops 105 
horse power at 2,800 r. p. m. 








SEE PAGE 13 
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THE GREAT AMERICAN VALUE 
Stands 


first 


- first In SALES 


During 1931, Chevrolet dealers sold more passenger cars than any 





} 
| 
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other dealer organization in the industry. Again the Chevrolet Six 


is the world’s most popular automobile! 


first AT THE SHOW 


In recognition of this worldwide sales leadership Chevrolet has, for 





the fifth consecutive year, been awarded the honor position at the 


New York and Chicago Automobile Shows. 


first IN VALUE FOR 1932 


The new Chevrolet Six introduces so many important new features 
and so many improvements contributing to higher quality that it 


represents the Great American Value for 1932. 


First in sales for 1931! Behind that a reasonable profit on the dealer’s investment, 

simple statement are facts every And to establish this vital point, the Chevrolet 
automobile dealer should consider. For it sales department makes a thorough-going 
required more than a fine product to make analysis of the territory in question. 


such a record during the past year. It required 
a dealer organization of unusual capability. 
And to build such a capable selling organization 
requires, in turn, a dealer policy that attracts 
the right type of men by its soundness, fairness 


As a result, Chevrolet dealers not only offer a 
product of demonstrated popularity. They also 
have an established market of proven potenti- 
alities. It is this combination of factors that has 
played such an important part in Chevrolet's 








NEW CHEVROLET SIX 


and liberality. 


Thé basis of the Chevrolet dealer policy is this: 
Before a Chevrolet dealership is granted, Chevrolet 
must be fully satisfied that the territory can return 


sales leadership. And for 1932 Chevrolet dealers 
will sell a car even more outstanding in value 
than the preceding model. Everything, in fact, 
points to 1932 as another big year for Chevrolet. 


Chevrolet Motor Company, Detroit, Michigan. Division of General Motors 
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DIAMOND T ADDS 


11/2-TONNER AT $795) | 


(Continued From Page 1) 


front and rear springs of greater 
capacity and helper springs fur- 
nished as standard equipment. The 
new clutch has a flexible plate | 
mounting, 

A feature of the new model is the | 
Diamond T Hurricane 6-cylinder L- 
head engine. It has a bore of 3% 
inches and a 4'4-inch stroke. The 
piston displacement is 228 cubic 
inches. It develops 56 horse power 
-at 2,500 r. p. m. The carburetor is | 


of the downdraft type. Design im- 
provements have permitted a reduc- 
tion of approximately 20 per cent. 
in the number of parts, it is claimed, 


in addition to providing increased 
accessbility for inspection and re- 
pair. 


Seven main bearings support the| 


crank shaft, providing a total main 
bearing area of eighty-five square 
inches Force feed lubrication is 
employed to main and connecting 
rod bearings, with all 
drilled in the block. Water jackets 


extend the full length of cylinder | 
and completely surround the ex- 
haust valves. Cam shaft, water 


pump and accessory shafts are all 
gear driven by front end gears. 

Light weight pistons carry 
rings each, and piston pins, which | 
are locked in the rod. The water 


pump is located at the left side of | 
and advantage has been | 


the motor, 
taken of the four gear front end 
design to make it possible to re- 


move the entire pump for servicing | 


without affecting any other part of 
the engine. Combustion chamber is 
of the modified “high-turbulence” 
design, with moderate compression 
ratio, permitting the use of stand- 
ard grades of gasoline without 
roughness or “pinging” under full 
throttle operation. 

Changes from the 216 originally 
introduced include a new rear axle 
of greater capacity, with larger 
wheel bearings and wider faced 
gears; a new splined pinion shaft 
now carried on three 
ings; new front and rear springs are 
of greater capacwy, and helper 
springs are supplied as standard 
equipment. A new clutch of im- 


proved design has a flexible plate} 
j tention at the universals. 


mounting, which acts as a vibration 
dampener and tends 
clutch chatter. 
Increased roadability and riding 
comfort is said to result from the 
adoption of hydraulic shock ab- 
sorbers as standard equipment. 
Gasoline and hydraulic fluid lines 


have been simplified, and a new au-| 


tomatic supply tank for the braking 
system is now built integral with the 
master cylinder. 
buretor of larger 
efficiency further inoreases_ the 
power and economy of the motor, | 
which now carries special new light- | 
weight cast iron pistons, 

The dry-plate clutch with molded 
facings is 10 inches in diameter. 

The transmission provides four 
forward speeds and reverse and is | 
designed with special full involute 
teeth on the constant mesh and 
third-speed gears. Spicer universal 
joints and two-piece propeller shaft 
are employed, with intermediate 
support provided by a self-adjusting 
SKF ball bearing. 

A full-floating rear axle is used. 
Double Timken bearings at each 
rear wheel carry the entire load di- 
rectly to the alloy sleeve extension 
of the one- ~plece cast steel housing. 


Size and higher | 


“STURACO’ 


ee 





SUPER-QUALITY 


TT MTU a 


Fulfills universal demand 
lar Yeh eT] (not 
Pattie let e it 
“gear scuffing” and 
properly lubricates both 
gears and bearings under 
present day high pressures. 
Officially approved as 
a Hypoid gear lubri- 
cant. Wire for trial 15- 
gallon drum. 


D. A. STUART & CO. 


Established 1865 
ana pm 


houses in 15S Pr an 4 


cipal Cites 


roller bear- | 
jguard of 


to eliminate | 


An improved Car- | 


passages | 


four | 


i 
| 
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The differential gears are also car- 
ried on Timken bearings, and the 
pinion is straddle mounted on three 
rows of bearings. 

Lockheed hydraulic four-wheel 
brakes are used. The master cylin- 
der is of a new type, incorporating 
| the automatic supply tank in a sin- 
gle unit, with a convenient opening 
under the hood for replenishment 
when required. Hand brake is a 
contracting band mounted at the 
|rear of the transmission. 

Front axle is of conventional de- 
sign. 

Cam and level steering is em- 
| ployed, with extra long front springs 
| carried in “compression” type rubber 
| bushings and shackled in front. 

The tapering pressed steel frame 
includes special crossmembers of the 
alligator jaw type. The front cross- 
member and motor support is of a 
new type. 

Rear springs 
length and 2'% 





are 50 
inches in width and 
jhave nine leaves of heat-treated 
alloy steel. Compression type 
shackle bushings of live rubber are 
employed. A four-leaf helper spring 





| 
| 


| 


| 
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| Stability 


povides additional capacity and 
for heavy loads. Hollow 
spoke metal wheels are standard 
equipment and tires are 6.50 20-inch 
balloons. Spare rim and tire car- 


|rier are also supplied. 


is of flat tube and 
fin construction. A new radiator 
heavy chrome plated 
tubular steel bars is supplied as 
stancard equipment. The present 
drive shaft now has a special oil 
Slinger, providing better grease re- 
An im- 
carrier is 


The radiator 


proved underbody tire 
made of spring steel. 

Equipment includes steel cowl, 
front fenders and runningboards, 
electric head and tail lights, speed- 


ometer, heat indicator, battery, gen- 
erator, starter, oil gauge, horn, jack 
and tools. 


Diamond T offers a special de luxe 


| all-weather steel cab for this model. 


Two wheel bases are furnished. 
The standard is 135'% inches, to ac- 
commodate bodies to nine feet in 
length, and a special long wheel 
base of 158 inches allows for the 


;}use Of eleven-foot bodies when re- 
| quired. 


'THERMOID RUBBER 


HAS NEW FAN BELT 


The Thermoid Rubber Company 

Trenton, N. J., has just an- 
nounced a new line of fan belis, 

The new Thermoid fan belts will 
be packaged in attractive cartons 
and backed up with a complete 
merchandising and advertising pro- 
gram exclusive of the extensive pro- 
motional work planned on other 
| Thermoid products, 





NEW DIAMOND- T Model 216-B 1'% 


inches in| 


o 


tained its organization intact with 
no layoffs or salary cuts. This 
company, which handles the Pon- 
tiac, has shown a 30 per cent. in- 
crease in used car sales and looks 
forward to a possible 10 per cent. 
increase in new car sales in 1932, 
with at least a 20 per cent. increase 
in used car sales, Its service de- 
partment has increased its income 
considerably and even better re- 
sults are looked for from this de- 
partment in the coming season. 
Taylor looks forward especially to 
a decided increase in the replace- 
ment of automotive 
among manufacturing concerns, as, 
of course, it is evident that the old 
truck and motor equipment now in 


operation of sueh businesses. 

At the Richardson Motor 
pany, 
the general sales manager, 
Taylor, reports used car stock 
| $39,000 less than a year ago, the 
smallest in the history of the com- 


Com- 


i, te 


for under $500 going readily, and 
the company has shown a 50 per 
}cent. unit increase for the year. 

Taylor has inaugurated a 
centrated drive on service which 
|has shown real results, car owners 
/on their list being called on at least 
every sixty days, and this solicita- 
tion will be made every thirty days 
in 1932, each salesman being re- 
sponsible for his customers. 
incentive to bringing such business 
in a commission of 5 per cent. is 
paid on any work brought in, pro- 
viding the man makes all his calls 
| regularly. 


lieves, will be some better than 1931 


an actual shortage in the coming 
season, in -view of the fact that so 
{many used cars have been junked 
during the past year. 

At the J. Grant Hyde Company, 
distributor for Studebaker and 
Pierce-Arrow cars, Federal and 
Studebaker trucks and dealer of the 
new Rockne car, J. Grant Hyde, 
president, looks for a slightly better 
year in new cars if conditions gen- 
erally remain the same, but pre- 
dicts a very good year if business 
as a whole shows any increase. This 
company has finished this year with 
a Sales volume of over $100,000 from 
ithe service and part departments. 





As an} 


expense of new cars, but had main- | 


equipment | 


use must be replaced for the proper | 


distributor of Chrysler cars, | 


pany, and the new car stock is also 
very low. Used car volume at Rich- 
ardson’s has been exceptionally | 
good in unit volume, cars selling 


con- | 


jin 
New car sales in 1932, Taylor be- | 


| DIAMOND-T N. Y. BRANCH 


and in the used car field looks for | 





: 


| 


¢-ton Truck 


Akron Dealers Hew to Line; 
Come Through Satisfactorily 


(Continued from Page 1) 


It is interesting to note that this 
company, which has had such a 
varied experience in service work, 
definitely returned to a strictly cash 
basis, which was its original policy 

D. Myers, general sales manager 
of the Homeier Motor Company, 
Ford dealer, looks for a much bet- 
ter year than 1931. Myers has put 
the operation of the parts and serv- 
ice departments under one manager, 
which is a saving and resulted in 
improving the departments. This 
company is exceptionally careful in 
selecting mechanics, 

The company has gone after fleet 
owner accounts for service work, 
which has proved profitable, indi- 
vidual service being sold only on a 
cash basis, although fleet service 
has been found profitable to carry 


|}on a monthly charge. 


A. M. A. DINNER STARTS 
1932 SHOW FESTIVITY 


(Continued from Page 1) 


the local Dodge dealership, presided 
as toastmaster, Leading executives 


|} of the car manufacturing companies 


and of the National Automobile 
Chamber of Commerce were guests 
at the speakers’ table. 

R. H. Grant, vice-president 
General Motors and chairman of 
the sales managers’ committee of 
the N. A. C. C., was the guest speak- 
er and his topic was “Salesmanhip 
and Its Development.” Following 
Mr. Grant was “Senator” Ford, the 
humorist, who “kidded” the industry 
in general and various individuals 
particular. 


HOLDS OPEN HOUSE 


New York, Jan. 8.—In addition to 





the exhibit at the Grand Central 
Palace, the Diamond-T Motor Car 
Company will maintain “open house” 
all week at their New York branch, 
Queens Boulevard, at Rawson 
Street, Long Island City, where a 
complete display of their entire 
1932 line will be shown. The com- 
plete line includes models in every 
capacity class, from 11% to 10 tons, 
and a variety of types of bodies will 
be exhibited in a number of stand- 
ard lacquer finishes. 








1932 Oldsmobile Six Two-Door Sedan 





dent of the association and head of | 


|; new 


of among these features. 





WITH NEW RECORDS 
FOR 1932 BY WARNER 


By JOHN A. C. WARNER, 


General Manager Society of Auto- 
motive Engineers 

If engineering improvements, at- 
tractive features and unprecedented 
values are determining sales factors, 
the new cars for 1932 should enjoy 
a wide acceptance. Engineers, pro- 
duction men and factory executives 
haye certainly given the merchan- 
dising forces something salable to 
sell, In general, the engineering in 
the new models is representative of 
fundamentally sound advancement 
in automotive engineering practices, 
Likewise, we find a commendable 


performance from the standpoint of 
production. 

Perhaps the greatest-attention has 
been paid to performance, comfort 
and controllability. Twelve-cylinder 
engines have found additional ad- 
herents; roomier and more comfor- 
table bodies are the rule; transmis- 
sions have made a step in advance, 

Unusual interest attaches to the 
developments amidships, where free- 
wheeling features, synchronized’ 
gearing:and other improvements of 
One form or another have been in- 
corporated. There is every evidence 
That developments in the transmis- 
sion and clutch neighborhood repre- 
sent a movement toward the ulti- 
ymate of simplified control in the 
form of completely automatic power 
transmission. 

The disappearance of the manual 
choke contro] and starter button are 
examples of the sort of engineering 
that is aimed in the right direction, 
namely toward the elimination of 
what might be called nuisance fea- 
tures. 

Speaking of windshield wipers, 
vacuum tanks, vacuum controlled 
clutches, spark advance and booster 
mechanisms, an interested observer 
has remarked that if our engineers 
continue trying to get something 
for nothing from the intake mani- 
fold there will soon be no vacuum 
left. 

Many of the new cars carry im- 
provements that will probably not 
be emphasized in the advertising 
literature. Measures for the elimi- 
nation of vapor-lock troubles are 
Advancement 
along this line is of particular in- 
terest to members of the Society of 
Automotive Engineers, who, through 
co-operative research projects, have 
established the facts that have made 
possible the complete solution of this 
difficult problem. 

In contemplating the progressive 
steps that have been taken by auto- 
mobile manufacturers to advance at 


| high speed during times like these 


and in endeavoring to recognize 
fully the optimistic spirit which the 
cars exemplify, full credit 
should be given to the suppliers of 
materials, parts and accessories, 
who have also established new rec- 
ords of performance without which 
the splendid automobile products of 
1932 ‘would not have been possible. 








SEE PAGE 13 
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You Don’t Have to “Baby” These Brakes 


Step on them hard!...No overheating 
... Not even temporary loss of efficiency! 


OPP RROLDLLIO FE PIP S. eo 


Look for 


these points 


they identify 


the CENTRIFUSE Drum 


Built-up construction:—steel ring for 
strength—fused iron braking surface for 
unchanging efficiency—welded back for 
quick heat dissipation, 


; 
A B 


—Ordinary pressed-steel 

drum, new, not yet dis- 
torted by braking pressure 
and heat. 


~—Barrel-shape distortion 

of pressed-steel drum, due 
to unequal heat distribu- 
tion. 


Cc D 


Bz -Pressed - steel drum, 
bell-mouthed; part of drum 
no longer in contact with 
lining. 
—“CENTRIFUSE” Brake 
Drum always in full con- 
tact with brake lining, even 
after long and hard use. 


When you step on these brakes, you 
STOP—every time! No sudden loss of 
braking power—CENTRIFUSE Brake 
Drums do not distort even after long, 
hard, continuous brake apprications. 
CENTRIFUSE Brake Drums are in- 
dividually tailored to each make of 
car. That means each car equipped 
with CENTRIFUSE Brake Drums 
has exactly the brake drum it needs— 
not just a standard brake drum made 
for an “average car.” 


CENTRIFUSE Brake Drums are 
made by fusing an iron braking surface 
into a steel foundation ring by centri- 
fugal force. The thickness of the iron 
and that of the steel ring are determined 
for each make of car. So are the thick- 
ness and contour of the steel back plate 
which is electrically welded on, mak- 
ing the three elements of the CENTRI- 
FUSE a single, tailor-made unit. This 
construction permits faster heat dis- 
sipation and consequently prevents 


distortion. Thus CENTRIFUSE 
Brake Drums maintain maximum con- 
tact with the brake linings at all times. 


In spite of the improvements which 
have been made in brake linings and 
brake mechanisms, today’s high road 
speeds, faster moving traffic and free 
wheeling call for still better brakes. The 
CENTRIFUSE brake drum meets 
this demand. 


CENTRIFUSE Brake Drums are self- 
truing and give more than five 
times longer service between ad- 
justment periods, You will find them 
as standard equipment on all 1932 
models of Chrysler, on Dodge, De Soto, 
Graham, Auburn and other cars. 


The CENTRIFUSE Brake Drum and 
the manner in which it more than 
meets the changed motoring conditions 
of the present day —are detailed in an 
interesting book, a copy of which is 
yours for the asking. 


CENTRIFUSE 


Brake Drums 


A PRODUCT OF 


MOTOR WHEEL CORPORATION 
Lansing, Michigan 
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HUDSON | 


PACEMAKI 
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Pacemaking 
Products 


NEVER HAS HUDSON SO A Pacemaker 
CLEARLY, so completely, demon- Company, Too! of quality products expected from 


These are the type and character 


® ' . . 
Again in 1932! strated its full title to the term Company whose 23-year record is one of repeated 
PACEMAKER as in the creation of these two refresh- — and _ consistent PACEMAKING. 


ingly new lines of cars for 1932—The new and greater 
Hudson Eight and the new and greater Essex Super-Six! 


New beauty, inspired by the airplane’s graceful 
“speeds and streams,” characterizes their longer, 


lower lines. 


New colors, gem-like, clear and brilliant body 
tones and harmonizing pastel interior shades, achieve 


a new artistic unity. 


New and greater power—1o1 h. p. in the Hudson 
Eight, 70 h. p. in the Essex Super-Six—is combined 


On the honor roll of contributions to the industry’s 
development, Hudson has more than sixty “first’s” 
to its credit—among them the first closed cars pro- 
duced by the perfected machine method which en- 
abled the low-priced closed bodies of today. 


There engineering and manufacturing “first’s’’ stand 


9.99 


out with Hudson and Essex merchandising “first’s” as 4 
milestones in the record of Hudson financial success. | 


Independent Owner-Management, Centralized 


with scores of mechanical and appointment advances 
to provide swifter, safer, easier, more luxurious motor 
travel, at a first cost and a maintenance cost so low 
as to leave each of these fine cars the unrivaled 


value in its field. 


Manufacture, Synchronized Production, Efficient 
Operation and Financial Independence enabled 
Hudson to make the most of its “first’s” and its 
advantages, to such extent, indeed, that its entire 
expansion has always been paid for out of earnings. 


NS 


THREE SPLENDID NEW SERIES OF GREATER EIGHTS 


Maysor Series —132” wheelbase. These richly styled large, imposing cars are replete 
with every convenience and the many extras that add so much to comfort and 
pride of ownership. Listing from $1445 to $1595. 


eet pa 


SrERLING SERIES—126” wheelbase. Especially designed to meet tne requirements 
of those who desire an extra roomy and luxurious car with appointments in 
keeping. Listing from $1275 to $1295. 


SrANDARD SeRiES—119” wheelbase. Complete in every essential detail with many 
betterments not to be had in other cars priced hundreds of dollars higher, 
this series will appeal to a vast army of buyers. Listing from $995 to $1095. 


All Prices F. O. B. Detroit 


—_—_— +, ... +. +... 
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HUDSON INFORMATION ‘*101 Horsepower at 3600 r. p. m 

Hour Silent Second Speed 55 Miles *Compensated Inheref¥* 
Dome Anti-Knock Combustion Chamber Intake Silencer and \/ 
Engine Oiling Thermostatic Carburetor Heat Control *Labyri 
Choke *Triple-Sealed Oil-Cushion Clutch Simplified Selective 
Transmission Silent Constant Mesh Second Gear Diagonal ‘Trus 
*Twin Neutratone Mufflers *Quick-Vision Instrument Panel ‘St 
Anti-Stall *“‘Tell-Tale” Oil and Generator Safety Signals *Ride ‘ 
Wheel *Arc-Slide Fastener Pockets *Lateral Spring Seat Cushio! 
and Rear *Full Opening Windshield With Two-Finger Control 

Gem-Like Body Colors and Upholstery in New Pastel Shades Fi 


*These, and an impressive list of other exclusive features ¢ 
cost, illustrate the completeness of Hudson 1982 stantve? 
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ERS for 1932 
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Suppose you write your own Franchise 


er 

m 

od To dealers desirous of making 1932 a pacemaking year, 
the new Hudson Eight in the medium-priced field and 
the new Essex Super-Six in the low-priced field, com- 

Mg bine to offer an unrivaled opportunity for increased 

99 business and profit—under the terms of a selling agree- 

5 ; ‘ ; 
ment which a prominent banker characterizes as “‘the 

> soundest and most liberal franchise in the industry.” 

n- Believing in the principle that the dealer must make 
a profit—and a good profit—the Hudson and Essex fran- 
chise is designed to insure you a permanent business 

“A and to protect you and your investment in the enjoy- 
ment of that business. 

- It assures you of a territory adequate to support 

S. and reward good business enterprise with profit and 
success. 

> It provides for liberal discounts—the basis of good 

nt profit for you in every transaction. 

i It provides an attractive Owner Service Policy, 
insuring profitable service operation and permanent 

ts customer good will. 

re It provides for the disposal or “junking”’ of antiquated 

S. used cars, clearing the road for new sales. 


600 r. p. m 


‘ol 


Hudson Speeds 85-90 Miles an 
d Inherefy Balanced Crankshaft *Power 
encer and|Air Cleaner *Duoflo Automatic 
*] abyrinthian Oil Cooling Anti-Flood 
d Selective Free Wheeling Synchro-Mesh 


ESSEX INFORMATION 
Second Speed 50 Miles 
Combustion Chamber 

Cleaner 
Engine Oiling 


*70 Horsepower at 3200 r. p. m. 

*Compensated Inherently Balanced Crankshaft 
*Fully Adjustable Silent Chain Driven Timing Gears 
Super Accelerator Pump  Anti-Flood Choke 
Thermostatic Carburetor Heat Control 
Oil-Cushion Clutch Simplified Selective Free Wheeling Synchro-Mesh Transmission Silent Constant 


It provides, in 1932, the most powerful factory na- 
tional advertising campaign in all Hudson history to 
promote new car sales. 


It provides for a sound policy of new car sales pro- 
motion in your own territory—and for factory participa- 
tion in your used car advertising and merchandising. 


It assures the closest correlation between orders, 
manufacturing and shipments known in the industry. 


That the Hudson and Essex franchise does offer 
unusual opportunity for profitable and permanent 
business growth is attested by one significant fact: A 
recently compiled record shows that more than 50% of one 
year’s sales of Hudson and Essex cars were sold by Dis- 
tributors and Dealers who have been associated with 
Hudson and Essex for more than 15 years! 


If you are interested in increasing your net earnings 
and assuring yourself of a permanent future in one of 
the world’s leading industries, it may pay you well to 
investigate the Hudson and Essex program for 1932. 
A wire or letter will assure an immediate presentation. 


Hupson Moror Car Company, DETROIT, MICHIGAN 






Essex Speeds Beyond 70 Miles Silent 
*Power Dome Anti-Knock 
Intake Silencer and Air 
*Roller Valve Tappets *Duoflo Automatic 
*Labyrinthian Oil Cooling *Triple-Sealed 








iagonal ‘Truss Frame “Splayed Rear Springs 
t Pane] ‘Startix, Automatic Self-Starter and 
als “Ride Controls *Natural Grip Steering 
Seat Cushions “Adjustable Seats Both Front 
er Control 14 Sparkling New Models With 
Shades Fitments in Ivory and Silver Finish 


clusive features at wo extra 
10 1932 starting equipment 


Mesh Second Gear ‘*Diagonal Truss Frame *Twin Neutratone Mufflers *Quick-Vision Instrument 
Panel *Startix, Automatic Self-Starter and Anti-Stall *“‘Tell-Tale” Oil and Generator Safety Signals 
*Ride Controls “Natural Grip Steering Wheel *Arc-Slide Fastener Pockets *Lateral Spring Seat 
Cushions *Adjustable Seats Both Front and Rear ‘*Full Opening Windshield With Two-Finger 
Control 9 Sparkling New Models With Gem-Like Body Colors and Upholstery in New Pastel Shades 
Fitments in Ebony and Silver Finish Wheelbase Length 113" Prices Listing from $695 F. O. B. Detroit 


*These, and an impressive list of other exclusive features at no extra cost, illustrate the completeness of Essex 1932 standard equipment 
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COMMODORE EXHIBIT 


New York, Jan. 8—A special ex- 
hibit has been arranged in Room 
1403 at the Commodore Hotel by the 
Bundy Tubing Company of Detroit. 

Here are shown samples of copper 
hydrogen electrically welded tub- 
ing and other products produced by 
this company. : 

A. F. Knoblock, executive vice- 
president and general manager of 
the company, in commenting upon 
the exhibit, says: 

“For years—since 1922, to be ex- 
act—our company has supplied tub- 
ing to the motor car industry. To 
such an extent has this been true 
that today a large percentage of all 
gasoline and oil line tubing used in 
motor cars is Bundy tubing. Other 
motor car applications have been 
for hydraulic brake lines, conduit 
tubes and windshield wiper tubes. 

“Lately we have entered the elec- 
tric refrigeration field where Bun- 
dy-weld tubing is used for condens- 
ors, evaportors and other purposes. 
And now with the development and 
perfection of our copper hydrogen 
electric welding process we are ready 
for commercial welding on other 
parts, not only in these two special 
fields but in industry generally. 

“The process of copper hydrogen 
electric welding is one where the 
copper welding is done by means of 
electric heat in a hydrogen charged 
furnace. This results in so com- 
plete a fusion of the parts to be 
welded that they become for all 
practical purposes homogeneous, 

“There is tremendous scope in the 
motor car industry for this type of 


(Continued on Page 28) 


Reports Outlook Gloomy 
In Mississipp! Territory 


By JOHN A. BELLAN, Sec. 
Vicksburg, Miss., Automobile Dealers’ 
Association 

Frankly speaking, during my fif- 
teen years’ experience in the auto- 
motive field, I have never seen @ 
more disheartening and gloomy as- 
pect. 

First of all, the big operator or 
distributor is fast passing out of the 
picture. He is quitting in disgust 
over lack of return on his efforts 
and investment and the attitude of 
the factories in not assuming some 
responsibility for the used car prob- 
lem. The remaining dealers are not 
receiving any help whatever from 
the banks and still less from the 
finance companies, who seem to 
have adopted a “rule or ruin” policy. 
Consequently, not being able to at- 
tract any new capital, the dealer is 
not in any shape to begin the new 
year to take advantage of any in- 
creased business and the big car 
man especially is loaded down with 
surplus used car stocks and repos- 
sessions which he cannot hope to 
move with even improved business 
conditions. 

In this section, with cotton and 
lumber selling far below production 
costs, there is not the least pros- 
pect of any definite or positive re- 
vival. Besides these industries being 
in a passive state as to buying on 
this account, the laboring class is 
also out of the market on account 
of the railroad curtailing opera- 
tions to cut expenses, and both pub- 
lic and private building and con- 
struction projects are at a standstill 
for lack of funds. 

The dealer did have a chance to 
bolster up his sales and profits 
through labor, parts, tire and oil 
business, but the outside shop who 
is cutting prices on both parts and 
labor is getting more numerous 
every day, and the oil companies 
are driving for the motorist’s tire, 
oil and grease business at prices and 
facilities far more attractive than 
the average dealer can afford. 

This is the plight of the average 
dealer in this section and one which 
every manufacturer should realize 
is serious, because if there is not a 
drastic change of policy on their 
part and some responsibility as- 
sumed for the trade-in problem as 
well as more substantial co-opera- 
tion in financing both wholesale and 
retail the passing of the dealer or- 
ganization is inevitable within the 
next twelve months. 

These may be plain, bold facts, 
but they are facts that must be 
faced. 
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Auburn 8-100 | — —|-— —|Cha USL|— —|- —|— = | = —-|I—- |— — | Day Del 
Auburn 12-160 | — —|—  -—{Cha_ USL|— —|— ooje= Cri Ce —|= i= — | Day Hou 
Austin | |(|NE  —|K-S BS|Cha__ USL |— =—|— —|Duc —|— —|— jCen Cen|— Own 
Buick 32-50 ~ [ae — | AC —| AC DR | AC No | — —|Duc Gu|Gui —-|— |— oa | K-H *Del 
Buick 32-60 | AC — | AC — | AC DR | AC No | — — | Duc Gui | Gui —|j— |— — | K-H *Del 
Buick 32-80 }ac —{|AC — | Ac DR | AC -|- —|Duc Gui|Gui —/|— |— — | K-H Sal 
Buick 32-90 | Ac —J|AC — | AC DR | AC on i = — | Due Gui/Gui —/-— |- —|K-H ‘Del 
Cadillac 370B =| — —|— — | AC DR | — —|— —|— Gui/ Gu Sec|/— | — — | K-H . 
Cadillac 452 B |— —_—-ji- — | AC DR | — —_—|— —|-— Gui | Gui Sec|— |— — | K-H ° 
Cadillac 355 B | — —|-— —|ac DR | — eat —|— ___Hal | Gui__Sec |—_ | — = 5 os : 
Chevrolet | AC — | AC_ DR | AC * | AC — | Tern — | Due Gui | Gui —|* Own 1Own Own | Own Del 
Chrysler 6 | NE — | Mot-M DR | AC Wil | Yes —|-— — | “Ditz Cor | Cor Opt = -- as | = Del 
Chrysler De L.8 | NE — | Mot-M DR | AC Wil | Mot-M —/]— = | Bits | Ditz Hal | Hal Opt | —_|— Del 
Chrysler Imp.8 | AC | — | Mot-M_DR | AC Wil | Mot-M_Cas|—  —- — | Ditz Hal | Hal Opt | - —|— _Hou 
Cord Front Drive | Ste No | Mot-M DR | Cha  USL| Ster Cas | GR No | Mur Ind| Ind — | Wo | ASP__ ASP | Day Hou 
De Soto Six | NE No | Mot-M DR | AC Wil | Yes No | Yes Yes | Duc Cor | Hal —|No | Yes Yes |— Del 
De Soto Eight | | NE No | Mot-M DR | AC Wil | Mot-M No | Yes Yes | Duc Cor | Hal — {No | Yes Yes | — Del 
De Vaux 6-75. [ Ste No | Mot-M Yale | Cha Pre | Mot-M MONO | _No No | Duc_ JB | JB — | No | Gen_ Gen | MotoW | Hou 
Dodge Six |NE —|AC  }¥DRj AC Wil | AC —|vs VS | Ditz Cor | Cor Opt|— | Yes Yes | Budd ‘Del 
Dodge Eight | NE  — |! AC DR | AC Wil | AC — | vs VS | Ditz Cor | Cor Opt|— | Yes Yes| Buda _Del 
Durant 612....| NE No |Mot-M Aut-L| Cha USL | Mot-M NE | No No|Rin Cor|No — | — |Eat Eat | Motow Mon 
Durant 614 | NE No | Mot-M Aut-L] Cha USL | Mot-M NE | GR No | Rin Cor | Yes —j|— | Eat Eat | Motow Mon 
Durant 619 _—i'| NE No | Mot-M Aut-L! Cha USL | Mot-M No | No No | Rin Cor | No —\|— _| Bad _ Bad / Motow Mon 
Essex Super Six | Ste — | Mot-M_ Ele | AC Ex | Mot-M — | Yes —|— _JB|JB_ Dup/— | | | Own Own |fMotoW Mon 
Ford A | Var —| Own Ele | Cha Own | — -|-— —|— Own wn | — -  Trij— | | Own Own | Own Hou 
FrklinS15 Trans. NE Jag | K-S DR | Cha Nat | — Cas | * GR | * Cor| Cor °**|— re CG  CG/|Motow Del 
Fr’klin $15 De L.| NE_ Wal | K-S_—_DR|Cha___Nat | — Cas|* GR/|*  Cor|Cor **|— |CG_ CG! Motow_Del 
Graham 6 | NE —|K-8 Her | Cha Wil | K-S No | No No | * Hal | Cor Sor LOF | | No | ASP ASP | Motow Del 
Graham Stand 6 | NE — | K-S Her | Cha Wil | Mot-M — | GR —|* Hal | JB LOF — | ASP ASP | MotoW Del 
Graham Sp. 6 NE — | K-S Her | Cha Wil | Mot-M — | GR —|* Hal| JB LOF|;— | ASP ASP | Motow Del 
Graham Sp. 8 NE — | K-S Her | Cha Wil | Mot-M — | GR —j|* Hal | JB LOF|— | ASP ASP | MotoW Del 
Graham Cust. 8 | NE * | K-S Her | Cha Wil | Mot-M Cas | VS —j|°* Hal | JB LOF|— | ASP _ Motow Del 
Graham BL. Str. | Ste —|K-S___Her | Cha wil | K-S No | Yes No | * Cor | No No | No | No |— Motow *Del 
Hudson Greater 8| Ste — | Mot-M Ele | AC Ex | Mot-M_ Cas | Yes —|!— Hal Hal | Hal | Dup | - |— | Own Own |fMotow Gab 
Hupmobile 216 | Ste No | Mot-M_ Ele | — Wil | Mot-M No |— — | Var Hal | Hal No! No | {— —-|— *Gab 
Hupmobile 222 | Ste No | Ste Ele | — Wil | Ste No | — — | Var Hal Hal No! No — —|— *Gab 
Hupmobile 226 | Ste No | Ste Ele | — Wil | Ste Cas | — — | Var Hal | Hal No! No _|l— —|— *Gab 
La Salle 345 BB | — —|—_ — | AC DR | — —|— —(— Hal| Hal Seci|— |— -—|KH  * 
Lincom 8 | NEThom|K-S Her | Cha Ex | Mot-M Cas|Cuno Yes|* Hal | Own Tri|— | Bif  Bif|Own Hou 
Lincoln 12 | NE Wal|K-S ___Her | Cha Ex | Mot-M_ Cas | VS vS |— Hal| Hal _ Tri| No | Gen Gen | — Hou 
Marmon 70 Ste No | Mot-M DR | Cha Nat | Mot-M No | No No | Val Cor {Cor Opt |No ‘Gen Gen | Day Del 
Marmon 88 NE Ster | Mot-M DR | Cha Ex | Mot-M_ Cas | Yes Yes | Val Cor | Cor Dup|No |! Gen Gen | Day Gab 
Marmon 16 AC Jag | Mot-M DR|Cha  Ex| Mot-M Cas/| Yes _ “Yes Ditz Hal | Hal Dup| No | Gen Gen | _Day Gab 
Nash Nine 60 | Ste No|K-S Her | AC USL | K-S No | Tern —|* **|** Opt | No | Bad Bad |iMotow Del 
Nash Nine 70 Ste No|K-S Her | AC USL | K-S No | VS —j|* **|** Opt! No | Bad Bad /tMotow Del 
Nash Nine 80 Ste No/|K-S Oak | AC USL | K-S No vs —|* ** | ** Opt |No | Eat Eat |i(Motow Del 
Nash Nine 90 | Ste Borg | K-S DR | AC Ex x | K-S_ Cas | vs _— .* Cor | Cor Opt | No | Eat Eat |fMotow Del 
Oakland V-8 }AC Ow | AC BS | AC DR Ri— Cas | Tern * Tern | Duc Gui | Gui —|—_| Own Own | Motow Del 
Oldsmobile F 32 | TAC No| | AC BS | AC DR | AC Yes | Tern “No | Duc Gui | Gui No | — (Own Own | K-H “Lov 
Oldsmobile L 32 | AC No | AC BS | AC o R | AC Yes | Tern No | Duc Gui | ‘Gui No | — lOwn Own K-H *Lov 
Packard 901 | NE Jag | K-S Yes | AC “Pre | Mot-M Cas | Yes Yes | Own Hal | Yes LOF | No | Cen Cen | Motow “Del 
Packard 902 | NE Jag | K-S Yes | AC Pre | Mot-M Cas Yes Yes | Own Hal |! Yes LOF | No | Cen Cen | MotoW ‘*Del 
Packard 903 | NE Jag | K-S Yes | AC Pre | Mot-M Cas | Yes Yes ' Own Hal | Yes LOF |! No | Cen Cen | MotoW ‘*Del 
Packard 904 | NE Jag | | K-S Yes | AC ; Pre | Mot-M Cas | Yes _ Yes | Own Hal Yes LOF No Cen Cen | MotoW *Del 
Peerless Stand.8 | AC — | “Mot-M_ BS | Cha Wil ' Mot-M Cas | — No | Val Cor | Cor Dup| No | Cen Cen | Day Gab 
Peerless Mast.8 | AC Ster | Mot-M_ BS | Cha Wil | Mot-M Cas | — No Val Cor | Cor Dup | | Eat Eat | Day Gab 
Peerless Cust.8 | AC Ster | Mot-M__BS | Cha Wil | Mot-M_ Cas | GR _No ! Val_ Cor | Cor Dup | — _ | Eat Eat | Day Gab 
Pierce-Arrow 54 | NE Borg | K-S Her | Cha Wil . K-S Cas | — Wood |— Guij| Gui Dup| No | Eat Eat |K-H “Del 
Pierce-Arrow 52 | NE Borg | K-S Her | AC Wil ' K-S Cas | — Wood ; — — |—-. Dup!No | Eat Eat | K-H *Del 
Pierce-Arrow 53 | NE Borg | K-S Her | AC Wil | K-S Cas vs —(— —|— Dup | No | Bas Eat | K-H *Del 
Plymouth | NE — | Yes Sha ; AC wil | — —|— —|Duc Cor|Cor —]|— Gen Gen | } Del 
Bentios | AC ee BS | AC DR | ps a — | Tern Tern | Puc Gui | Cor —|— | Own Own | K-H Del 
Keo Royale 8-35 | Ste Elgin | K-S DR | Cha Wil | AC Cas | Yes No | i Gui | Gui i {No | CG CG | Motow Del 
Reo Royale 8-31 | Ste No | K-S DR | Cha Wil | AC Yes | Yes No | f Gui | Gui — |No |CG CG | MotoW Del 
Reo 8-21 | NE No | K-S DR Cha Wil | K-S No | No No | — e;¢ No | No CG cG | — Del 
Reo 6-21 | NE No | K-S DR | Cha Wil | K-S No | No No | — eT? No | No CG CG j — Del 
Reo 625-825 | Ste —|K-S DR|Cha_ Wil|AC Yes | Yes No |t — | Gui t|No :!CG__ CG Motow Del 
Kouckne 6-65 | AC No | K-S — | Cha Wil | K-S — | 268 No | * Cor | Cor No|No | Cen Cen | K-H Hou 
Kockne 6-75 | AC No|K-S — Cha Wil | K-S i | es No | * Cor | Cor Opt|No | Cen  Cen/| K-H Hou 
Studebaker 6-55 r Ste No|AC DRj|Cha Wil | Ste No | — —i* Cor | r | Gui Yes | No | — —|K-H Hou 
Studebkr Dict. 62) Ste No AC DR Cha Wil | Ste No | — _ | 6 Cor | Gui Yes | No | — — | K-H Hou 
Studeb’r Com. 71} Ste No | AC DR | Cha Wil | Ste No | — = {* Gui | Gui Yes ;No | — — | K-H *Hou 
Studeb’r Pres. | 91 | Ste Borg | AC DR/|Cha_ Wil!|Ste Yes | — —i|* Gui | Gui Yes | No {| — —|K-H ‘Hou 
Stutz LA “Ste Wal | Mot-M DR | Cha Pre | Mot-M Cas | No Lin | Val Ind |— Dup|— | Buck Buck , Motow Gab 
Stutz MA Ste Wal Mot-M Her | Cha Pre | Mot-M Cas | Lin Lin {| Val Ind |— Dup/|— | Stan Stan K-H Gab 
Stutz MB | Ste Wal Mot-M Her | Cha Pre | Mot-M Cas | Lin Lin: Val Ind|— Dup;— ‘'! Stan Stan K-H Gab 
Stutz DV 32 | Ste Wal Mot-M_ Her | Cha Pre | Mot-M_ Cas! Lin _Lin | Val_Ind | Ind Dup|— | Stan Stan! K-H Gab 
Willys 97-98 D.| NE No|K-S_ Aut-L| Cha USL | No No | No ; Own Yes | Yes Opt | | Wo ; * 77 Mon 
Willys 8-80 D | NE No | K-S~7~ Aut-L| Cha USL | Yes — | Yes No ! Own Yes | Yes Opt | | * ‘1+ Mon 
Willys-K. 66 D | NE No | K-S~ Aut-L| Cha USL | Yes — | Yes No ! Own Yes | Yes Opt = {° eT Mon 
Willys-K. 95 | NE — |K-S_ Aut-L| Cha USL ! Yes —|-— — | Own Yes! Yes Opt! No | * * | Yes Mon 
Yale—Yale & Towne Mfg. Co. Tern—Ternstedt Mfg. Co., Detroit, Mich. HEATER 


KEY TO ABBREVIATIONS 
USED IN THIS TABLE 





SPEEDOMETER 


AC—AC Spark Plug Co., Flint, 


Mich. 


NE—North East Appliance Corp. 
Ste—Stewart-Warner Speedometer Corp. 


Var—Various makes. 
CLOCK 


Borg—The Geo. W. Borg Corporation. 


Elgin—Elgin Watch Co. 


Jag—Jaeger Watch Co., New York city. 


Ster—Sterling Clock Co., 


La Salle, Ill. 


Thom—Seth Thomas Clock Co. 


Wal—Waltham Watch Co., Waltham, 


“Optional. 
FUEL GAUGE 
AC—AC Spark Plug Co., 


Flint, 


Mass 


Mich. 


K-S—King Seeley Corp., Ann Arbor, Mich. 
Mot-M—Moto Meter Gauge and Equipment 


Corp., Long Island City, N. 
Crosse, Wis. 
LOCK 


Aut-L—Electric Auto-Lite Co., 
Milwaukee. 


BS—Briggs-Stratton Co., 
Ele—Mitchell Specialty Co., 
Pa. 


DR—Delco-Remy Corp., Anderson, 


Y., and La 


Toledo. 
Holmesburg, 


Ind. 


Her—Hershey Mfg. Co., Chicago. 


Oak—Oakes Products Corp., 


Chicago, Ul. 


Sha—Shaler Lock Co., Milwaukee, Wis. 


SPARK PLUG 

AC—AC Spark Plug Co., Flint, Mich. 
Cha—Champion Spark Plug Co., Toledo, O. 

BATTERY 
DR—Delco-Remy Corp. 
Ex—Electric Storage Battery Co. 
Nat—National Lead Battery Cg, St. Paul. 
Pre—Pres-O-Lite Co., Indianapolis, Ind. 
USL—USL Battery Corp. 
Wil—Willard Storage Battery Co. 


*Various makes—Exide, Willard, Delco- 
Remy and USL. 
HEAT INDICATOR 
AC—AC Spark Plug Co., Flint, Mich. 


K-S—King Seeley Corp., Ann Arbor, Mich. 

Mot-M—Moto Meter Gauge and Equipment 
Corp., Long Island City, N. Y., and La 
Crosse, Wis. 

Ste—Stewart-Warner Speedometer Corp. 

Ster—Sterling Clock Co., La Salle, Il. 

CIGAR LIGHTER 

*Cigar lighters in many cases are optionai 

equipment, and are not standard on all 


models; the names of lighters shown in- 
dicate the makes supplied to various car 
makers. 

Cas—Casco Products Corp. Bridgeport, 
Conn. 

NE—North East Appliance Corp., Roches- 
ter, N. ¥. 

SMOKING AND VANITY SETS 


GR—Grand Rapids Metalcraft Corp. 
Lin—Linden. 
VS—Van Sicklen Corp., Elgin, Ill. 


Cuno—Cuno Engineering Corp., Meriden, 
Conn. 
Wood—Woodcratt. 
*Various makes. 
BODY FINISHES 


Ditz—Ditzler Color Co., Detroit, Mich. 


Duc—E. I. du Pont de Nemours & Co., 


Philadelphia. 
MIM—Pittsburgh Plate Glass Co. 
Mur—Murphy Varnish Co., Newark, N. J. 
Rin—Rinched Mason Co. 
Val—-Valentine & Co., New York city. 
*Various lacquers used. 
{Using both Ditzler and Pratt & Lambert 


STOP AND PARKING LIGHTS 
Cor—The Corcoran-Brown Lamp Co., Cin- 
cinnati, O. 
Gui—Guide Lamp Corp., Anderson, Ind. 
Hal—C. M. Hall Lamp Co., Netroit, Mich. 
= wees Lamp Corp., 
n 


JB—The Jno. W. Brown Lamp Mfg. Co., 


Columbus, O. 
*Using both Hall or Guide. 
**Using both Corcoran and Brown. 


SAFETY GLASS 
Sec—Security, product of General Motors 
Tri—Triplex Safety Glass Co. 
LOF—Libbey-Owens-Ford. 

Dup—Duplate Corp. 
Indestructo—Indestructo Glass Co. 

Opt— Optional. 

**Using both LOF and Indes‘: 
jExtra equipment, 


ucto. 


Connersville, 


Kel—Kelch made by Grand Rapids Metal- 
craft Corp., Grand Rapids, Mich. 


BUMPERS 


ASP—Alloy Steel Products. 

Bad—Badger Mfg. Corp., Milwaukee. 

Bif—Biflex Corp., Waukegan, Th. 

Buck—See Cen. 

CG—C. G. Spring and Bumper Compahy. 

Cen—Central Brass & Fixture Co., Spring- 
field, O. Also makers of Buckeye bump- 
ers. 

Eat—Eaton Axle and Spring Co., 
land. O. 

Gen—General Spring and Bumper, Detroit. 

Stan—Standard Steel Spring Corp. 

*Extra equipment. 

“Optional. 


Cleve- 


WIRE WHEELS 

Budd—Budd Wheel Co., Detroit. 
MotoW—Motor Wheel Corp., Lansing, Mich. 
Day—Dayton Wire Wheel Co., Dayton, O. 
K-H—Kelsey-Hayes, Detroit, Mich. 

$Using both Kelsey-Hayes and Motor Wheel 

orp. 

{Not standard equipment. 

SHOCK ABSORBERS 
Del—Delco Products Corp., Dayton, O. 
Gab—The Gabriel Company, Cleveland. 
Hou—Houde Engineering Corp., Buffalo. 
Mon—Monroe Auto Equip. Mfg. Co., Mon- 

Toe, Mich. 
*Equipped with ride control. 
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REO MOTOR CAR COMPANY, Lansing, Michigan ADN 19 


Please send me at once—either by letter or through your 
representative— details of the Reo Special Track Franchise. 


Line(s) now handled 
My Firm Name. 
EN 


(City) (State) 


By 








EO truck sales for the4ast half of 
1931 were 23.86 per cent over 
the same period of 1930. 


In the face of conditions this is con- 
ceded to be an extraordinary and 
significant showing. 


It proves beyond all argument that 
Reo has an exceptional line of 
trucks—exceptional values that liter- 
ally command the attention of 
today’s careful buyers. 


Reo’s Special Truck Franchise there- 
fore becomes more valuable every 
day —and more difficult to obtain. 
More than 600 new Dealers have 
already signed the new Reo contracts. 


What territory have you in mind? 


REO MOTOR CAR COMPANY - 







Write, wire or call at our New York 
headquarters during the Show and 
we will give you a frank estimate 
of its volume possibilities for 1932. 


If you are handling a passenger car 
line, here is a great opportunity to 
expand your business with practically 
no increase in overhead. 


Reo Trucks and Speed Wagons range from l'4-ton te 
4 tons. Prices $625 to $2800, chassis f. o. b. Lansing. 


SPECTACULAR VALUES IN 
PASSENGER CARS 
Reo passenger cars, too, afford Dealers an excep 


tional opportunity for year-round profits. The qual- 
ity is extraordinary —and the prices spectacular. 


FLYING CLOUDS REO-ROYALES 


O95 1.2 2 » 2 OO 8-31 . . $1985 
Se «2 « + See 835... . $2445 
S25 ..-.e.- $1565 8-52 (7-Pase. Sedan) $3695 


Standard Model Prices—/f. o. b. Lansing 


LANSING - TORONTO 


NEW YORK SHOW HEADQUARTERS, 1440 BILTMORE HOTEL 


a 





NEW PACKARD twin-six engine, with cylinders set af 67-degree angle 


NEW PUBLICATION DESCRIBES | sued by the Westinghouse siectric | PACKARD REVIVES 


GEARMOTORS 
Gearmotors, consisting of speed 
reducers compactly combined with 
induction motors into general pur- 
unit drives, 


aw publication, Leaflet 20636, is- 


are subject of a| speeds, and dimensions 


and Manufacturing Company, East | 
Pittsburgh, Pa. Information on ap- 
plication and operation, details of 
construction, a listing of sizes and 
are con- 


tained in this leaflet. 





‘Across the Way 
to a Good Hotel 


From the 


Grand Central Palace 


1 “Ts 


LBs. 


io 


THE TWIN SIX LINE| 


(Continued from Page 1) 


iclearance adjustments unnecessary. 


The oil circulating system includes 
a plunger pump type of control 
valve and oil lines as large as % 
of an inch. 

The front end chain drive is a 
short, silent chain, which drives the 
camshaft from the main shaft. The 
crankshaft is carried on four steel 
backed bearings and is equipped 
with a Packard vibration dampener. 

A duplex down draft carburetor 
is used, with an air silencer and 
cleaner. 

The engine is mounted at four 
points with rubber blocks. 

The rear axle has the appearance 
of being turned upside down, with 


|}the forward side inclined upward. 


{| The pinion gear drive of the hypoid 


Automobile men visiting New 
York for the Big Show are ex- 
tended a special welcome to this 
ideally located hotel. Fifth Ave- 


nue, 


with its smart shops, is 


only a few blocks to the west, 
and Broadway, with the the- 
atres, only a short distance fur- 
ther on. You can walk it easily 
or take a low-rate taxi from the 


door. 


An atmosphere of quiet 


dignity pervades the Hotel Lex- 


ington. 


Here one lives luxuri- 


ously yet at rates that promote 
real economy. Its convenient 
locality, perfect cuisine and ex- 
cellent appointments meet your 
every demand. 


$3350 | 


Economy Rates 


‘5 


801 ROOMS 


Each with Private bath (tub and shower) 


circulating 


iee water, mirrored doors 


HOTEL 


LEXINGTON 


LEXINGTON AVENUE AT 48th ST., NEW YORK CITY 


Frank Gregson, Manager 


J. Leslie Kincaid, President 


Direction of American Hotels Corporation 


j}engine supports are fastened. 





‘gears is located below the center. 


This construction contributes to 
dropping the height of the car. 


The frame of the new Packards 


|embodies a double drop, with eight- 


inch side rails an@ a big box girder 
X member in the center. The rear 
legs of the X member extend to a 
point near which the forward ends 
of the rear springs are anchored 
and the front legs meet the frame 
at a point near where the after 
At 
the front is a K member, tying the 
front ends of the frame side rails 
rigidly. Cross members at the rear 
of the frame are tied by two fore 
and aft members, which also sup- | 
port the twenty-gallon fuel tank. 

All three forward speeds are 
Syncro-mesh. Free wheeling is avail- 
able on all forward speeds. The 
wheel bases of the Twin Six are 142 
and 147 inches. 

The complete Packard line, in ad- 
dition to the Twin Six, comprises 
a new light eight, standard eight 
and de luxe eight. 


GRAHAM TO ANNOUNCE 
IMPROVED SIX SHORTLY 


Detroit, Jan. 8—In connection 
with Graham-Paige’s recent an- 
nouncement of the Blue Streak 
eight cylinder car it has now been 
announced that there will shortly 
be introduced a new six cylinder 
model. This six cylinder car will 
have a chassis conforming closely to 
that of the Prosperity Six of 1931, 
with improved body lines and gen- 
eral refining of details. 


EVEREADY AUTO TRUNK 
HAS SPECIAL DISPLAY 


A special display of automobile 
trunk equipment will be staged at 
the Commodore Hotel, 42d Street 
and Lexington Avenue, Room 1272, 
during the week of the New York 
Automobile Show by the Eveready 
Auto Trunk and Specialty Company, 
Inc., of New York. 

This display will include fifteen 
different new models of all metal 
wood trunks at various price ranges. 


'|Restrained Optimism Key 
Of Philadelphia Jobbers 


Philadelphia, Jan. 8.—Automotive 
supply and replacement parts job- 
bers in this city are regarding the 
outlook for 1932 business with what 
might be termed “restrained opti- 
No Pollyannaism, no ex- 
over 


mism.” 
pectancy of “purple moments” 
suddenly increased sales volumes is 
apparent in the expressed opinions 
of leaders in this field. 

Nearly all of them believe, how- 
ever, that exceptionally hard work 
on the part of selling staffs. taut 
credit lines, particularly close atten- 
tion to keeping down costs and un- 
wavering retrenchments where de- 
sirable should produce results suffi- 
cient to restore any sagging confi- 
dence and permit reasonable profits. 

Gaul, Derr & Shearer Company, 
shop equipment, parts accessories 
and “mechanical shop service, with 
main store at 1601 Fairmount Ave., 
reports its storage battery business 
has been especially good for the 
past year, while parts sales have 
kept up well and shop service work 
has been holding its own. Because 
of unseasonable weather conditions, 
such articles as tire chains and 
heaters have not been selling readi- 
ly, and recently dealers have not 
been buying freely of safety lane 
devices as they did earlier in the 
year. While time payments on 
pieces of equipment are as popular 
as ever, the house is examining 
credit more closely before granting 
the privilege. The company is rea- 
sonably optimistic over the outlook 
for 1932 business. 

J. W. Nock Company, Inc., auto- 
motive supplies and shop equipment, 
712 North 16th St., said that while 
he did not believe the first months 
of the new year would bring in their 
train any very marked upturn in 
sales volume, nevertheless hard 

work ought to bring a considerable 
increase in prospects for later sell- 
ing. He was inclined to hold a 
rather optimistic view of the in- 
dustry. 

“Some items have been selling 
well,” he said, “and business on the 
whole, though quiet, is actually bet- 
ter than we had expected. Sales 
of fan belts, gaskets and other 
small items are extremely active.” 

Mr. Nock contends too many small 
dealers have been induced to be- 
come jobbers, with unfortunate re- 
sults to themselves and their c. di- 
tors, especially in the metropolitan 
area. He pointed out, however, 
that the so-called semi-jobbers in 
the small towns, where there is 
little if any serious competition, 
have a much better chance to suc- 
ceed. Collections are slow with this 
house, as with other jobbers, and 
sharp lines are drawn on the grant- 
ing of credit. Nock’s has discon- 
tinued its shop work for the trade. 

F. E. Ginther, secretary and 
treasurer of the Swain-Hickman 
Company, automotive replacement 
parts and shop service, 1519-23 Lan- 
caster Ave., said the outlook for 
1932 business appears to be goog al- 
though there is not the slightest 
doubt it will be necessary to work 
harder even than during 1931, to 
push sales. Current conditions, he 
thinks, are fair and by no means 
as bad as they have been made out 
in some quarters. Time payments 
are not a policy of this house, and 
the Automotive Credit Association 
takes care of collections. 

“Our mechanical shop division for 
the trade,” said Mr. Ginther, “is as 
active as ever and we have all the 
work there we can do. We have 
had the shop for four years and it 
has never gone back on us. Bear- 
ings, as usual, are selling most ac- 
tively. New lines taken on include 
U. S. armatures, Berkeley brake 
drums and King Hi-Unit pressure 
rings.” 

E. P. Rotzell, head of the E. P. 
Rotzell Company, parts and shop 
service, with main store at 1627 
Fairmount Ave., said with regard 
to 1932: 

“It looks as though we ought to 
have more repair business the com- 
ing year than we had in 1931. Our 
parts sales have kept up well 
throughout the year. It is evident 
that car owners are taking better 
care of their automobiles, this be- 
ing reflected in our shop, which has 
been kept busy for the trade that 
serves these owners, The man who 


feels he cannot afford to buy a new 
car just yet has a tendency to keep 
it in as good repair as he can in 
the interest of economy. We have 
closed up all our time payment 
business and do not use that policy 
any more. As for credits, we have 
our own credit man who takes care 
of that phase, and we use every 
legitimate means to collect debts 
outstanding. Items like anti-freeze 
are selling, but because of the delay 
of real winter temperatures and 
snow thus far, heaters and chains 
have not been moving. The car 
owner seems to feel that since he 
has gotten by the first winter month 
without a heater he can get along 
as he is for two months more.” 

A. A. Tyrie, manager of the 
Quaker City Motor Parts Company 
store at 2512 North Broad St., said 
the business normally tapers down 
from October through to December, 
and that while the company is 
working intensively to get mechan- 
ical shop work from the trade, De- 
cember was a quiet month as @ 
whole. 

This concern has the Automotive 
Credit Association take care of col- 
lections, and it does business on a 
Straight credit basis where credit 
is allowed. It has no system of 
partial payments on equipment. 

According to A. W. Robinson of 
the Casanave Auto Supply Com- 
pany, 2028-32 Sansom St., the com- 
pany is hoping for material busi- 
ness improvement in 1932. It has 
recently added to its lines of auto- 
motive equipment Ingersoll-Rand 
compressors. Recently this house 
had a very active sale of Crawford 
wind-breaker coats in plaid-backed 
leatherette and in tan, gray and 
dark blue suede. Gaskets have 
been selling well steadily. ; 

The company’s long-established 
method of holding every three 
months a collection campaign 
through its salesmen, is coming in 
especially handy in this period of 
depression. The contest, in which 
prizes are awarded to the first three 
“high” men bringing in collections 
for the period, has now been placed 
On a percentage basis; according to 
the productiveriess of the oy 
covered, as being an lly 
equitable plan. 

“I believe,” said H. I. McContiell, 

vice-president of the Roberts Auto 
and Radio Supplies Company, 17th 
and Callowhill Streets, “that the 
automotive supply wholesaling busi- 
ness begins 1932 with a better feel- 
ing than was apparent during the 
closing months of 1931. No one type 
of equipment or supplies is at pres- 
ent standing out in sales at the 
present time. Business as a whole 
remains quiet.” 
This company is moving back, 
early this January, to its former 
quarters in the Large Building at 
llth and Rac? Streets, occupied by 
the H. C. Roberts Electrical Supply 
Company. 


CLASSIFIED ADVERTISEMENTS 


IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 


SEE PAGE 13 
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Oldsmobile now 








otters the Greatest Values 


in its History... 
with 
Greatly Broadened Opportunities 
for Dealer Profit 


Oldsmobile now presents for 1932 two brilliant new automobiles—a Six that is larger 


and finer in every respect, and a new Straight Eight priced below $1,000. 


Here, by all odds, are the finest cars and the greatest values in Oldsmobile’s 35 years 
of manufacturing history. The new Six is distinguished in appearance. It has a 
longer wheelbase, roomier bodies, and a larger engine of 74 horsepower. It incor- 
porates Free Wheeling plus the Syncro-Mesh non-clashing transmission with Silent 


Second Gear. It has a built-in Ride Regulator, with control on the instrument 





panel, and four double-action hydraulic shock absorbers. Its performance is literally 
amazing. Acceleration, for example, has been stepped up 20 per cent. Many unusual 


features add to the appeal of this brilliantly engineered automobile. 





Oldsmobile’s new Straight Eight, with a finely balanced engine of 87 horsepower, provides 
all the outstanding features of the new Six, plus performance to satisfy the most exacting 


eight-cylinder enthusiast. 


Strictly on the basis of merit and value, these new cars promise to gain still greater public 
preference for Oldsmobile~even to the extent of overshadowing Oldsmobile’s record of the 
past two years, during which time this automobile has been the leading car in that popular 


price field between $850 and $1050. 


Needless to say, these two new Oldsmobiles will bring new dealer profit opportunities for 1932, 
with an even broader market than Oldsmobile dealers have heretofore enjoyed. If you, as a 
progressive and qualified dealer, are interested in making more money in 1932, mail the 
coupon below for further details about the new Oldsmobile products and the fair and equit- 


able Oldsmobile franchise. Now is the time of all times to line up with a leader. 


OLDS MOTOR WORKS, LANSING, MICH, 
Give me the full 1932 story 
—about the new Oldsmobiles and 


ve OLDSMOBILE 6 «= 8 | 2" 


. 
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Pierce-Arrow 


Details of New 12 Lines 





“Announces 


(Continued from Page 1) 


der cars is known as the Model 53. 


Its L-head ‘engine has a bore and 
stroke of 3% by 4 inches, giving a 
cubic-inch displacement of 398. The 
taxable horsepower of this engine is 
50.7 and the standard compression 
ratio is 5.05 to 1. The cylinders are 
set at an angle of 80 degrees. The 
engine is mounted at six points with 
rubber cushions, 

Pistons are Bohn aluminum with 
invar strut split skirt. Four rings 
are used, the lower one being an oil 
unit. A floating wrist pin is used. 

The crankshaft is counterweighted 
and is carried on seven bearings. 
Lubrication is pressure to main 


bearings, camshaft bearings, con- | 
necting rods and wristpins. The 
= math a et on =" 


MODEDL 53 Pierce-Arrow Club Sedan, 137- 


pressure side of the piston rings is, 
lubricated by oil squirt from the} 
connecting rods. A Purolator is fit- 
ted in the line to cleanse the lubri- 
cant. Chassis lubrication is cared 
for by a magazine oiler and a grease 
gun. Crankcase ventilation is used. 
Two Stromberg carburetors are 
fitted and a Stewart Warner pump 
feecs the fuel from a thirty-gallon 
tank. An AC air cleaner is used. 
The radiator is a Long unit of fin 
and tube type.’ An automatic Pines | 
winterfront radiator shutter is pro- | 
vided. The capacity of the cooling 
system is 91% gallons. 
The electrical system is 
Remy, with a Willard battery. 
The Long clutch is fitted with 
springs to eliminate vibration. The 
facing material is molded asbestos. | 
The three-speed transmission has | 
@ gear ratio in high of 4.58 to 1. 
Second gear ratio is 1.70 to 1, low is| 
2.83 to 1 and reverse is 3.40 to 1. 
Synchro-mesh and free wheeling are 
provided. Free wheeling is avail- 
able in all forward speeds. Except 
in reversing, free wheeling does not 


Delco- 





requive the use of the clutch. The 
mar coasts whenever the foot 


— 


ABOVE IS SHOWN the new 80-degree twelve-cylinder engine used in the new Pierce-Arrow Models 52 


and 53. 
unit in the Model 52 


lifted from the accelerator. 
tional or synchro-mesh shift, 
nating free wheeling, 
by shifting a lever on the dash. 

The rear 
unit, with hypoid gear 
/'The Bendix four-wheel 


|@ total braking area of 310.5 
inches. The effective braking 
is 291.5 square inches. 

The frame is a girder-type, 
}a depth of eight inches. The steer- 
jing system is a Ross cam and lever 
unit. 

The semi-elliptic 
length for the rear 
inches. The front 
inches long. 


springs have a 
units of 61 
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Conven- | 
elimi- 
may be used 


axle is a semi-floating 
final drive. 
brakes are | 
| of Servo-type mechanical units, with 
square 
area 


with 


springs are 38) 





inch wheelbase, 140 h, p. chassis Steering column, pedals and /jdrive limousine. Solid bar type on 

@river’s seat are adjustable. Full | tive-passenger sedan, club sedan 

Kelsey Hayes demountable wood driver's seat are adjustable. Full| adjustment on front seat of five-|and seven-passenger sedan. Corner 

|wheels are fitted, tire sizes being | adjustment on front seat of five-| passenger sedan, club sedan, club/lights, except on brougham and 

18x7.00. The front tread is 59% passenger sedan, club sedan, club] berline, coupe, five-passenger tour- | coupes. Silk curtains. Toggle grips. 

inches and the rear tread is 61% | berline, driver's seat only on seven- ing, five-passenger sport phaeton,'Upholstered arm rests. Window 

inches. 

Non-shatterable glass is used gz zs 
throughout. a 


The chassis of the Model 52 dif- | 


fers in engine and certain other es- 
sentials, but follows the same gen- 
eral lines as that of the 53. 

The twelve-cylinder power plant 
of the Model 52 is of the L-head 
type with a bore and stroke of 3%s 
by 4 inches, giving a piston displace- 
ment of 429 cubic inches. As with 
the other twelve, the engine of the 
Model 52 is a V-type with the cylin- 
ders at an angle of 80 degrees. The 
taxable horsepower is 54.6 and the 
compression ratio is 5.05 to 1. 

Pistons are the same Bohn alumi- 
num invar strut units and the 
crankshaft is carried on seven bear- 
ings. 

The wheelbases of the Model 52 
are 142 and 147 inches. The treads, | 
front and rear, are the same as those 
of the Model 53. The turning radius 


is! of the 142-inch wheelbase is 24 feet 





The engine is built in two sixes, with the 140 h. p. unit used in the Model 53 and the 150 h. p. 









































































































BERLINE CLUB SEDAN on Pierce-Arrow twelve-cylinder, 142-incl 


8 inches; that of the 147-inch 
wheelbase job is 25 feet 7 inches. 
Standard equipment on the Model 


cIbase, 150 h. p., Model 52 chassis 


bumperettes. Keys universal for all ; 
locks. Non-glare rear-view mirror. 
Dual automatic windshield cleaners 


convertible coupe roadster and 
| Seven-passenger touring, driver's 
Seat only on seven-passenger sedan, 





| 


53 is as follows: Instrument board cigar lighter. | individual adjustment on brougham. 
| Steering column, _pedals and/Tools and jack. Built-in vertical! | Monocontrol wind shield, opened or 
automatic radiator shutters. Rearj|closed by one operating handle. 


traffic signal light. All closed cars | Spare wheel, lock and tire carrier, 
have door pockets mounted on froni| Front bumpers and rear bumper- 
door of two-door models and on rear /|ettes. Keys universal for all locks. 


doors of four-door models, | Non-glare rear-view mirror. Dual 
Radio antennae. Semi-flush type | 2utomatic wind shield cleaners. In- 
smoking set. Sedan dome light | Strument board cigar lighter. Tools 


operates automatically when doors | and jack. Built-in vertical auto- 
are opened. Two-position foot rest | matic radiator shutters. Rear traf- 
in rear compartment, swinging-type | fic signal light. All closed cars have 
robe rail on seven-passenger en- | Goor pockets mounted on front door 
closed drive limousine. Solid bar|of two-door models and on reat 
type on five-passenger sedan, club | doors of four-door models. 








| Sedan and seven-passenger sedan Radio antennae. Semi-flush type 
Corner lights. Silk curtains. Toggle |smoking set. Seaan dome light 
grips. Upholstered arm rests. Win- |operates automatically when doors 


dow moldings of walnut. Glove iare opened, Two-position foot rest 
compartments on instrument board. | in rear compartment, foot hassocks 
Standard equipment on the Model jon convertible sedan, swinging-type 

- 52 is as follows: | robe rail on seven-passenger inclosed 





eh 


PIERCE-ARROW INCLOSED DRIVE limousine on 147-inch, twelve-c;linder, 150 h. p., Model 52 chassis 
, moldings of genuine walnui. Glove 


PIERCE-ARROW LISTS | compartments on instrument board, 


NEW PRICES ON LINES coIL GRANTED PATENT 
ON DISPENSING SYSTEM 


| passenger sedan, seven-passenger E. 
D. L. Mono-control windshield; 
opened or closed by one operating 
handle. Spare wheel, lock and tire 
carrier. Front bumpers and rear 


"7 Pierce-Arrow—8 Cyl.—137 W. B. 











Coil Manufacturing Company, 
‘ Model 54 — Evansville, Ind., announces that it 
Club OO 5 ic osisiaacave $2,528 | has been granted a patent by the 
: RF oseegacantene scene ware United States Patent Office on a 
i — > Se) eecceeresceeess 93 | Portable pressure dispensing system, 
ao Seoae Roadster (B.S). 2883 | Under which Coil alcohol dispensers 
ee Tce. gen] 0 ee 
i MD, cas seis o60eeeerw 3,083 | 
Oe I ae 3,183 
© Bt, WRAGGOM occcccccccses 3,283 
; Pierce-Arrow—8 Cyl.—142 W. B. 
| Model 54 
i IR fs a cae s ps Ee kmw sa’) $2,983 
: En. Dr. Limousine......... 3,183 
| ET Se ns x cok wae be eit a 3,133 
j " Pierce-Arrow—12 Cyl.—137 W. B. | 
Model 53 | 
tS Cie Malem. cc cat eca casks $3,328 
I Ne earns Wa ckkRaawekn 3,518 
Camne  (B. Ba i oscicce aeseene.. ee 
4 Con. Coupe Roadster........ 3,683 
Coe ee” os ceases cesece aaee 
B WOM sigs cecscis vekans 3,783 
Club Berline ........ 900408e 3,883 
Con. Sedan ...:..c0e. eae 3,983 
Mere FRESIGM 6c eicccccsne 4,083 
Pierce-Arrow—12 Cyl.—142 W. B. 
Model 53 
a $3,783 
7 En. Dr. Limousine......... 3,983 
de) ARRAS ee 3,933 
Pierce-Arrow—12 Cyl.—142 W. B. 
Model 52 
Dy ne 4c. sc'nnabtiesis shar oo $4,028 
ee Ay rr 4,133 
| CIES Saad sccasce nase 4,333 
Pierce-Arrow—12 Cyl.—147 W. B. 
| Model 52 
© De oincethecnaoes eoeem $4,318 
|7 En. Dr. Limousine......... 4,533 SEE PAGE 13 
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HEADS TURN— 
CROWDS GATHER 


Waerever the new Graham Eight appears—at automobile shows, in dealers’ dis- 
play rooms or on the highways—crowds gather to admire its new beauty, beneath 


which advanced engineering, sturdy construction and lasting value are apparent. 


A TRULY MODERN MOTOR CAR 


I—Deep Banjo Frame . . . 2—Outboard Springs . . . 3—Silenced Chassis 
and Body... 4—Oil Temperature Control ... 5—Dash Regulated Shock 
- Absorbers ... 6-—Dash Controlled Free Wheeling . . . 7—Super-Hydraulic 
Brakes with new Centrifuse Drums . . . 8—Synchro-Silent Gear Shift 


SPECIAL “BLUE STREAK“ ENGINE WITH ALUMINUM HEAD 
(1126) 


9O HORSEPOWER 123 INCH WHEELBASE 


AM 
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PEED DECLARES CARS 
IN LOW-PRICED FIELD 
HAVE COME INTO OWN 


(Continued from Page 4) 


happen.” ‘There was excellent rea- 
son for it and there is even more 
reason for it to continue and grow 
in the future than there was for it 
to exist in the past. 

The persistent public demand for 
better automobiles and the desire of 
the automobile industry to maintain 
its leadership over all others in of- 
fering the greatest dollar value 
were the factors that brought it 
about. 

We have only to make a cursory 
inspection of the 1932 low-priced 


gaining popularity of this price au- 
tomobile. 

A few examples will illustrate. 

Five or six years ago floating 
power was unheard of; even the 
ordinary rubber engine mounting, 
which nearly all cars use today, was 
still unborn. 

Free wheeling was years in the 
future; the automatic clutch would 
have been laughed at as impossible; 
centri-fuse brake drums, hydraulic 
brakes, rigid X-type frames and so 
many other attributes of today’s 
automobile had yet to be developed 

. much less made available to 
the buyer of the low-priced car. 

While today, not one but all of 
these features are available in cars 
selling for less than $700. 

The low-priced car of 1932 has 
practically everything the expensive 
car has to offer except weight, and 
it has sufficient of that for every 
practical purpose. And in this con- 
nection it enjoys greater economy 
of operation as a result of not hav- 
ing to burn the additional gasoline 
to transport this unnecessary 


PRODUCTION 


Canada 
Passenger cars 
Motor trucks ..........e0. 

Production of closed cars 
Per cent. closed cars 
Wholesale value of cars 
Wholesale value of trucks 
Wholesale value of cars 

combined 
Average retail price of cars 
Average retail price of trucks 
Tire shipments 


equipment 


placement 
Motor’ vehicles, accessories, 


and tires 


state reports) 
Motor cars 
Motor trucks 


Passenger cars on farms (1930) 
Motor trucks on farms (1930) 
Motor vehicles on farms 
Telephones on farms (1930) 
Miles of surfaced highway 
Total miles of highways in U.S. .. 
Highway and street expenditures . 


allied lines 
Gasoline taxes 
Total motor vehicle taxes 
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weight. 

In nearly every case it has speed 
to a degree that the average motor- 
ist will mever care to use and 
power that will exceed every re- 
quirement. In acceleration it will 
defy its bigger brothers, and in 
braking it offers the smooth, cer- 
tain control so necessary under 
present driving conditions. 

With floating power, hydraulic 
shock absorbers, flexible springs, 
balloon tires and deep cushions, your 
low-priced car provides a riding 
smoothness formerly expected of 
only very expensive cars, 

It has appearance, too, as you will 
note at the automobile show. It 
has the striking beauty of fleet- 
ness, raciness and low center of 
gravity. 

I believe that this year, even more 
than ever, the industry has a right 
to be proud of its low-priced auto- 
mobiles, and I feel that it has 
earned the favor which the motor- 
ing public is bestowing on it at the 
present time by selecting a low- 
priced automobile nineteen out of 
every twenty purchases. 

At the same time the motoring 
public must be congratulated on the 
discerning knowledge it is display- 
ing in turning to the less-than-a- 
thousand-dollar-car in such great 
numbers. 

This attitude is characteristic of 
that new type of American thrift 
« . . to enjoy every advantage the 
automobile has to offer at the mini- 
mum investment; in other words, to 
select a low-priced car. 


INTERNATIONAL DAY 
AT SHOW MONDAY 


New York, Jan. 8.—Monday has 
been set as International Day at 
the Palace. At 12.30 on Monday, 
the National Automobile Chamber 
of Commerce will entertain foreign 
visitors to the show at luncheon at 
its headquarters, 366 Madison Ave. 

Registration of foreign delegates 
begins Saturday morning at 10.30 at 
N. A. C. C. headquarters. There are 
many overseas visitors in spite of 
depression in most foreign countries 
and an interesting program has 
been laid out for their benefit dur- 
ing show week. 


SET DATES FOR SHOW 
Paterson, N. J., Jan. 8.—Dates for 
the annual automobile show to be 
held this year in the armory will 
be January 25 to 30. The show 
will be under the auspices of the 
Paterson Auto Trade Association. 


New Jersey Jobbers Look 


Cars and trucks produced in U. S. 


and trucks 


Wholesale value of parts and acces- 
sories for replacements, and service 


Wholesale value of rubber tires for re- 
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service 
equipment and replacements of parts 


REGISTRATION 
Motor vehicles registered in U. S. (from 


World registration of motor vehicles.. 
Per cent. of world’s automobiles in U. S. 


seeeee 


Persons employed in motor vehicle and 


AUTOMOBILE’S RELATION TO OTHER 


Automobile industry largest manufacturing industry 
based on value of finished products, 
Automotive industry largest purchaser of gasoline, 


Preliminary Facts and Figures of Automobile 
Industry During 1931 


By ALFRED REEVES 


General Manager. National Automobile Chamber of Commerce 


Copper used by 
and 


e% 2,460,000 | Aluminum used by automobile industry 11% 
cette 2,040,000 Nickel used by automobile industry.... 30% 
sees 420,000 | Tin used by automobile industry...... 11% 
coed 1,880,000 | Zinc used by automobile industry..... 8% 
abbead 92% | Gasoline consumption by motor indus- 
.... $1,170,000,000 WE 554 506d VEGA 6640606 MOSS OR Es CEES 85% 
....  $260,000,000 | Gasoline used by motor vehicles, 1931 
ces te EE OEE PRETO eee 342,000,000 
.... $1,430,000,000 | Lubricants used by motor vehicles 
-ye $765 CIDR: 6 6 spin sebaus Ueawae yoausacsa hs 10,300,000 
oer $824 | Lubricants, per cent. used by motor 
a 51,000,000 PIN 5.5.5 FETE NG 52 adds Lianedee 50% 
Crude rubber used by motor industry, 
a rer rrr ee 649,700,000 
..+.  $341,000,000 Cotton fabrics used in tires, 1931 (Ibs.) . 191,500,000 


325,000,000 


$2,101,000,000 farmers 


Motor truck owners 
Motor buses in use 
Consolidated schools using motor trans- 


sees eae RRP Steel 17,000 
sees saneaee Buses used by consolidated schools... . 49,000 
see 34'575.000 Buses used by street railways ........ 12,500 
, 150% Buses used by steam railroads ........ 5,000 
4,124 675 Street railways using motor buses...... 270 
tees 140%; Steam railroads using motor buses.... 80 
eee 5 aes Railroads using trucks as part of ship- 
seeee 2139 194 as a HAASE eee 85 
seer "195 000 Motor trucks used by steam railroads. 10,000 
sees 3.024.933 Motor trucks used by railway express 
“*** 55 400/000/000 MOUND. cig sb anveceavetaxses saeuenys« 9,427 
FOREIGN SALES 
iy esnaaenaee Number of American motor vehicles 
""" $1,022,000,000 sold outside U. S. (U. S. exports and 


output in U. 
plants) 


Per cent. decrease in foreign sales under 


1930 
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rubber, steel, lubricating oil, plate glass, nickel | Value of motor vehicles, parts and tires 

and lead. exported from U. S. and Canada....  $162,500,000 
Number of carloads of automotive Number of motor vehicles imported, ’31 710 
Rubber used by automobile industry .. 83% as 
Plate glass used by automobile industry 60% | Total car and truck dealers ........... 46,000 
Iron and steel used by automobile in- “ Garages, service stations and repair 

NS aaa eT ea ota hewiaen Kaw on 16% SN as 255 Rha 95 d8 4s sees oebaes bas -98,000 
Lumber, hardwood used by automobile Supply stores ......... Sere WAehean shes 75,000 

industry ee 17% Gasoline filling stations .............. 350,000 


For Improvement This Year 


Newark, N. J., Jan. 8.—The gen- 
eral consensus in the jobbing in- 
dustry in New Jersey is that while 


1931 business was not as good as in 
the previous year, there is a general 
feeling that 1932 will see consider- 
able improvement, according to a 
state-wide survey. 

The opinion appears to be gen- 
eral that chain store competition 
has hurt the independent dealer, 
which, of course, hits the jobber. 

Reports on collections are spotty, 
with the trend toward C. O. D. ac- 
count on the increase. 

There has been a big increase in 
the number of jobbers installing ma- 
chine shops due to increased com- 
petition. 

Reports on lines moving best at 
this season of the year show sea- 
sonal items and replacement parts 
in the lead. 

A. L. Futterman, reporting for 
Superior Distributors, Inc., Newark, 
says: 

“While the year 1931 has not been 
as good as 1930, we expect consid- 
erable improvement in 1932, 

“Collections in northern New 
Jersey are slow, possibly due to the 
unemployment situation and the 
high cost of government. There 
has been no change in the method 
of our collections except for the fact 
that we have more C. O. D. accounts 
this year than we ever had. Our 
time payment contracts covering 
equipment sales are all being met 
monthly by our customers, and it is 
surprising to note that we are very 
seldom called upon to replevin this 
material - 

“The replacement parts business 
is holding up well and, while there 
is considerable activity toward ma- 
chine shop operation, the competi- 
tion is so keen that many operators 
do not leave themselves a sufficient 
margin of profit. 

“The lines that are moving best 
at this time are winter goods, such 
as Prestone, alcohol, heaters, frost 


shields, etc. We have just taken| 
over the distribution for northern 
New Jersey of Wolf’s Head oil, and 
due to the public acceptance of this 
product, we are doing a very good 
business . 

“We expect to promote several 
trade clinics this spring, which we 
hope will stimulate business.” 


The Norwood Tire Company, Inc., 
Long Branch, reports no change in 
volume of business in 1931 compared 
with the previous year, with the 
1932 outlook worse. Present condi- 
tions are reported as bad. There has 
been no change in method of col- 
lections or time payment deliveries. 
The trend toward machine shop 
operation has increased. Replace- 
ment parts are moving best at this 
time. “Times are bad because of 
profitless selling,” an official of the 
Norwood Tire Company says. “This 
appears to have been started by 
chain stores making leaders.” 

R. D. Martin, sales manager of 
the New Jersey Sales Company, 
Plainfield, reports 1931 business be- 
hind a year ago, with the outlook 
for 1932 uncertain. Current condi- 
tions are poor, as are collections. 
There has been an increased trend 
toward machine shop operations. 
This concern reports that storage 
batteries, bulbs and anti-freeze are 
the best moving items at this time. 
“Chain outfits are hurting indepen- 
dent dealers badly,” Mr. Martin 
says. 

Paul’s Auto Parts Supply Com- 
pany of Union City reports that 
while 1931 business was only 60 per 
cent. of that in 1930, the outlook for 
1932 is better. Although current 
conditions are bad, there has been 
no change in the method of collec- 
tions or time payment deliveries. 
Pistons, rings, pins, bearings and 
gaskets are moving best at this sea- 
son. 

J. H. Quackenbush, manager of 
Motor Equipment Company, Inc., 
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MOTOR TRUCK AND MOTOR BUS USE 
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_| BRUNNER VIEWS 1932 
AS PROMISING PARTS, 
SHOP, ACCESSORY GAIN 


By GEORGE L. BRUNNER, 


President Motor and Equipment 
Manufacturers Association. 
There are many reasons for be- 
lieving that the business of the 
parts, accessories, service tools and 


shop equipment manufacturers will 
show improvement over 1931 during 
the coming year. There is, however, 
no sure way of telling that all of the 
promising signs will materialize. 

A favorable sign for the producers 
of parts and accessories for original 
equipment—those who sell their 
products to the car and truck 
makers—is the growing interest be- 
ing shown by the public in the new 
models which ‘are now being an- 
nounced. The replacement market 
for car manufacturers is greater 
than it was a year ago. In spite of 
the fact that new car sales were off 
considerably, there was little, if any, 
decline in the use of motor vehicles. 
Gasoline consumption figures indi- 
date that cars were used as exten- 
sively last year as they were in the 
peak years, 

This means, of course, that many 
of these vehicles have been wearing 
out and that deferred purchases of 
new cars have increased the size of 
the replacement market to a con- 
siderable extent. There is no doubt 
in any one’s mind that the automo- 
bile has become a necessity, at least 
in the United States. Original 
equipment manufacturers, there- 
fore, are expecting to see their busi- 
ness increase as a result of the re- 
placement demand. 

The same condition which has 
built up the market for new cars 
also shows much promise to those 
automotive manufacturers who serve 
the after-market. Owners are con- 
tinuing to drive their cars. Repairs, 
which during the past year were 
held down to an absolute minimum, 
are going to have to be made if the 
cars are to continue to operate. 


(Continued on Page 46) 











































1932 SALES OUTLOOK 
BETTER IN N. Y. AREA 


(Continued from Page 1) 


metropolitan district, the largest 
and most concentrated passenger 
car’ and truck market in the world, 
the year 1931 showed a gain of 44.83 
per cent. over 1922; 30.68 per cent. 
over 1932; 26.62 per cent. over 1924; 
20.49 per cent. over 1925; 3.93 per 
cent. over 1926, and 10.54 per cent. 
over 1927. The following three years 
were over 1931 in sales. The year 
1928 was 15.27 per cent. over 1931; 
1929 was 25.6 per cent. over; 1930 
was 6.76 per cent. over last year. 
On the other side of the picture, 
the week of November 7, 1931, 
showed a gain over the same week 
in 1930 of 142 cars, a 10.68 per cent, 
increase and only 12.07 per cent, 
under the same week in 1929, the 
banner year for sales in the metro- 
politan district. The entire month 
of November showed a gain over 
under the same period in 1939. The 
first week in December is always 
one of the lowest of the year, but 
in 1931 it showed a loss under the 
same week in 1930 of only 5.46 per 
cent. and under 1929 of only 3.78 
the same month in 1930 of 803 cars, 
showed a loss of about 11 per cent, 
The first three weeks of December 
per cent. 


CHRYSLER SHIPMENTS 
INCREASED DURING 1931 


Detroit, Jan. 8.—Final figures cov- 
ering shipments of Chrysler-built 
ears for the full year 1931, which 
have just been compiled, show that 
notwithstanding general business 
conditions, Chrysler Corporation 
shipped more cars in 1931 than it 
did in 1930. 

Total shipments for the year just 
ended amounted to 102 per cent. of 
shipments during 1930. This com- 
pares with estimated total ship- 
ments for the entire industry of ap- 
proximately 175 per cent. of the 
previous year. 

Although it is customary for the 
industry as a whole to ship fewer 
cars in the second half of the :ear 
than in the first half, Chrysler 
Corporation reversed this trend in 
1931, shipments of Chrysler-built 
cars in the second half of that year 
amounting to 157 per cent. of ship- 
ments in the corresponding period 
of 1930. 

Complete figures for Chrysler 
Corporation shipments, by divisions, 
for the full year 1930, as compared 
with 1931, follow: 
















1930 1931 

Plymouth ........ 72,033 109,223 
ECP 36,608 31,199 
Chrysler ......... 63,549 55,212 
ES Gee chee otter 10,270 57,372 
Trucks, buses and 

ae 23,709 17,921 

Grand total.... 266,169 270,927 





SEE PAGE 13 
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Graham Pictures Favorable 
Export Conditions for 1932 


By ROBERT C. GRAHAM 


Vice-president Graham-Paige 
Motor Corporation 


Despite a number of adverse cir- 
cumstances confronting the Amer- 
ican automobile exporter,: the op- 
timist in search of favorable trade 
prospects abroad for 1932 will not 
go altogether unrewarded. 

Favorable factors do exist, and if 
allowed to react unrestictedly upon 
trade, they would quickly bring 
business recovery. Chief among 
them, undoubtedly, is the banking- 
up of demand resulting from the 
fact that automobiles in foreign 
countries have not been replaced as 
rapidly as they have been worn out 
during the last two years. Automo- 
bile owners have hesitated to buy 
new cars in the face of the eco- 
nomic depression and have either 
continued to drive their old ones 
beyond the normal limit of their 
useful life or have had to junk 
them and await better conditions 
before replacing them. 

Statistics show that the average 
life of a car is about seven years and 
that the 428,000 motor vehicles of 
American type sold outside the 
United States boundaries in 1924 
should normally have found their 
way to the junk heap and been re- 
placed during 1931.. As a matter of 
fact, only some 315,000 vehicles have 
been sold outside the United States 
this year. An unsatisfied demand 
for 128,000 vehicles is carred over 
into 1932, to be added to the re- 
placement requirement of 590,000 
owners whose cars were exported in 
1925, and should ordinarily be re- 
placed next year. 

Thus, under normal conditions, 
there would exist a potential de- 
mand for well over 700,000 cars and 
trucks in 1932, for necessary replace- 


ment alone, without allowing for ad- 


ditional sales to new owners. 
Basic Conditions Abroad Improving 
A survey of fundamental factors 
affecting the demand for manufac- 
tured products abroad shows a 
slight improvement in confidence 
and business activity in some of our 


potentially larger markets, such as 
Argentina, Australia, Brazil and 
Mexico. If this more healthy con- 


dition were to be supplemented by 
2 reduction in existing artificial bar- 
riers to trade, it would undoubtedly 
be reflected in increased demand 
for American motor -~ vehicles and 
other products. 

Certain enlightened governments 
seem to realize that if they 
favor motor transport development 
through low registration taxes and 
import duties it will ultimately yield 
them a far greater revenue than it 
does now, with the resulting growth 
in registration. As an instance of 
this more enlightened outlook, Ja- 
pan is reported to be about to re- 


fees with a low gasoline tax, which, 
ky increasing the use of motor ve- 
hicles, will eventually increase the 


total income received by the gov- | 
| membership of the National Auto- 


ernment. 
Buying Power Is Leading Sales 
Factor 

Among the chief factors, however, 
which govern actual] export demand 
at any time are: purchasing power; 
artificial barriers —tariffs, taxes, 
etc., and lack of roads. 

Individual buying power is of 
even greater importance in deter- 
mining the extent of sales abroad 
than it is in this country, where 
nearly 80 per cent. of all wage and 
Salary earners have an annual in- 
come of less than $2,000. The great- 
er part of the population of any 
country lies in the low-income 
group, and only those in the upper 
strata of this group are potential 
automobile owners. 

Motor manufacturers, in seeking 
to bring the price of their product 
within the reach of the masses in 
this group, find that even a slight 
price reduction expands their mar- 
ket tremendously. To lower distri- 
bution costs, which lift the export 
selling price of their cars far above 
its domestic price, the larger manu- 
facturers have established assembly 
plants in many important markets, 
which reduce the cost of their prod- 
uct by use of local labor and mate- 
rial and importation of such parts 
as must be imported in unassembled 
form at reduced freight rates. 
Tariffs Restrict Purchasing Power 

This and other efforts to make the 
advantages of motor transport avail- 











| paratively 


; occupied this premier 


able to the masses abroad are being | 


rendered virtually useless, however, 
by the tariff walls which are rising 
on every hand to prevent reciprocal 
trade between countries. Almost 
every leading nation of the world, 
including the United States, has 
adopted a high tariff policy and is 


finding it to have serious disadvan- | 


tages. 
To the fact that our former cus 
tomers abroad can 


no longer sel! | 


their products to use because of our | 


almost prohibitive duty levels we 
must attribute much of the marked 
decrease in their buying power from 


which our exporters are now suffer- | 


ing. 
Furthermore, harassed govern- 
ments, seeking to balance their 


trade or increase their revenue, do 
not, hesitate to burden our products, 
especially the automobile, with tariff 
increases which in some cases raise 
the price of motor vehicles to the 
point where general use of them for 
transport and communication is jm- 
possible. 
Reciprocal Tariff Policy Needed 


If this trend is allowed to con- 
tinue it will eventually lead to vir- 
tual stoppage of all trade between 
countries, with forced lowering of 
production in every industry and 
general unemployment. The old 
truism that we must buy from others 
if they are to buy from us will 
have to be incorporated into our 
government's foreign policy, if our 
trade with other nations is to be 
maintained. 

The high, inflexible tariff wall 
surrounding our country is the first 
link in a vicious circle. It brings 
suffering and reduced buying power 
to the nations which formerly sold 
to us, and unemployment to our 
domestic industries who are thus 
losing vital foreign markets. 

The remedy for all this is com- 
simple. Without run- 
ning counter to the protective prin- 
ciple upon which our tariff has 
been based, a flexible provision 
could be added permitting the De- 
partment of State to enter into 
reciprocal trade agreements with 
our important customer nations 
abroad. By a process of bargain- 
ing within prescribed limits, tariff 
concessions could be granted on the 
leading products of another country, 
in return for equal concessions in 
its tariffs on automobiles and 
other American exports. Our tariff 
bars would not be let down alto- 
gether, but just far enough to al- 
low the other country to sell to us 
anmd-—thus be able to buy from us. 
Only in this way can we break the 
deadlock which is already restrict- 
ing international trade and swelling 
the ranks of the unemployed. 


‘CHEVROLET SALES 


place her present high registration | 


ONLY 5% UNDER 1930 


(Continued from Page 1) 


mobile Chamber of Commerce has 
position in 
the automobile industry. In 1927, 
Chevrolet held first place, but that 
year was peculiar in many ways, 
Ford being largely out of produc- 
tion. 

Figures are now avaiable for sales 
during the first eleven months of 
1931, and they show Chevrolet, plac- 
ing 555,458 passenger car units in 
the hands of actual owners. In the 
first eleven months of 1930, Chev- 
rolet sold 587,292 passenger cars. 
The other evening H. J. Klingler, 
general sales manager of the com- 
pany, announced that the total sales 
for the year were only about 5 per 
cent. below the 1930 level. Chevro- 
let probably gained considerably in 
December because of the introduc- 
tion of the 1932 models. 

During 1931 Chevrolet carried on 
an active campaign of expansion to 
keep pace with the demands on the 
company. Forty-nine commercial 
body warehouses, a bumper plant 
and apprentice school building were 
built and placed in operation dur- 
ing the year. These new buildings 
approximated half a million square 
feet of floor space and are giving 
work to hundreds of additional em- 
ployees. Extensive additions were 
made to Chevrolet plants in foreign 
countries. 

Chevrolet purchased a body plant 


eo . ‘ 
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| 
| 


33°-4/ S busauis 
RDAY, JANUARY 9, 1982 








SE ee 


in Indianapolis late in 1930, and in 


| 1931 the plant was placed in opera- 





tion. There are 700,000 square feet 
of floor space in this body plant, 
which has been completely modern- 
ized as to machinery and equipment. 

Early in November, 1931, an in- 
teresting event in Chevrolet history 


occurred. The 8,000,000th Chevro- 
let car rolled off the preduction 
line. 


Chevrolet officials, while they are 
conservative in their predictions, 


| expect 1932 to see a continuation of 


the progress registered last year: 
W. S. Knudsen, president of 
Chevrolet, remarked today: “I pre- 
dict for 1932 automobile business 
equal to 1931 or better. Viewed 
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THE 1932 DE SOTO six five-passenger custom sedan 


} 

| conservatively the replacement mar- 
ket alone is sufficient to insure a} 
production equal to 1931. When we} 
see, in a year like 1931, gasoline 
consumption above normal, it be-| 
comes evident that we are dealing 
with a necessary implement of daily 
life, and that its uses will be still 
further extended in the future as 
long as the industry keeps pace with 
what the driving public wants. Even 
with the readjustment of values 
which 1930 and 1931 brought in, the 
industry has met every demand 
made upon it, either by giving the 
same car at a lower price or giving 
more at the same price. I doubt 
whether any other industry can 
point to a better record of progress.” 
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DE VAUX “OPEN HOUSE” 
AT COMMODORE SUNDAY 

New York, Jan. 8—De Vaux deal- 
ers and distributors from all sections 
of the United States, as well as fore 
eign representatives, will attend the 
De Vaux “open house” festivities at 
the De Vaux exhibit in the main 
lobby of the Commodore Sunday 
afternoon, January 10. 

De Vaux factory officials, includ- 
ing Norman De Vaux, president; 
Col. Elbert J. Hall, vice-president 
in charge of engineering; R. H. 
Mulch, general sales manager, and 
James Houlihan, advertising coun- 
sel, will be on hand to greet the 
arrivals. 





Get Ready for the 


Chicago Show 


Whether you are an exhibitor or 


not doesn’t matter. You can use 


the Chicago show issues of Auto- 


motive Daily News and reach 


those at the show and thousands 


of dealers, factory officials, job- 


bers, etc., who will be unable to 


attend. You can do more busi- 


ness at lower cost during the 


Chicago show than you can dur- 


ing any ordinary week. And the 


cost is no higher for space in 


Automotive Daily News. 


TT CPiCAGCO 
Show Issue Publication Dates 


Saturday . 


Monday .... February 1 
Tuesday .... February 2 


. January 30 


Friday . . 


ORDER NO Wa eee MAKING 


TIONS CALL THIS NUMBER IF YOU 
ARE IN NEW YORK: CA-NAL 6-1000 AND ASK FOR THE ADVER- 
TISING DEPARTMENT. 


Wednesday . February 3 
Thursday ... February 4 


.. February 5 


SPACE RESERVA- 
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Men You Will Meet at the New York Show 





Permanent Addresses 





NON-EXHIBITORS AND THEIR REPRESENTATIVES 


Complete 
° ~ Commodore 
>, . ~ ec - . 4te 
I arts, Accessor Ics, Ete. { J. M. Simpson, gen. mgr 
| J. G. Monjar, sales engt 
(Continued from Page 40) | WEGNER ELECTRIC COKPORATION 
| St. Louis, Mo 
TERNSTEDT MANUFACTURING COM- | asaneelt 
PANY P. B. Portlethwaite, pres 
Detroit, Mich | A. H. Timmerman, vice-pres 
Commodore Hotel | Burns Dick, chief engr 
. ; on. mat J. A Gelzer, sales mgr 
, sar, vice-pres. and g 3 8 
; =] bm seid "vaaines ae ee | J. H. Devor, service supervisor 
C e's eae” ataeiel one. | J. W. Bryant, Jr., Detroit rep 
wy N ‘Schnell artist R. A. Crane, Detroit rep 
: H Mec >. stan anes | H. L. Davis, sales engineer 
J McPhalt cont ORATION | P. K. Winter, mgr. N. Y. service branch 
-XTILLATHER r } 
"a j Oo WEISS ENGINEERING CORPORATION 
ole , _ , 
Biltmore Hotel New York : 
I H n, pre 3045 Grand Central Terminal Bide. 
H. Gre res ~ eet “ 
J.D. Lippmann, vice-pres. and gen. mgr S = ar pres = 
C. A. Podesta, sales rep SO Riocmie “meee arate 
W. O. Stoddard, sales rep Alexander 5 = ioe na 
OMPANY exander Reichman, engr 
THERMOID RUBBER COMP! WESTERN CHAIN PRODUCTS COMPAN\ 
Trenton, N, J Chicago, Ill 
Commodore Hotel Hotel President 
F. A. Sharpe, Detroit rep A. W. Hill, pres 
( al, ! pst rep ; 
> SS ere Hotel Montclair 
: . piel O. H. Kaufman, vice-pres. 
TILLOTSON MFG co Hotel President 
Toledo, O Cc. J. Colling, rep 
Biltmore i al ‘ ai 
H. C. Tillotson, pres WESTINGHOUSE LAMP COMPANY 
V. H. Harris, vice-pres. and sales mgr New York. 


E. A. Bullison, chief eng 150 Broadway 


TIMKEN ROLLER BEARING CO. A. E. Snyder, mgr. miniature lamp sales 
Canton, O F. Paeske, asst. mgr. min. lamp sales 
Roosevelt WHITNEY MFG. COMPANY 
M. T. Lothrop, pres Hartford, Conn 
J. W. Spray, vice-pres. Biltmore Hotel 
Ernest Wooler, chief eng Cc. E. Wertman, gen. mgr 
E. W. Austin, sales mer 
G. W. Waters, dist. sales mgt ae Roosevelt Hotel 
TRIPPE MANUFACTURING COMPANY A. S. Basten, asst. sales mgr 
Chicago, Ill WHITTEMORE SIM CO., INC 
Park Central Hotel New York 
H Katz, pres 108 Ww 83 
VV. Frost vice-pres ’ : 246 West Goth St, 
M. V. Kinney, sales mer ey Clement, salesman 
s ° -_ W. Clement, salesman 
TROPIC —_ H. V. Wall, salesman 
finneapolis, Minn H S. Michel, salesman 
Lexington M. L. Glou, salesman. 
Edmund Burke, vice-pres. and gen. mer W. A. Specht, salesman 
UNION SWITCH & SIGNAL COMPANY H T. Chisholm, salesman 
Swissvale, Pa | §& F. Shapiro, pur. agent 
Astor | H. Hyder, asst. pur. agent 
Finley L. Walton, gen. sales mgr. } R. L. Sim, sales mer. 
E V. McEvoy. sales rep | . > "a . 
n |} WICO ELECTRIC COMPANY 
UNITED-CARR FASTENER CORPORA-| Springfield, Mass 
5ION. Winthrop Hotel 
Cambridge, Mass | V. K. Hunt, service mgr 
15 Madison Square N. C. L. Allen, sales and service rep 
Albert J. Goodwin, mgr. N. Y. office {pte ee : 
C. Loring Hall, mgr. Detroit office | WILLOU GHBY COMPANY 
William Roby, mgr. Chicago office Utica, N. ¥ 
A. W. Kimbell, gen. mer. | St. Regis Hotel 
George S. Maynard, sales mgt | F. D. Willoughby, pres 
J ‘ED } RS SERVICE. } 
UNITED MOTO WILLYS-MORROW COMPANY, INC. 


it, Mich. | Elmira 
Commodore Hotel | ee 
UNITED STATES RUBBER COMPANY | 
Detroit, Mich j 


Barclay Hetel 


Detrc N.Y 


Astor Hotel 


Charles H. Sayre, sales mgr. 
M Hugh Evans, service mgr 


J O'Shaughnessy, gen. mgr | WILLARD STORAGE BATTERY CO. 
Emmet Sheahan Cleveland, Ohio. 
W. B. Harding | Biltmore Hotel 
G. L. Mitchell | §&. W. Rolph, vice-pres. and gen. mgr 
T. B. Summers | R. J. Nightingale, vice-pres. charge mfrs 
W. R. Yaw sales 
UNITED STATES GAUGE COMPANY S. E. Baldwin, merch. mgr. 
New York t F. G. Teufel, sales mgr 
Be: . | C. S. Whitney, sales mer. Detroit dist 
44 Beaver St. | E. B. Reeser, asst. sales mgr. Det. dist. 
W. C. Ziegler, sales mgt | M. J. Brennan, sales engnr. Det. dist. 
L. L. Corcoran, sales eng | C. T. Klug, asst. sales mgr 
H. 3S. Guthait, sales eng C. F. Oestermeyer, sales engnr. 


UNIVERSAL CREDIT COMPANY J. H. WILLIAMS & COMPANY 


Detroit, Mich. New York 
Ritz-Carlton Hotel 73 Spring S N J 
Ernest C. Hanzler, pres. i J. H. Williams, bese Soe oe 
G AH Zimmerman, viee-pres | A. D. Armitage, vice-pres. 
H. C. Butkiewicz, mer. bus. d J. C. Scanlon, mgr. special forging div 
George G. Mead, legal div A. S. Maxwell, sales mgr. stock prods 
UDYLITE PROCESS COMPANY | ®. Rigby, salesman. 
Detroit, Mich ; | WILSON-IMPERIAL COMPANY 
30 East 42d Street Newark, N J. 
y ¢ ae eee ee 113 Chestnut St., Newark 
; oa at Joseph Kempf, genl. mgr. 
v._S. aan Gomraes Elmer Nippes, office mgr. 
Suse . s | ©. J. Sippi, salesman 
Wellington | F. J. Restle, salesman 
George C. Lees, pres } 


WINCHESTER REPEATING 


VALENTINE & CO. New Haven, 


Conn. 


New York. Also Detroit. Roosevelt Hotel 
Waldorf-Astoria Harry E. Jenkins, sales mgr. 
R. 3S. Rogers. mgr. automotive sales div.| WORCESTER TEXTILE COMPANY, 
F. P. Connolly, salesman | Valley Falls, R. I 
386 Fourth Ave. 66 Leonard St. 
Cc. O. Thomae, salesman Herbert Gregson, pres. 
J. H. Becker, asst. to mgr. Samuel Pearsal, treas. 

VAN NORMAN MACHINE TOOL CO. WYMAN-GORDON COMPANY 
Springfield, Mass Worcestes, Mass., and Harvey, Il! 
© mene hoautagion “ Union League Club 

Sco gener sales mar » ? b 
L. H. Campbell, sales mgr. machine tool| #- G- Stoddard, pres. 
di | Commodore Hotel 
Leo F. Hufiderup, sales mgr. automotive} J. H. Nelson, works mgr. 
div | R. M. Powell, genl. sales mgr. 
J. C. Kuhn, New York dist. sales mer. | H. F. Wood, works mer. 

VESTA CONSOLIDATED CORPORATION. F. E. Wellington, dist. sales mgr. 

Chicago, Ill | R. W. Stoddard, aviation diy. 
Ambassador Hotel, Rooms 931-32 | YORK CORRUGATING COMPANY 

H. W. Warden, Jr., pres ; York, Pa. 

Samuel F. Baker, vice-pres. & gen. mgr. | Waldorf-Astoria 

Roy M. Ziegler, vice-pres. |; ©. P. Rice, pres. 

J. H. Roberts, sec. and sales mgr. YOUNG RADIATOR COMPANY 

G. O. Simpson, N. Y. branch mgr. Racine. Wis : 

George Buttrick, asst. to vice-pres o " "Pennsylvania Hotel 

VELLUMOID COMPANY F. M. Young, pres. 

54 Rockdale St., Worcester, Mass John J. Hilt, sales mgr. 
Wellington ZENITH-DETROIT CORPORATION 

J. F. McCann, Jr., sales rep etroit, Mich. 

Chas. 8. Livingstone, sales mgr 253 West 64th St. 

VISCO-METER CORPORATION | F. E. Kaiser, branch mgr. 

Buffalo, N Y Ed. Blimke, sales eng 
Commodore | John Cordes, sales eng 

W. A. Clare, pres A. E. Davids, sales eng. 

A. B. Shultz, dir. | Fs 

H. R. Walton, factory equipment mgr. 


Manufacturers Rep. 


CRAWFORD-LEWIS CORP. 
Detroit 


E. H. Denkiel, factory rep. 

Richard Powis, factory rep 

J. H. MacMichael, factory rep 

George Eckstein, research eng: 

WADE-ADAMS COMPANY 

Detroit, Mich . 
Bilimore Hotel 

Fred A. Wade 


Roosevelt Hotel 
Floyd W. Adams 


WABNET ‘BRAK COMPANY 
Muncie. Ie 


Barclay Hotel 
Howard H. Crawford, pres 
THEODORE L. DODD & CO. 
Chicago, Il. 
Biltmore Hotel 
Theodore L. Dodd, pres. 
Harry L. Sevin, sales mgr. 
H. L. DOHERTY & CO, 
New York. 


ARMS CO. 


INC. 


} 





{ 6O Wall St., New York City KORBEL & COLWELL, INC. 
R. A. Wotowitch, sales and eng New York City. 
B. B. Mears, sales and eng Press Room, Grand Central Palace 
| GETSINGER-FOX COMPANY E. F. Korbel, vice-pres. 
Detroicte M. W. Colwell, pres. 
Savoy-Plaza Hotel M. Betty Stone, writer 
R. C, Getsinger Rowland Adv. Co., 155 E. 44th St 
Cc. L. Fox Catherine E. McHugh, space buyer 
HARRY H. KNEPPER, INC. Sylvia Forbish, auditor. 
Detroit, Mich | LORD & THOMAS AND LOGAN 
Commodore Hotel Chicago, Ill 
Harry H. Knepper, direct sales rep MacMANUS, INC. 
Representing: Detroit, Mich 
Laidlaw Co., New York City. McJU eR TISIN . PAN 
Warner Electric Brake Corp., Beloit, Wis McJt NKIN ADVERTISING COMPANY 
; 5 Chicago, Ill. 
U. S. Universal Joints Co., Detroit : bee aes : 
Henry Mfg. Company, Moline, Ill ~~ en E a INC, 
E. H. TOWNSEND & CO. aR: ae 
Detroit, Mich Commodore Hotel 
Biltmore Hotel e Nicholas Moore 
E. H. Townsend, pres MELDRUM & FEWSMITH, INC. 
I. R. Blackburn, vice-pres. Cleveland, O 
‘ | Font Cc. NOYES ADY. AGENCY 
rartsos . Ch o 
Advertising Agencies | °"* sik i 
ADVERTISERS, INC., Earl C. Noyes. 


ln 
| 
| 


' 
} 
! 
} 
j 
| 
| 
| 
| 





—— 


Detroit 
Detro Pennsylvania Hotel 


1538 Chrysler Bldg. C. E. Morse, special rep 


B. A. McDonald, vice-pres. and treas | A. P. Stibick, special rep. 
A. M. Corrigan, adv. mgr. | " . : at 

C. A. Snyder, dir. service division, PICARD-SOHN, INC 

Ray C. Sackett, dir. of publicity. | New York 

Harry T. Mitchell, contact Si Sth Ave. 





J. Widman Bertch, copywriter. | R. A. Picard, pres 
Robert Wolfers, contact. M. W. Sohn, v.-p 
P. A. Revelt, contact. a Nortun V. Rilchey, contact. 
Thomas A. Baggs, dir. Canadian div. ,AN IKEN RAGLAND, INC. 
Sherwood Reekie, dir. export division. . Shestae amt nae oo 
Robert E. Clayton, dir. media division . , ‘ 
L. C. Myers, dir. outdoor division. | prep M. RANDALL COMPANY 
Varley P. Young, publicity contact. Detroit, Mich 
, 7 ILLIAM HH. RANKIN COMPANY, INC, 
AUSTIN F. BEMENT, INC. “tate.” . 
Detroit 342 Madison Ave. 
Roosevelt Hotel REINCKE ELLIS COMPANY 
Bement, pres. Chicago, III. 
annie BARTON, DURSTINE & OSBORN | ROCHE ADV. COMPANY 
New York. | Chicago, Iii 
A. D. Chiquoine, Jr., Vice-Pres. j Roosevelt Hotel 
Ralph Rolan, account executive M. F. Fielding, Studebaker publicity. 
Boynton Hayward, account executive. Frank Hakewili, space buyer Studebaker 
N. W. AYER & SON, INC, | Morrow Krum, Rockne Motors publicity 


Philadelphia, Pa 
BROOKE, SMITH & FRENCH 


Frank Hakewill, space buyer Rockne. 
SANDO ADV. COMPANY 





Detroit. Indianapolis, Ind 
Biltmore Hotel Montclair Hotel 
Guy C. Smith, vice-pres., sec. and treas Briant Sando, pres. 
H. MH. Ohlmacher, vice-pres ; IER-VAN : 7K : 
John M. Bonbright, publicity. | SIDENER-VAN a & KEELING, 
BUTTERFIELD SCHIED & ASSOCIATES SWEENEY & JAMES COMPANY 
Syracuse, N. Y Cleveland, O 
Barclay Hotel i Biltmore Hotel 
Clayton W. Butterfield John F. Sweeney, pres. 
CRITCHFIELD & CO. } UNITED STATES ADV. CORP. 
Chicago, Ill | Toledo, O., and New York, 
230 Park Ave. Biltmore 
G. C. Young, acct. exec Ward M. Canaday, pres. 
Scott S. Smith, pres | 3. R. Swiss, vice-pres. 
L. A. Kling, vice-pres } W. H. Leininger, vice-pres. 
E. H. Weiss, vice-pres | J. C. Goldrick, pub. dir. 
CAMPBELL-EWALD COMPANY 250 West Sith St. 
Detroit H. V. H. Proskey, vice-pres. 
Vanderbilt Hotel } Marshall Beuick, publicity. 
H. L. Towle, dir. outdoor creative dept.| ADDISON VARS, INC. 
H. T. Ewald, pres. Buffalo, N. Y. 
J. Fred Woodruff, vice-pres., sec., treas.| LUCIUS I. WIGHTMAN 
wen tt - oo oan New London, Conn. 
F. D. Richards. vice-pres. WILLIAMS & CUNNYNGHAM 
R. F. Field, vice-pres. | Chicago, Il. 
J. J. Hartigan, vice-pres. Waldorf-Astoria 
A. J. Eldred, service mgr | Lloyd Maxwell, pres. 
G. O. Leonard, service mgr. | Gerald Page-Wood, vice-pres. 
Cc. C. LeWald, service mgr. | Franklin Owen, acct. executive. 
J. R. Adams, service mgr. | Lewis M. Williams, treas. 
L. T. Robinson, service mgr. P. P. WILLIS CORPORATION 
H. A. Donahue, service mgr. Chicago, I 
E. E. Rothman, service mgr : ; 
J. L. Hardig, service mgr. Biltmore Hotel 
N. W. Sharrock, service mer. P. P. Willis, pres. 
W. A. Moffett, dir. of publicity i Commodere Hotel 
A. W. Chamberlain, publicity } Cc. J. De Goveia, news wir. 
Frank Denney, ene. | W. J. Dunn, news dept. 
J. H. Ressler, publicity _ . ‘ 
Dudley Carson, publicity. | © C. Weeeenane, INC. 
CHARLES F. DOWD | Barclay Hotel 
Toledo, O. a . Cc. C. Winningham, pres. 
ee, aes © OS. | wortp WIDE ADVERTISING CORP. 
<0 Soamnanen Ave. wt we. 42d _St., New York City 
ye > SS Robert B. McClean, vice-pres. 
O. B. Winters, v.-p. ; Louis F. Boitano, gen. mgr. 
A. W. Hobler, vi-p. | 
Chester Foust, v.-p. . 
E. J. Owens, service executive. Publishers and 
Marvin Knight, service executive | R t ti 
R. W. Mickam, service executive. } > 
Paul Newman, art director, epresen atives 
Lucian L. King, service executive. | THE AMERICAN MERCURY 
4 J. Miller, service executive, New York 
- H. Millard, research dir. 730 Sth Ave.’ 
S. Dillard Fuson, publicity dir. Joseph W mene — rep. 
Charles Gannon, radio technician. Southard Brown, adv. rep. 
J. W. Sturdivant, yeects dir. Julian S. Strauss, adv. rep. 
5 elaney, media dir. seanan 
T. N. Tueter, media dir. oes ews 
FECHEIMER, FRANK AND SPEDDEN, INC. eee ee 
Detroit, Mich. ly Victoria Hotel 
‘ sion ; eA ss son, bus. mgr. 
FOREIGN ADY. AND SERVICE BUREAU | QO2R LE. Atkinson, b s 
New York. . | LL. A. Thelen, Cincinnati rep. 
‘aici one eee St. } 2612 Grand Central Terminal 
tin TS, Ricci,’ vice-pres. Fred J. Moshier, Eastern rep, 


AUTOMOTIVE ELECTRICITY 
New York 
420 Lexington Ave. 
L. E. Murray, editor and mgr. 
R. Stolz, mechanical supt. 


AUTOMOTIVE MERCHANDISING 


FULLER & SMITH 
Cleveland, O. 

GEARE MARSTEN, 
Philadelphia. 

1854 Graybar Bidg. 

C. Harold Marsten, vice- 


AND ROSS 


INC, 


pres ; 
Thomas M. Jones. New York. 
Radcliff Romeyn, vice-pres. Lexington 
GRACE & HOLLIDAY 7. <, Conee. yess. 
Detroit. ‘ arey, vice-pres. 
P. J. Carey, Jr., treas. 
Waldorf-Astoria Hotel | S. P. McMinn, secy.-editor. 
E. R. Grace, pres. Dodd T. Coster, dir. of sales. 
W. K. Ziegteld, vice-pres. J. F. Ely, mgr. Detroit office. 
E. R. Wade, vice-pres. Cliff F. Broeder, Western sales mgr. 
C, A. Eddy, secy. W. J. Skogland, Western rep. 


Jerome H. Remick, Jr., 
H. J. Benson. 


acct. exec. B. Lehman, adv. dept. 


GREEN, FULTON, CUNNINGHAM COM- AMERICAN 
ones = Baltimore, Md. 
g0, . Pennsylvania 


HART-CONWAY COMPANY, INC. Harry Kline, auto rep. 


Rochester, N. Y. Jerry Reese, wuto rep. 
Biltmore Hotel Elmer D, Free, local adv. mgr. News. 
W. Emmet Conway, pres. Stanley Johnston, local adv. 
American. 


JAMES HOULIHAN, INC. 
Grand Rapids, Mich. 


can. 
Commodore Hotel BALTIMORE SUN (A. 8. ABELL CO.) 
James Houlihan, pres. Baltimore, Md. 
ZIMMER KELLER, INC. Vanderbilt 
Detroit, Mich, W. F. Schmick, bus. mgr. 


INC. 


BALTIMORE NEWS AND BALTIMORE 


mgr. 


Erwin Huber, ady. dir. News and Amer!- 


Directory of Automobile and Accessory and Shop Equipm ent Company Representatives, Their Hotel Headquarters and Their 





! Biltmore 
Cc. O. Reville, national adv. mgr. 
Harry Willis, mgr. automobile dept. 
Bernard Kowelewski, automobile dept. 


Vanderbilt 

| Spaulding Albert, national ady. dept. 
i 

! 

| 


PAUL BLOCK & ASSOCIATES 
New York 


Hotel Roosevelt 


W. J. Schmitt. 
E. A. Davenport 
Cc. F. Sitta 
Ray Miller 
} John St. Clair 
| Robert Copeland. 
| RODNEY E. BOONE ORGANIZATION 
New York 


} Warwick Hotel 

Franklin S. Payne, Detroit office mgr. 
| F. W. Richardson, Detroit office, 

Herbert Wilson, Chicago office mgr. 

F. C. Wheeler, Chicago office. 
BOSTON ADVERTISER-AMERICAN 
Mass 

Warwick Hotel 

J. Herberg Dodge, auto editor, 
BOSTON GLOBE 


| Boston, JJass 


' Commodore Hotel 


Moseley Taylor, asst. treas. 
James T. Sullivan, automobile editor. 


Boston, 


| R. J. Silvia, adv. rep. 
L. M. Barry, adv. rep. 
David Boland, adv. rep. 
| J. Grey Sullivan, Chicago rep. 
} J. R. Scolaro, Detroit. 
j 110 East 42d St. 


J. B. Woodward, Inc., N. Y¥. rep. 


| BOSTON 
Boston, 


HERALD-TRAVELER 
Mass. 

Commodore Hotel 
automobile editor, 


Spencer, Detroit rep. 
Clarke H. Stevens, Detroit rep. 


| 

| 

John 

250 Park Ave. 
| 

' 


Jesse F 


Dempsey, 


George A. McDevitt, N. Y¥. rep. 
Joseph MN. YF. 20 
Ww. J N. Y¥. rep. 


BROOKLYN DAILY EAGLE 


A. Coveny, 
Swagerman, 


Brooklyn, N. Y¥ 
Brooklyn Eagle 
| John E. Dean, adv. mer 


James 8. Rutherford, auto. adv. mgr. 


BUSINESS PUBLISHERS INTERNATIONAL 
CORP. 


Morley W. Jennings, Detroit rep. 
L. H. Knighten, Cleveland rep. 
Jay 8. Tuthill, associate editor. 
George C. Vedder, trade counselor, 
George E. Quisenberry, editor. 

J. B. Welle, mgr. direct mail dept. 


| 
| CHICAGO HERALD AND EXAMINER 
Chicago. 


New York . 
Roosevelt Hotel 
| John Abbink, vice-pres. and gen. mgr. 
| K. P. Bliss, New York rep. 
| W. 8. Bliss, Chicago rep. 
| Frank G. Cooley, New York & N. E. rep, 
Orme Fetterly, Western mer. 
James L Gilbert, vice-pres. 
| A. F. Houghton, trade counselor. 
P. M. Jackson, Philadelphia rep. 


Roosevelt 
Robert Coveland, automobile editor, 
John St. Clair, auto adv. mgr. 
W. J. Schmitt, auto adv. (Paul Block). 


CHICAGO JOURNAL OF COMMERCE 
Chicago. 
Commodore 
D. Ames, pres. 
Phil 5S. Hanna, editor. 
Frederick West, adv. mgr. 
Robert E. Potter, national adv. mgr, 
George E. Johnson, Detroit rep. 


CHICAGO TRIBUNE 
Chicago. 


John 


Biltmore 


mgr. auto dept. 
mgr. national ady. 
auto editor. 


| 
| 
! 
j 
| G. O. Strecker, 
Cc. 8S. Benham, 
Hal Foust, 
| CLEVELAND NEWS 
| Cleveland, O 
Commodore Hotel 
B. C. Anderson-Smith, auto. adv. mgr, 
Harry Hayden, natl. adv. mgr. 
Clark Stevens, Detroit rep. 
Jesse F. Spencer, Detroit rep. 
CLEVELAND PRESS 
Cleveland, O. 
Roosevelt Hotel 
Arthur B. Layton, auto editor. 
CORN BELT FARM DAILIES 
(Chicago Daily Drovers Journal, Kansas 
| 


City Daily Drovers Telegram, Omahe 
Daily Journal-Stockman, St. Louis 
Daily Live Steck Reporter.) 

Chicago, Il. 

33 West 42d St. 
Paul W. Minnick, 
Guy F. Minnick. 
CROWELL PUBLISHING COMPANY 
Detroit 
Waldorf-Astoria 

William Hutton, Jr., Detroit mgr. 

Arthur J. Halgren, salesman American 
Magazine 

Robert N. Woodruff, salesman American 
Magazine. 

Arthur H. Motley, salesman Collier's 
Weekly. 

Jack Henderson, salesman  Qollier’a 
Weekly. 

Adrian C. Johnson, salesman Woman’s 


Home Companion. 
Hoyt Metzger, salesman Country Home, 


CURTIS MARTIN NEWSPAPERS, INC. 
(Philadelphia Inquirer, Philadelphia Pub- 
lic Ledger.) 
Philadeiphia, Pa. 
Commodore Hotel 
George S. Dix, automobile adv. dept. 
Garry A. Erb, automobile ady.-dept. 
DAILY NEWS 
New York, N. Y. 
Commodore, 
Floyd A. Noe, mer. 
Charles Fairbanks, asst. 
B. C. FORBES PUBLISHING 
New York. 


Room 1239-41 
automotive ady. 
mgr. aut, adv, 


COMPANY 
120 Sth Ave. 

B. C. Forbes, editor. 

Walter Drey, vice-pres. and adv. dir. 
A. B. Elworthy, Mid-West adv. mgr. 


HERALD-POST 


Louisville, Ky. 

Lexington Hotel 
W. H. House, mgr. auto. dept. ' 
Chas. E. Branham, nat. ady. mgr. 


(Continued on Page 45) 
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Niagara Falls Dealers 
Just Holding Their Own 


By GEORGE F. MULLANE, Sec. 
Niagara Falls Motor Trades Ass’n 


It is the writer's opinion that the 
dealers generally are not in a posi- 
tion to take advantage of better 
buying at this particular time, al- 
though I believe the dealers have 
weathered the depression rather 
better than in most territories. The 
new car stocks are consistently low- 
er at this time than on previous 
occasions, although in many in- 
stances this advantage is offset by 
a large inventory Of used cars taken 
in at an inflated figure in order 
to move the new stock and make 
way for new models. 

The employment situation in this 
territory has been very discourag- 
ing, and there are few indications 
of any immediate return to nor- 
malcy. 

The banks at the present time are 


CURRENT PRICES OF PASSENGER CAR MODELS 









AUBURN—8-eyl. 127 CORD—8-cyl. 13312 W. B. HUPMOBILE—226. &-cyl. 126 W. B. PEERLESS—8-cyl. 138 W. B. STUTZ—4-eyl. 12714 W. B 
8-100 Standard Models Bodam Mocceess 2,395 Cabriolet .......2,495 2 Coupe (RS)...1,595/5 Victoria ......1,660 De Luxe Custom LAA Series 
Peete eaten eeelOacedeter Sedan ; ose Brougham ..... 2,395|Phaeton Sedan. .2,595 5 Sedan . -1,595|2 Torpedo Cab. .1,695 5 Sedan .2,985| 7 Sedan 3 135 5 Sedan . .1,620|2 Coupe 1,620 
a oon: ee oaslT Oeden 38 . ok DE SOTO—6-cy1. 138 3-32 oO. A. LA SALLE—V-8, Series 345 B. 190 W. B 5 Club a os aa 7 Limousine 1,335 5 Coupe : eeeeece 1.620 — Sedan 1,620 
Cus. Type Cabrio.995| W. B.) f 2 = j po Fisher Bodies PIERC ROW—8-cyl. 137 W. B. STUTZ—8-cy!. 134': W. B. 
Auauni-—b-<r1. 127 W. B. 2 Buss. Roadster = 5 Sedan pemaenceer sc Model 54 SV-16 Standard 
8-100 Custom Models 5 2-dr. Sedan ...695'5 Phaeton ..... . oupe 2,395/2 Con. Coupe ...2,545 Club Brougham.2,528|Club Sedan 2,883 5 Coupe 2,695/2 Coupe 2.995 
2 Buss. Coupe ..695'7 Sedan . 5 Sedan .-2,495|5 Town Coupe 5 3 in 'T »' oR Sed; 2.995'C i 95 
; P pe. .2,545 5 Sedar 2,718]5 T 2,983 5 Sedar 995\Club Sedan 3,098 
Business Coupe.1,045|5 Phaeton Sedan.1,295 4 Coupe (R. 8.).735! ; , eee aa” of S* “ee eae oy ; ‘ reatieni = te ci 
52-dr. Brough. .1,095'/Speedster «+ 1,295 DE SOTO—6-cyl. *175 2-82 O. A LA SALLE—V-8. Series 345 B. 136 W. B, Coupe _(R. S.)..2,718|/Club Berline 3,083 STUTZ—8-cyl. 13412 W. B. 
4 Pull Sedan....1,145/7 Sedan (136 ' ee ——™ = Fisher Bodies Con Coupe |5 Con. Sedan 3,183 “SV-16 Custom 
Cus. Type Cabri.1,195) W. B.) 1,345 Custom Models STown Sedan. .2.64517 1 . Road. (R. S.).2,883/5 Spt. Phateon. .3,283 ’ 
AUBURN—1t-cyl. 128 W. B 4 Roadster .77514 Con. Coupe OS Séeden see ei 2,795 PIERCE ARROW—8-eyl. 142 W. B. Cabriolet Coupe.3,345|4 Speedster 
12-160 Standard Models 5 Sedan -835/5 Con. Sedan Model 54 2 Speedster 3.495| (Tonneau 
- s _ . —— ‘orp 3peed- 30 795 
Business Coupe.1,345| Cus. Type Cabrio.1,495 DE VAUX—6-cyl. 113 W. B. LINCOLN—8-cyl. 136 W. B. 7 Sedan 2.983/7 Tourer 13 rerpede Speed ~ Cowl) 
5 2-dr. eee.» 5aoee Seaacee Geden.t ee! Stan. Sedan 5 Spt. Sedan Standard Models 7 En. Dr. Limou.3,183 eee ue 
4 Pull Sedan... .1,445\Speedster --1,595 (Painted | «5 wire wheels) 745 2 Ro 90 . ‘a , 719. 43 STUTZ—8-cyl. Et4'g W. B. 
AUBURN—I2-cyl. 133 W. B. , Wheels) ...... 685'5 Dei. Coupe i aot ee eee ee aUlle Selen 
Custom 12-160 Dual Ratio Models 2-4 Stan. Coupe |, {5 wire wheels) 795 Town Sedan 7 Sedan “3°30 5 Club Seda » 328; Club Sede : ¢g3 Continental Coupe (Waterhouse) 5,775 
oe ee - os : s xe dane : 
Business Coupe.1,545|Cus. Type Cabrio.1,695 (Painted 5 Custom Coupe (2 win.) 3100/7 Limousine ° 2350 » - us Sedan ; ub Sec 3, 683 
§2-dr. Brough..1,5955 Phaeton Sedan.1,795 wheels) .......685| (6 wire wheels) 845 5 sedan — we SmeCen ... eae S Toure 3,783) STUTZ—8-cyl. SV-16. 13442 W. B. 
4 Full Sedan .1,645|Speedster 1,795 2-4 Spt. Coupe 5 Custom Sedan , — Coupe (R.8.) 3,518) Club Berline 3,883 Chateau Series Weymann. 
AUSTIN—4-cyl. 75 W. B (5 wire wheels) 745, (6 wire wheels) 845 LINCOLN—1I2-cyl. 145 W. B ’ Re ee 2.683 (Spe. bn — : 83 4 Weymann 15 Weymann 
f r ° rh ° . - . : toads ,683, 5p *haeton ,08 ‘ . : " 
Business Coupe.. .330|De Luxe Coupe... .525 DODGE—6-cyl. 1214's W. Standard Models PIERCE ARROW—I2-cyl. 142 W. B Longchamps .4,345! Versailles 4,395 
Standard Coupe. .395'2 Cabriolet ...... 650 ’ D. L. Models 4 Sot Phaeton 4,300/4 Spt. Phae. (Ton- Model 53 STUTZ—8-cyl. 145 W. B. 
Runabout eax ae 2 Business Coupe 5Sedan (5 wire 7Spt. Touring. .4,300| neau cowl) 4,500 76 ‘ o* . SV-16 Custom 
BUICK—8"cyl. 114 W. B (5 wire wheels, wheels, R. M.)..845 5 Coupe 4400/5 Sedan ean so Sedan 3,783| 7 En. Dr. Limou.3,98 SvV- ustom. 
Models 32-50 ; R. M.).. 7955 Sedan (5 wire 4 Town Sedan P i? Sedan "4 700 * COUTET ener ned 3,933 7 Sedan 3,895|7 Limousine 3,295 
; 2 Business Coupe wheels, 1 F.W.)..845 (2 or 3 win.) .4,500/7 Limousine 4900 PIERCE ARROW—12-cyl. 142 W. B. 7 Speedster 3,895|Cab, Coupe 3,995 
2 Business Coupe. 935/4 Con Cp Rdst 1,080 (6 wire wheels, 5 Sedan (6 dem s Model 52 5 Sedan 3,895'5 Con. Sedan ..4,395 
3 eee rr a ee — 1000 9-3 F. W.) 795| wood wheels, 2 LINCOLN—1I2-cyl. 145 W. B. 5 Sedan 4,028/Club Berline 4.333 STUTZ—S-cyl. 145 W. B 
pec. Coupe. ..1,040/5 Con naeton, .1, 2-4 Coupe (R. 8.) F. W.) : 845 Custom Models Club Sed; ; — S ’ ‘ L—8-c yl. ' . 
5 Vic. Coupe. ...1.060'5 Spt. Phaeton. .1.155 (5 wire wheels, m BS rs ey. . odels Club Sedan |. 4/133 aucal Gehan 
ee R. M.) 835! wheels. 2 F.W.).845 2 Con oad. (R.S.) |5 Con. Sedan PIERCE ARROW—1I2-cy!l. 147 W. B. a meade i — 
BUICK—%-cyl. 118 W. B. 2-4 Coupe (6 wire 2-4 Coupe (R. 8.) Le Baron 4,600; (Dietrich) 6,400 Model 52 5 Sedan i _ Prince of Wales 
Models 32-60 4 ‘ ; °C leg (LeBaron) 4,595| (LeBaron) 6,245 
wheels, 2 F.W.).835| (6 wood wheels, 2 Coupe 5 Spt. Berline, 7 Sedan 4,318|En Dr. Limou....4,533 6 Brougham Con. Victoria 
2 Bus. Coupe.. 1 aeels Sedan x ate 5 Sedan (5 dem 2F W.) 1,115 3 rn) 2 aa Dietrich - 6,500 PLYMOUTH—4-cyl. .*170 O. A (Lelaron} 4.795|  (Rollston) 6.400 
4Spec. Coupe. . .1,290|5 Con. P' eton. .1,: wood wheels, upe (R.S.) |2Spt. Roadster, oun pene yee ¢ . = na i , : 
4Con. Cp. Rdst.1,310'5 Spt. Phaeton. 1,390 R. M.).... . 845 Dietrich 5,150 Murphy ...-6,800 2 Bus Roadster. 5355 Phaeton wince 6 a ees 4.795 4 ng ow 
BUICK—8-cyl. 126 W. B. DODGE—8-cyl. 122 W. B. a . se0| Sm See, ue 64a oe orale Conpe (RS)... 610 6 Bro. Limousine’ (Ruilston) 7,095 
Models 32-80 D. K. odel “a SB. wna a Dy | oughby ot 5 2-dr. da . .575|4-dr. Sedan ; 5 (LeBaron) ...4,995|/Tuxedo Cab 
5 Vic. T Cp. 1.54015 Sedan 1.570 2-4 Coupe (R. S.) iSSedan (5 wire 2 Coupe (R.S.) 7 Brougham, 4 Roadster (RS) 5954 Con. Coupe 645 6 Sed, Limousine (Roliston) ... .7,095 
Ee coe ae — (5 wood wheels, wheels, R. M.).1,145 , Judkins 6,300) Bruna ........7,000 PONTIAC—6 cyl. 114 W. B (LeBaron). . .4,905/ Patrician Coupe 
BUICK—8-cyl. 134 W. B. R. M.). .1,115|5 Sedan (6 dem 5 Berline, |5 Cabriolet (N.C. , y eye. peggy 7 Sed. Limousine | (Brunn) ..... 7,095 
Models 32-90 2-4 Coupe (R. 8.) wood wheels. 2 Judkins -5,700|_ or 8S. C.) 2Stan. Coupe ..685\4 Dr. Sedan 765 (LeBaron) ...4,995)7 Trans. Town Car 
7 Spt. Phaeton. .1,675!5 Club Sedan 1,820 (6 wire wheels, F. W.).........1.145 7 Limousine, |5 Cabriolet (N. C 2 Dr. Sedan --695|2 Con. Coupe --785 7 Trans. Yown Cer | (Fleetwood) ..7,495 
4C’try Club Cp.1,740/5 Con. Phaeton..1,830 2 F. W.)...... 1.11555 Sedan (6 wire 5 Gen Cae oe orune ab eee, 1,300 4 Coupe (R.S.)...755|Custom Sedan 825 (LeBaron) ...5,495! 
5 Vic. Coupe 1,785|7 Sedan .......- 1,955 5Sedan (5 dem wheels, 2 F. on. Victoria, j? own Cabriole PONTIAC—V-%. 117 W. B. 4 V- B 
g j y 5 Waterhouse .5,900; ‘Le ave STUTZ—8-cyl. SV-16. 45 W. ° 
Gon. Go. Rdst. oe isons 2,055 soe seas, 1.148 Ww.) . 1,145 5,900 Le Baron 400 H+ a Senge oom. Coupe = Chateau Series Weymann. 
a gy ‘ Ree hae MARMON—70. 23 . r. Sedan .....845|)4 Dr. Sedan . 04 Wey 5 Weymann 
CADILLAC—V-8. Series 355 B. 134 W. B. DURANT—619. 6-cyl. 109 W. B. ‘ or eo 4 Coupe (R.8.)...925/Custom Sedan ..1,025 °° Gyan a nasl) Mate Carlo 
Fisher Bodies 54-dr, Sedan.... 695/5 4-dr. Sedan (6 5 Baas. Coupe . 08010 Vie. Coupe .... 908 : a a s Wann) stent) ..5,000 
SGeube .....:. 2,795|2 Roadster 2.895 54-dr. Sedan (5 \ wire wheels)....788 WED saecee 995'2 Con. Coupe...1,045 REO—6-21. 6-cyl. 121 W. B. Monte Carlo. .4,895' 
5 Stan. Sedan ..2,895|2 Con. Coupe ...2,945 Wire wheels). ..710 MARMON—88. 130-136 W. B. 5 Sedan ..... 995) sTUTE<<S-cyl. 121% W. B 
- i « -¢yl. . . 
CADILLAC—V-8. Series 355 B. 140 W. B. DURANT—612. 6-cyl. 112 W. B. 5 Sedan 1,895|2 Con. Coupe 2.395 REO—8-21. 8&-cyl. 121 W. B. DV-32 
Fisher Bodies Business Coupe ‘Sedan (5 wire 5 Sedan eceee ee 0222017 Sedan sensi cs ane 5 Sed ® ‘ 
5 Coupe ........ 2,995|7 Sedan ....... 3.145 wood wheels). .760| wheels) ....... 810 2 Stand. Coupe. 2,275|7 Limousine | ..2:595 ° "©°&D_ --+->+-- 1,195) 5 Coupe ..3,695|2 Speedster ....4,495 
5 Stan. Phaeton.2,995/5 Spt. Phaeton. .3,245 Business Coupe |5 Sport Coupe 5 Club Sedan. . .2,345! REO—$-25. 8-cyl. 125 W. B. 5 Sedan . 3,995\Bearcat . . 4,596 
5Spec. Sedan. .3,045|7 Imperial ......3,295 (wire wheels)..775| (R. S.) (6 wire ; et icc cas 1,565] Sedan 1.565 2, Coupe ....... 39954 4 Speedster ( —_— 195 
5 Town Sedan. .3,095}5 A. W. Phaeton.3,495 Coupe (R. 8S.) | WHOGEE pcccces 830 MARMON—l6-cy!l. 145 W. B Victoria 1565) Club Sedan ...4, errs neau Cowl) 
5 Spec. Phaeton . 3,095) (wood wheels)..780\5 Sport Roadster gg en tactne ae Cab. Coupe «4,345! 
CADILLAC—V-8. Series 355 B. 140 W. B. Counc (R. 8.) (R. 8.) (6 wire 2 Gotan +++++++-5,200}2 Con. Coupe... .5,300 REO ROYALE—%-cyl. 131 W. B. . 1% Ww. 
LAC—V-S. 5B. {ilies thaciss. Onl -wmaaias 45 2 Coupe ....... 5,220|Sedan .........-5,400 segan Victoria..1,98 1 STUTZ—8-cyl. 1341¢ W. B. 
Fleetwood Bodies. re wheels 79 ne iaseaken 8 5Cl. Cp. Sed 527015 C Sed 5420 ,985|Coupe cone cunee DV-32. Salon 
3.395! Sabriol..4.095 Sedan (wood Sedan (6 wire a: Reed Pao SOOM. + ony E nt , a 
Sere. 3,.395|5 Town Cabriol..4 . 5 Victoria .. 5,270|7 Limousine 5,500 REO ROYALE—8 cyl. 135 W. B. = Cc Waterhouse) 6.775 
5 Town Coupe..3,395|7 Town Cabriol..4,245 Wheels) . 795! wheels) ....... 845 en "Sedan .2,445|Con. Coupe nig OO See Sirmermrrs Feb anes 8 . 
..- secce ort Lim. Brough...4,245 i eNO it. Cont, m0 B. o NASH—960. —. — Ww. B. - Se scecaceans 2'445) : —— ee ee” B. 
+ +3, 149} uxe Coupe |De Luxe Sedan WUD: siccasees \4-dr. Sedan... ‘KNE—6-3 @-erl, _ B. ateau ; . 
CADILLAC—V-12. Series 370 B. 134 W. B. (6 dem. wood | (6 dem. wood 2-dr. Sedan......795/Touring ......... 895 ea out B0S *& 4 Senne 5 Weymann 
Fisher Bodies wheels) ..... 965|_ wheels) ..... ..995 Coupe (R. S.)... 8251 : . ‘ 7m : ; 5 395 
| 2Coupe .........685/4-dr. Sedan 735 Longchamps ..5,345) Versailles 5,39 
2 Coupe 3.49512 Roadster 3.595 De Luxe Coupe De Luxe Sedan .... NASH—970. &-cy! “4% Ww . =~} 
$ Stan. Sedan ..3,595|2 Con. Coupe ...3,645 {6 dem. wire | (6 dem. wire = oom te eS Coupe (R. &.)....7am STUTZ—8-cyl. 145 W. B. 
¢ ae “7 WE “nasaees ee. Wee acesacs 995 Coupe 945!4-dr. Sedan 995 ROCKNE—6-75. 6-cyl. 114 W. B. DV-3' 
enema, Grameee Oe Oe, 000 We, Bee ee Oe Behe te aa rs Sameene 090+ ate De Luxe Models. 
Fisher Bodies ESSEX—6-cyl. 113 W. B. 4-dr. Spec. Sedan.955|4 Con. Sedan... .1,075 ; nen 2? Sedan . ..-4,895,7 Limousine ,...4,995 
SOFTEE 3,695/7 Sedan ........3,845 Business Coupe...695/4 Coupe .........745 Coupe (R. S.)....975! 2Coupe .........730i4-dr., Sedan... 1807 Speedster ....4,895'Cab. Coupe ... 4,995 
5 Stan. Phaeton.3,695|5 Spt. Phaeton .3,945 Coach ...........705|Standard Sedan. .775 NASH—980 8-cyl. 121 W. B Coupe (R. S.)....765 5 Sedan 4,895.5 Con. Sedan. .. .5,395 
5 Spec. Sedan .3,745|7 Imperial ......3,995 Town Sedan .745|Special Coupe 795 — 7 = . as STUDEBAKER—6-55. 117 W. B. STUTZ—8-cyl. 145 W. B. 
5 Town Sedan .3,745\5 A. W. Phaeton.4,195 Special Sedan ...845 Coupe ......,..1,245/4 Con. Sedan... 1,325 Standard Models DV-32 Salon, 
3 Spec a oe -4, pia te. eo aan ao oauee, (2. 8.).. ae Town Sed. .1,375 2 Coupe 840'4 Con. Roadster. 890 
: coe —— NOSE! ° ~eyt. whided ° MG, OGM Se dUl—“(‘ ‘_‘“‘_OOCOCOCS mem, TSO Sed; ’ 5 Sed ;Prince of Wales 
CADILLAC—V-12. Series 370 B. 140 W. B. 2 Roadster ..430|5 De L. Phaeton. . 580 ; 4 Coupe ...+.++e: 90/5 Sedan ........ 890° ‘‘cBaron) ...5,595| (LeBaron) ...7,249 
Fleetwood Bodies 5 Phaeton ...... 43515 Standard Sedan NASH—990.  8-cyl, 133 W. B. 5 St.Regis |5 Con. Sedan ‘ 6 Brougham F Con. Victoria 
5Sedan ....... 4,095!5 Town Cabriol..4,795 2De L. Roadster.475! (3 windows).....590 4-dr. Sedan (124 |Victoria ...1,765 Brougham ..... 890! (LeBaron) ...5,795| (Rollston) ...7,400 
5 Towne Coupe .4,095!7 Town Cabrio]..4,945 5 Tudor Sedan... 490!4 Cabriolet ...... A See 1,565|5 Sedan . 1,825 STUDEBAKER—6-55. 117 W. B. 6 Sedan '4 Hollywood 
7Sedan ........ 4,245|7 Lim. Brough...4,945 2 Coupe ....... 490/5 4-dr. De Luxe Te bias 1,595'7 Sedan ....... 1,925 Regal Models (LeBaron) .5,795; Spt. Sedan 
TLimousine .. .4,445! 4Sport Coupe... .500/ Sedan (2 win.)..630 Cabriolet ......1,695|/7 Limousine .....2,025 2 Coupe 945'4 Con. Roadster .995 6 Bro. Limousine | (Rollston) ....8,095 
CADILLAC—V-16. Series 452 B. 143 W. B. 4 D@ L. Coupe... .525'5 Town Sedan..... 630 Coupe (R. 8.)..1,745! 4c Pe ease ees 995'5 Sedan : 995 (LeBaron) ...5,995Tuxedo Cabriolet 
Vie. Bertes S58 B. * B- 5 De L. Tudor. .. 52515 Con. Sedan..... 640 Coupe I ee a ante * St 068 hy 8,098 
Fisher Bodies ; os ' OLDSMOBILE 4 B 5St. Regis {5 Con. Sedan .1,060 6 Sed. Limousine | (Rollston) ,098 
2c 4,495|2R : 5 ‘ Victoria - 580! . omer are. _ 15635 W B. oughan 995 (LeBaron) .5,095| Patrician Coupe 
UD sb ccsece 495) oadster - 4,59 F-32 Models Brougham . 995) 1 Sed. L ‘ , facunn 8.095 
5Stan. Sedan..4,595|2 Con. Coupe ...4,645 FRANKLIN—6-cyl. 132 W. B. adr. Sedan 875/4 dr. Sedan 955 STUDEBAKER—Dictator 62. 117 W. B. ee aaa" Tuana Sows Gar 
CaemLAO—V-36. Series 668 B. 369 W. B. Coupe vane da90 Vietora Brou .2,350 Bus. coupe --875|Con. Roadster ..,.955 Standard Models 7 Trans. Town Car | (Fleetwood) ..8,495 
Wein ue seal aioe al . 120 4 aides 2'250| Speedster en 50 Sport Coupe ....925|Patrician Sedan ..990 2Coupe ......... 980\|4 Con. Roadster re (LeBaron) ...6,495' 
. Pha . 4,695 4 aeton. .4, “ a .0: 
5 Spec. Pheaton.4.795/5 A. W. Phacton.5:195 COM. Coupe ....2.295|7 Sedan 2,450  OLDSMOBILE—8-cyl. 11615 W. B. 4 LOURE + - 1,030) > Gon Sedan’ "2.1095  STUTZ—S-eyl. DV-32. 145 W. B. 
CABILLAC—V-16. Series 452 B. 149 W. B Club Sedan _. . .2,300|Limousine . 2,600 L-32 Models. a a 1.030! , Chateau Series Weymann 
a Flestweed Bodies. eee ean s-or, 138 W. B. 2dr. Sedan ...... 975|4Dr. Sedan ....1,055 gTUDEBAKER—Bictator 62, 117 W. 8. 5 Weymann |5 Weymann 
5Sedan ........5,095/5 Town Cabriol...5,795 1°¥" Sedan .....765|Sedan 795 Bus. coupe ..-975|Con. Roadster ..1,055 ~ Regal Models Chaumont ...5,745! Monte Carlo 
5 Town Coupe..5,095'7 Town Cabriol...5,945 GRAHAM—8-cyl. 123 W. B. Sport Coupe ...1,025| Patrician Sedan.1,090 8 Geuse 1.08514 Con Roadster .1,135 5 Weymann 6. s| (Ajuminum) . .6,895 
9Sedan ........ 5,245|7 Lim. Brough...5,945 Blue Streak—Standard. i 2914 vou - ‘oan Monte Carlo. .5,895 
7 Limousine ....5.445 7 3 Coupe SPC ; 99514 Coupe (R. S.).1,045 Seda pene — =e 4Goupe ..... seeeie aaa” 1g oe tae STUTZ—8-cyl. DV-32. 116 W. B. 
WER cccccece i - aOR IS - . . 
CHEVROLET—6-cy]. 109 W. B. : PACKARD—8-cyl. 13612 W. B. Brougham ...1,135) Mise MANGER co ccdsscccerbaenns ... 5,895 
Roadster ........ 475| Sp. Coupe(5 win.) .575 GRAHAM—8-cyl. 123 W. B. 5 Phaeton ..... 2,650|5 Coupe ....... 2.795 o- , . . . on vs i 
» 5 STUDEBAKER—Commander 71. 125 W. B. ILLYS-OVERLAND—6 cyl. 113 W. B 
Sport Roadster. . .495|5 Coupe .595 Blue Streak—De Luxe. 2-4 Coupe \7 Sedan .. . 2,885 ; p : WILLYS eRLA! y OF 
Phaeton ......- 510\Cabriolet ........ 615 2Coupe ...... 1.07014 Coupe (R. S.).1,120. Roadster ....2,650/5 Spt. Phaeton. .2'950 Standard Models Model 690 
ane (3 win.).. .535 Standard sedan. : 4 5 Sedan .-1,120/4 Con. Coupe....1,170 2 Coupe . 2,675'7 Sedan $ Gouge seecees 1,350 4 Gea. Be toadster.1, 4.308 2 Roadster ......515| 4 Coupe : oe 
i cceene6e«e 545/Special Sedan.... .65 ee 5 Sedan ...-2.685 Limousine 2.985 . Regis cals ae oeees 2Coupe .......--615|5 Sedan »»  69E 
Coupe (5 win.)...545\Lan. Phaeton.....650 WUBSSN Sm 100 W. B. 7 Touring .....2,775/5 Cony. Victoria.3.395 Brougham : . -1,350/5 Con. Sedan .... 1463 5 Coach ......,..615|4 De L. Roadster. .695 
CHRYSLER—6-cyl. 116 W. B. Business Coupe. 995|Town Sedan ...1.050 9 Club Sedan --2,775'5 Conv. Sedan. .3,445 STUDESARER—Commanées 71. 125 W. B. WILLYS-OVERLAND—8 cyl. 121 W. B. 
Roadster (R.S.)..885 Phaeton -+:915 Coach. ..1,0251Stan. Sedan “1,095 PACKARD—8-cyl . Regal Models Model 8-88 
2 Coupe R. S.)...885|2 Con. Coupe 935! 4 Coupe 1,045!Special Coupe .1,115 cyl. 148% W. B. 4Coupe .. .1,455/4 Con. Roadster. 1,455 95 
SMMEERED cn cccces 95, a284 WN. 1 ; 12 — 5 Phaeton -3,690|5 Coupe soe 3,850 5 gt. Regis )5Sedan ..... ..1,455 2 Roadster ale .795|5 Sedan . : ; a 
coo eeO 3 Gr. sedan of “eee ‘susie =. : Denes ~ 4, Tay ous Sedan “3 t00 Brougham ...1,455!5 Con. Sedan ...1,570 [a se etenees + 845) 4 De L. Roadster ; oo 
on . _ = > ) or ee eee 60 le ee ee! ne 8 €600ee eee ' & ° 
2 CHEYSLER—S$-cyl. 125 W. B. Sur. Sedan ....1,275:Special Sedan ..1,295 Roadster 3.75015 a. Vietoria, 4495 STUDEBAKER—President 91, 135 W. B. : z 
Coupe (R. 8.)1,435)2 Con, Soupe ..1,495 me 32 Standard Models WILLYS KNIGHT—6 cyl. 113 W. B. 
5 Sedan 1147515 C Sed HUDSON—8-cyl. 132 W. B. 7 Touring .3,795|5 Cony. Sedan. .4,550 - a 4 
5 Coupe . "14751 Soe ne ee Major Series 5 Sedan ...... 3,845) 4 Coupe ...,.-..1,690/5 Sedan ........ 1,690 Model 95 
yd oon eo ; Touring Sedan..1,445|Club Sedan ....1,495 F 5 St. Regis }5 Con. Sedan ...1,820 9 Coupe ....... . .845!4 Coupe 875 
Gans ans -071. td Ww. B. Brougham 1495/7 Sedan : 1.595 PACKARD—8-cyl. 147% W. B. Brougham ....1,690 noe eases hae 5 Coach .....+..+-845/D Sedan .....-0 895 
mperial models aaaaea : “da { . 4.285 4 Con. Roadster.1,690 mousine ole 
2 Coupe (R. 81,9255 Con, Sedan .. .,, HUPMOBILE—216. 6-eyl. 116 W. B. 7 Sedan ‘ATT SOG ES. .5 20 * eam Guedes te, 66 Oo «WITS WINEES-0 of, 10. B 
5 Sedan ....... 945 9 Come, Gomee. » « RRG8 Teaetee «so... ieee PEERLESS—8-cyl, 125 W. B. s State Baedels : Model 66 D. 
CHRYSLER—8-cyl. 146 W. B. 5 ieee porte aa L075 De Luxe Master ac 1.79515 Sedan 1.795 4 Vic. Custom |5 Cust. Sedan. ..1,395 
Imperial custom models qatesess Sueur aa 5 Sed 2.320\Club Sed 9979 = GOURe .-+++0+s ORS enn, 0 a O8 ORG Coupe ......- 245] 
Con. Roadster 7 Sedan HUPMOBILE—222.. 8-cyl.. 122 Ww. B. CGAN ..+.+6- ’ ub Sedan......2, 5 St. Regis 15Con Sedan ...1,925 
Con. Sedan .... 4 Sed. Limousine ** 2Coupe (RS)....1,2355 Victoria ......1,360 7 Coupe ....... 2,320/Cabriolet -2430 “ Brougham ....1,795)? Sedan ........1,895 ‘*Over-all length of chassis instead >t 
Cl. C. Sedan -Phaeton ........ »+ SSedan ......¢.3,295/5 Torpedo Cab. 31,395 (Recent price changes im bold. face) 4Con. Roadster.1,795|7 Limousine ....1,995 wheel base. 





curtailing dates! lines and in this 
manner are inflicting a hardship 
upon the dealers. This action, how- 


ever, should eventually be of advan- 
tage to the dealers, in the writer's 


opinion, as it will result in forcing 
the dealers generally to seek fi- 
nance company outlets for their 


paper and thus cut down their long- 
term lines. 

The new models which have been 
released up to date have failed to 
show the desired increase in busi- 
ness, although such dealers as have 
these new models for sale are very 
optimistic as to their volume when 
the seasonal purchasing begins. 

I believe that the dealer who 
conducts his 1932 business on the 
basis of his experience during 1931 
should be in a much better posi- 
tion a year from today; and, in my 
mind, it is essential that each de- 
partment of the dealer’s business be 
analyzed carefully and steps taken 
to eliminate the leaks and losses 
which are ever present in the au- 
tomobile business. 





| REEVES SAYS INDUSTRY 
OFFERS “BARGAIN DAY” 


(Continued from Page 1) 


cle as will banish fear and uncer- 
tainty from the public conscious- 
ness. 

All divisions of the industry have 
been and are working together for 
the restoration of public confidence 
in business stability. 

The exhibits at the show will give 
concrete expression to the indus- 
try’s determination to engage every 
resource at its command in expedit- 
ing the long delayed return of pros- 
perity, 

There are a number of factors 
pointing to the success of this effort. 

Most important of al] is the un- 
contestable fact that the cars to be 


seen at the shows this year offer 
the finest values in individual! 
transportation that the world has 
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ever seen. If there ever was a “bar- 
gain day” in the motor market, to- 
day is that day, 

Another source of inspiration to 
members of the industry is the evi- 
dence developed by several com- 
panies during the last year that 
aggressive selling can produce the 
desired results. 

Policies of 
have no place 
business. 

Salesmanagers and salesmen face 
the 1932 campaign knowing that an 


“watchful 
in the 


waiting” 
automobile 


immediate potential market exists 
in the half-million empty garages 
scattered throughout the United 


States and in the millions of homes 
where replacement of outworn and 
outmoded vehicles has been delayed 
far beyond the normal time. 
Throughout the depression there 
has been nothing to indicate that 
people are less dependent on motor 
vehicles or less desirous of owning 
| automobiles than they were former- 
ly. Highway travel has continued 
to increase despite the _ barriers 
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which were raised by the depression. 
In this, there is assurance to the 


automobile industry that cars were 
being worn out more rapidly than 
ever before even if they were not 
being purchased on the same scale. 

The enthusiasm which all mem- 
bers of the industry are concen- 
trating on the show should not blind 
them to the problem which has 
arisen in connection with proposals 
for heaping new taxes on highway 
users by the Federal and state gov- 
ernments. 

Suggestions that the Federal bud- 
get be balanced, even in part, by 
sales levies on motor products and 
gasoline must be met in the manner 
militant or the industry will find 
itself handicapped by an unsur- 
mountable obstacle to sales. 

Nothing is more important, at 
this moment, than that every manu- 
facturer, distributor, dealer and 
salesman notify his representatives 
in Congress of the irreparable in- 
jury that would result if the auto- 
mobile is singled out for discrimin- 
atory taxation. 
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New Thi 











making an impression on the metal 
being tested by applying a known 
load to a steel ball of a given di- 
ameter. 

The instrument is portable and 
can be used wherever means of ap- 
plying pressure is available. 

It consists of a heavy piece- of 
steel about 714 inches long with a 
maximum width of 154 inches. The 
steel ball which makes the impres- 
sion is 5mm. diameter. Testing pres- 
sure is 750 kg., which is applied for 
30 sec, after the full load has been 
reached. 

The impression is measured by 
the evolute loop method. This con- 
sists of a magnifying glass which 
is equipped with a cam having an 
evolute curve. The scale permits 
reading in twentieths of a milli- 
meter with estimates to hundredths 
of a millimeter. 


COMPLETE EXHIBITION 
BY STEWART-WARNER 


rw 


CURTIS WILL EXHIBIT 
COMPRESSO 





silent hydraulic car 


washer 


CURTIS 


Curtis Pneumatic Machinery Com- 
pany, St. Louis, Mo., will have on 
exhibition a representative showing 
of its roller bearing equipped auto- 
matic compressor outfits from %4 to 
5 horsepower inclusive, silent hy- 
draulic car washer, reel and tower 
type tire inflation stands and a 


working model of the Curtis “Oil- 
locked” rotating automobile lift. 
The silent hydraulic car washer 
incorporates a self-oiling hydraulic 
pump which was especially designed 
for car washing service. | 


NEW INSTRUMENT FOR 
TESTING OF HARDNESS) 














THE DWARF Brinell press for 


{ 
i 
} 
measuring hardness j 
STEWART-WARNER fuel pump, 


The R. H. Ferner Company, Wash- Model 44 


ington, D. C., is introducing a new 
hardness testing instrument known 
as the Dwarf Brinell press, It is 
based on the Brinell principle of 


The Stewart-Warner Corporation, | 
Chicago, IIl., is represented at the | 
Automobile Show by a comprehen- 
sive line of automotive equipment. 

A significant fact, pointed out by 
W. J. Zuker, vice-president and 
general sales manager of the corpo- 
ration, is that where once Stewart- 
Warner showed accessories to be 
bought by car owners as extras, to- | 
day its products are largely for 
car factory installation. 

Speedometers, tachometers, bump- 


AUTOMOTIVE DAILY NEWS, SATURDAY, JANUARY 








designed for motor coaches, trucks, 
passenger cars and motor boat use 

The pump is a small, compact de- 
vice, which can be built into the 
gas tank or installed in the line. It 
employs both electric and magnetic 
principles, and in operation is said 
to use less electricity than a dash 
light. 

Though small in size, it is said to 


twenty gallons per hour. If 
greater fuel supply is required, as 
in the case of large buses, trucks or 
boats, two or more pumps may be 
installed in gangs. 


H-W OIL FILTER 





CUTAWAY view of H-W oil filter 
about to be cleaned 


deliver a fuel supply in excess of | 
a | 


BEING EXHIBITED | 








ngs You Will See at New York Show 


PERFECTION COASTER 





The Michiana Products Corpora- | 


tion, Michigan City, Ind., is exhibit- 
ing its H-W oil fiiter for use i 
the passenger car field. It is said to 
fit almost all makes of cars from 
1928 to 1932 inclusive. 

The manufacturer makes the fol- 
lowing claims for this device: (1) No 
renewal cartridges are required, (2) 
it may be cleaned with an air hose 





ers, brakes, shock absorbers, fuel 
pumps, vacuum tanks and instru- 
ment panels are on display. 

The outstanding exhibit is the 
demonstration of the new Stewart- 
Warner electric fuel pump. It is 








MAGNIFYING GLASS with evo- 
lute loop for measuring impres- 
sion made by steel ball 








Subscription Order Blank 
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Subscription Department, 
1926 Broadway, New York, N. Y. 


Gentlemen: 
Enclosed find remittance for subscription 
for the Automotive Daily News as indi- 
cated below: 


["] 2 years $20.00 [_] 1 year $12.00 
[ |] 3 months $3.00. 








CUTAWAY view of H-W oil filter | 
after cleaning 


when the oil is changed, (3) it is 
easily installed, (4) protects the en- 
gine against wear, 

Also shown for the first time is 
the Michiana Bak-Draft air cleaner 
for Fords. This cleaner employs the 
inertia principle. The element can 
be removed for cleaning. A feature 
of this device is that the condition 
of element is always visible and the 
need for cleaning apparent. 


SOCONY SHOWS TEST 
CAR AND EQUIPMENT 


The feature of this year’s Socony 
exhibit at the automobile show is 
one of the test cars which recently 
tested Socony and competitive pe- 
troleum products in the northern- 
most part of Ontario in the Hudson 
Bay region. The car is especially 
equipped with tractor treads and 
ski runners. It also carried several 
Special instruments and thermome- 
ters for testing purposes. A Socony 
engineer will be in charge to explain 
the nature of the tests and the test 
car to the public. 

The Socony display is an arctic 
setting in keeping with the Hudson 
Bay region, where Socony conduct- 
ed its cold weather tests. An added 
attraction will be movies showing 
the tests made in the Far North. 





| 
| Perfection Gear Company, Chi- 
| cago, Ill, has introduced the Per- 
\fection Coaster, providing built-in 
transmission free wheeling for all 
1919-1931 Chevrolet cars. 

This new unit becomes an integral 


| part of the transmission and is op- 


erated through 
shift level. 

It is said to be absolutely depend- 
able and fool-proof. It changes no 


the original gear- 


BACKING CONTROL 
ON EXHIBITION 





John L. Gonard, Englewood Cliffs, 
N. J., has on display the A. B. C. 
automatic backing control. It is a 
safety device designed to prevent 
backing of motor vehicles on grades 
or hills. It is adapted to the drive 
shaft and is an integral“part of the 
transmission, 

It consists of a roller bearing 
which revolves one way and which 
locks against rotation in the other 
direction. A cage or finger ring 
maintains the roller symmetrically 
located between the hub of the shaft 
and in the corresponding cavities in 
the inner surface of the outer ring. 
The weight of the car with its load, 
it is claimed, is, therefore, evenly 
concentered on the shaft, at the 
dead stop or dead center of inertia. 
This condition is said to prevent 
shock to any parts of the vehicle. 

The A. B. C. device, acting on the 
propeller shaft, independent of, but 
in synchronous action with, the 
changes of speed, can be installed 
on any kind of transmission gear. 


IMPROVED MICROMETER 


The L. 8. Starrett Company, 
Athol, Mass., has recently intro- 


PERFECTION COASTER 


The price is $22.50 installed. 
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Vici ciate tes 2 coal ac RS 


driving habit and requires no special 
attention or experience on the part 
of the driver, the manufacturer 
states. 

There is no switch or button or 
extra or auxiliary lever used. The 
regular gearshift is used to change 
from second gear to free wheeling 
or from free wheeling to conven- 
tional high or back again. 








duced a new micrometer with Car- 
boloy faced anvil and spindle and 
a flexible steel rule with simplified 
quick reading set-up. 

The micrometer is equipped with 
lock-nut and ratchet and the frame 
is cut away to facilitate its use in 
difficult places. 

In the new rule, the graduations 
read from the same end, making it 
unnecessary to turn the rule end for 
end with the figures upside down. 
The 32ds and 64ths graduations are 
placed on the lower edges. The 32ds 
are numbered every fourth gradua- 
tion, while the 64ths are numbered 
every eighth graduation. A 16th 
graduation is placed at the top of 
the side which carries the 32ds, 


E. G. BUDD MFG. HAS 
UNUSUAL SHOW EXHIBIT 


Edward G. Budd Manufacturing 
Company has on display three dif- 
ferent bodies, a flash-welding test- 
ing machine, a section of stainless 
steel airplane structure and’an ex- 
hibition of the manner in which 
sound is deadened in automobile 
body panels. 
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Advertising 


Classified Rates 5¢ Per Word 






SALES AND SERVICE MANAGER 
















AVAILABLE 
American, 35, born and educated in 
Switzerland, speaking several languages, 





including Spanish and German fluently, 
desires new connection. Technical gradu- 
ate. Member S. A. E., 18 years experience 
in automobile field as tester. production 








foreman, manager of service, used ear, 
new car sales and service promotion de- 
“ertments both for factoruw and deale 





10 years spent in South and Centra 
America and Mexico. Able executive, or- 
aanizer and business getter, willing to go 
anywhere on proposition of merit. Ad- 
a#=ase. Boz No. 290, Automotive Daily News, 
350 Hudson St., N. Y. city 
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Men You Will Meet at the New York Show 
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Complete Directory of Automobile and Accessory and Shop Equipment Company Representatives, Their Hotel Headquarters and Their 





Permanent Addresses 


NON-EXHIBITORS AND THEIR REPRESENTATIVES — 


LORENZEN & THOMPSON, 
Chicago. 


Waldorf-Astoria and Roosevelt Hetel 
A. F. Lorenzen, pres. 


INC. 


Publishers and 
Representatives 


s H. G Schryver, sec. 
(Continued from Page 42) M. R. Thompson. vice-pres 
THE KNICKERBOCKER PRESS AND O'MARA & ORMSBEE, INC. 


Y EVENING NEWS 280 Madison Ave. 
nar oad - . a O'Mara & Ormsbee, Inc. 


r f J. P. McKinney & Son. Commodore Hotel 
es 19 a t oan St Preston Roberts, Detroit rep. 
3c a z Detroit, Mich. 

. J. Connors, adv. mer. “ : 
E. T. Loveday, auto. editor. 280 Madison Ave. 


John E. O'Mara, pres. 
LIBERTY MAGAZINE Edwin Duryea, secy 


New York, N. Y. Malcolm H. Ormsbee, treas 
2716 Graybar Bldg. Edward H. O'Mara. 

O. J. Elder, pres. R. P. Hinman 

Carroll Rheinstrom, promotion mgr. Warren Norton. 

Nelson Curry, adv. mer. James Barnwell. 

R. W. Ostell, Detroit, rep. GUY S. OSBORN, INC 

Fred Ewald, Detroit rep. Chicago. 

MONARCH INSULATED WIRE CORP. Biltmore Hotel 

New York. Grey Sullivan, vice-pres. 
250 West 54th St. J. R. Scolaro, vice-pres., Detroit office. 

Ned Morris, pres. PHILADELPHIA RECORD 


Harry A. Morris, sec. and treas. Philadelphia. 


GEORGE A M’DEVITT COMPANY Hotel Commodore 
New York, Joe Whalen, mgr. auto adv. 
Hotel N. H. Wagner, Jr., nat. adv. mgr. 
Commodore ~~? Jesse F. Spencher. Detroit rep. 


Jesse F. Spencer, Detroit rep. 
Clark H. Stevens, Detroit rep. 


NEW HAVEN TIMES 


Clark H. Stevens, Detroit rep. 
ST. LOUIS POST-DISPATCH 


New Haven, Conn. St. Louis, Mo. 
Lincoln Commodore Hotel 
Guy E. Yedell, auto adv. mar 
U. S. G. Welsh, gen. mer E. M. Roscher, automobile dept. 
Ear) G. Osterhout, classified ad. mgr. 521 Sth Ave. 
NEW YORK EVENING POST R. A. Pletcher, mgr. Eastern office. 


New York, N Y. Jos. Ambrose, Eastern office. 
Commodore Hotel W. A. Byrne. Eastern office. 

W. R. Butler. automobile adv. mgr. ST. LOUIS STAR 

Elmer Thompson, Jr., automobile editor St. Louis Mo. 
Biltmore Hotel one: Pack Ave. 

& E Beclate (Gey 6. Caters, tne.), E. J. Prendergast, mgr. auto adr. 


Detroit rep. . 
Grey Sullivan (Guy S. Osborn, Inc.), Commodore Hotel 


J. F. Spencer, national) rep. 
Calenge sep. . Cc. H. Stevens national rep. 
SCRIPPS-HOWARD NEWSPAPERS ' . 
New York, N. Y. ST. PAUL DAILY NEWS 
Lexington Hotel St. Paul, Minn. : 
Basil J. Kelly, natl. adv. mgr., Wash- Hotel Pennsylvania 
ington Daily News. L. G. Mills. 
Jack Denison, natl. adv. mgr., Buffalo J C. Ross. 
Times ; T. C. Lemon. 
Lincoln Hote SERVICE BULLETIN 
8S. Wells, asst. natl. adv. mgr., Baltimore ERVICE BU 
New York. 
— Roosevelt Hotel 1889 Broadway 
sev 
Benjamin Wood, nat). adv. mgr., Cleve-| Joho R. Eustis, gen. mer. 
wand, Prose cert 3 ek duction mer 
, 0 ° ss, . 
A. B. Layton, auto megr., Cleveland Press. R. 5. Adams, editor. 


230 Park Ave. 


Russell Sanders, Scripps-Howard news-| THE SPORTSMAN PUBLISHING CO. 
papers New York, N. Y. 
Waldorf-Astoria Hotel St. Vanderbilt 3-1052 
George Hammell, mgr. Detroit office, 11 East é4th - 


Ralf Coykendall, adv. 


Archer A. King. 


Scripps-Howard. =e: 


Commodore Hotel 


James Jones, auto mgr., N. Y. World-| THE TIMES 
Telegram. Buffalo, N. Y. 
NEW YORKER Care of Scripps-Howard Newspapers. 
New York. 230 Park Ave. 


Special Exhibits in New York 


DE VAUX-HALL MOTOR CORPORATION, Grand Rapids, Mich., 
will have exhibit in the main lobby of the Commodore, Open house 
January 10. 


GENERAL 
and Park Avenue. 








MOTORS LINE—Waldorf-Astoria Hotel, 50th Street 


January 10-16. 





MARMON—Commodore Hotel, Lexington Avenue and 42d Street, 
and Empire Hotel, Broadway and 63d Street. 





AUBURN-CORD—Auburn-Cord Salon, 1871 Broadway. 


CHRYSLER - DE SOTO - DODGE—Chrysler Building, 395 Lexing- 
ton Avenue. 


FRANKLIN—Commodore Hotel, 
nue. Two cars on display. 







42d Street and Lexington Ave- 





GRAHAM—Biltmore Hotel, Madison Avenue and 43d Street, and 
Special “Magic of Motors,” at 304-6-8 Madison Avenue. 


PACKARD—Roosevelt Hotel, Madison Avenue and 45th Street. 





VESTA CONSOLIDATED CORPORATION, Chicago, HL, will have 


an exhibit at their factory, 236 West 56th St. 








25 West 45th St. oem ». Danie. Jr.. mer genl. afv. 
‘ W. J. Rosenberger, asst. mgr. genl. adv 
? obil Pe 
Donald Lawder, autom e mg TIRES MAGAZINE 
NEW YORK AMERICAN New York. 
New York 420 Lexington Ave. 
Ed Lyman Bill, publisher. 
Roosevelt New Yorker Hotel 
William J. Schmitt, Detroit rep. of Pau) Jerry Shaw, editor. 
Block and associates. N. W. Biggart, adv. mer. 
Earle W. Corman, nat. adv. mgr. TRINIDAD GUARDIAN 
Astor 22 St. Port-of-Spain, 


Vincent St., 
Trinidad, B. > * 


50 Chureb St., 


Duncan Curry, automobile editor. 


J. W. Farlow, automobile dept. N. ¥. C. 


, y John D. Hamilton Co., Inc., rep. 
a yen DAILY NEWS John D, Hamilton, pres. 
; C. Hamilton, vice-pres. 
Commodore B. Fitleson, sec. and treas. 
Rooms 1239-41 TRUE STORY MAGAZINE 
Ployd A. Noe, automotive adv. New sore, = Bia Bldg. 
Cnezies Fairbanks, asst. mgr. automotive H. A. Wise. adv. mgr 
* Bud Wiley, Detroit, rep 
NEW YORK HERALD TRIBUNE Hal Clark, promotion mer. 
New York UNITED STATES DAILY 
Commodore Washington. D C. 

; é Roosevelt 
Se eet ince Victor Whitlock. vice-pres. 
John B. Woodward, Inc AF kommen a Gee oan 
J. J. London, vice-pres. A : Fag 
A. S. Otton, asst. sales mgr. WASHINGTON DAILY NEWS 

Washington, D. C. 
NEW YORK WORLD-TELEGRAM Lexington 
New York. Basil J. Kelly, nationa] adv. mgr 
Commodore WASHINGTON HERALD 
James B. Jones, mgr. automotive dept. Washington, D. C 
Cory dams, automotive dept. Pennsylvania 


Chas. M. Sievert, automobile editor James Yeomans, auto editor 
Ridwey E, Boone, organization. 
WASHINGTON TIMES - 


Washington, D. C. 
Hotel Pennsylvania 
28 Sugrue, mgr. auto dept. 
Also Rodney Boone, Organizgtion. 


NEWARK spepay COAnL—— 
Newark, N. J. 


_ Beyant, Grifth &. Brundon. 


9 East 4ist’ St... N. ‘¥. C. 
* auto, ady. mér: 


 doscvh F Kennegy 


x 





AMERICAN 


Zz PF 


Owen P 


Chas. M. 


treas 

Augspurger, 
Roy F. Britton, 
Howard M. Brown, 
S. Edward Gable, 
Hayes 
Arthur M. Hill, 
Robert P. Hooper, exec 


exec. 


Associations | 
AUTOMOBILE 
Washington, 
Pennsylvania Hotel 


Henry, 
Cc. C. Janes, : 
G. W. White, 


ASSOCIATION | 


exec 

comm. 
exec. comm 
exec. comm. 


comm 


exec. comm. 
exec. 


comm 
comm, 


W. E. Metzger, exec. comm 


A. E 


A J Montgomery, 
Ted Allen, sec. contest 
AUTOMOTIVE TRADES 
Underwriters 
Baltimore, Md. 


tomotive 


Mittendorf, 
Percy E. Towne, 
Ernest N. Smith, 
Charles P. Clark, gen. 
Russell E. Einger, asst. 


exec, comm 

exec. comm. 

exec. vice-pres 
mgr. 
sec. 

publicity dept. 

board. 
ALLIANCE (Aa- 


Service Bureau) 


AUTOMOTIVE 


MOTOR TRUCK ASSN. 


Biltmore Hotel 
Norton I 
C. Raymond Levis 
Espy W. H. Williams 


UNDERWRITERS SERV- 
ICE BUREAU 
(See Automotive Trades Alliance) 

DETROIT AUTO DEALERS ASSN. 
Detroit. 

Park Central 





W. D. Edenburn, mgr. 
Barclay 
H. H. Shuart, show mgr. 
MICHIGAN MUTUAL LIABILITY CO. 
Detroit. 
Astor 
Walter E. Otto, secy. treas 
Nelson H. Kimberly, compensation sales 
mer 





P. W A. Fitzs:mmons, pres. and gen. mer 
OF AMERICA 
New York. 


1440 
gen. 


Broadway 
mgi 


T. D. Pratt, 





! 
Dods re 


J Buckland, editor of Motor Truck 
News, oificial magazine of M. T. A 
of A 

NATIONAL AUTOMOBILE DEALERS 
ASSN.. Chicago 
Commodore 
G. H. Ford, asst. gen. mer 


W. A. Earnst, field rep 
Edward Payton, accounting supervisor 


NATIONAL STANDARD PARTS ASSO. 
Detroit, Mic 
Now Yorker Hotel 
E. P. Chalfant, exec. vice-pres 
Vv. W. Olson, pres 


Wellington Hotel 
A. R Sandt, dir. of marketing research. 
SOCIETY OF AUTOMOTIVE ENGINEERS, 
INC. 


New York, N. Y 


29 West 359th St. 
J A. C. Warner, gen. mgr. 
Cc. B. Veal, asst. gen. mgr 
E. L. Carrol, Eastern adv. rep 
Pennsylvania Hotel 
G. W Motz, Western adv rep 





Larger E Engines, New Bodies 


In 1932 Hudson and Essex 


(Continued from Page 49) 


base. 


On the Essex the tire size is 
5.25 by 18 inches. 


Bodies are insulated for quietness 
as well as against engine fumes and 


draft. 


An accoustical 
-the top bows and muffles the top. 


pad rests across 


A fibrous jute composition is ce- 
mented to the door panels, which 


effectually 
or diaphragm action. 
or clips of an adjustable construc- 
tion press the jute pads against the | 
panels and muffle the sound as ef- 


prevents any 


vibration 
Pressure feet 


fectually as placing a hand over a'| 


bell. 


Every flat 
beading or padded so 


muffled. 


-— 





ULTRA simplicity is the feature of the New Hudson instrument pane! 


The rear panel is lined with jute. | 
surface 


Jute is placed over 
rear seat tray, and wood filler pieces 
are placed inside the pillars 
lencers, Dum dum acts as a silencer 
and sealer under the roof molding, 
a fiber tacking strip is 
in the dum dum al] around the tops 


is broken by 
that it is 


S si- | 


imbedded 








entirely redesigned with 
ures that are two and a half times 
the usual size. 


KNUDSEN BELIEVES ’32 


President 


will improve, 
10 per cent. 


and the roof moMing is fastened 
to it, 
The instrument board has been 


dia] fig- 


WILL BE PRODUCTIVE 


By W. S. KNUDSEN, 
and General Manager, | 
Chevrolet Motor Company 


I feel that we may make progress | 


}in 1932 if we go out and work for it. 


I feel that 2,000,000 passenger-car | 


years are not anything to look for- 
ward to with anxiety, 
the | with confidence 


but rather | 
that the replace- | 


| ment market alone warrants such a| 
quantity. 


I also feel that general business 
and probably make a 
increase possible. 


| 
j 
| 
| 


— = 


| Seven Sedan 


| Speedster 


AUBURN HAS “8” 


PRICED AT $845 


(Continued from Page 1) 


inch wheel base chassis, and a 


| seven- -passenger sedan on the eight- 
leylinder 136-inch wheel base chassis. 


}wheel base of 133 inches. 


There are twelve body types on the 
twelve-cylinder models, all on a 


The prices are as follows: 


8-100 Standard Medels 
Business Coupe ........ $845 
| Five Two-Door Brougham 895 
Four Full Sedan ........... 945 
| Custom Type Cabriolet ...... 995 
Five Phaeton Sedan .......... 1,095 
Cie) ansaid ata d 00.8% 6.5 1,095 
Seven Sedan (135 W. B.) 1,145 

8-100 Custom Models 
Business Coupe ......... $1,045 
Five Two-Door Brougham .1,095 
Four Full Sedan .1,145 
Custom Type Cabriolet ...... 1,195 
Five Phaeton Sedan .......... 1,295 


Speedster ee ee 
(136 W. B.) .....1,345 
12-160 Standard Models 


rr Se. ices canece $1,345 
Five Two-Door Brougham 1,395 
PRN TPMEE GUMIIED 6 kc csccevcaces 1,445 
| Custom Type Cabriolet 1,495 
| Five Phaeton Sedan ..........1,595 
NS PO OOO Cee 1,595 
Custom 12-160 Dual Ratio Models 
OE oe $1,545 
| Five Two-Door Brougham ....1,595 
| Four MIN osce 6 o'.0.0-0 000 1,645 


Custom Type Cabriolet ......1,695 
Five Phaeton Sedan 





1932 


HUDSON convertible 


coupe 





ESSEX 1932 coach model 











NEW JERSEY JOBBERS — 
EXPECT IMPROVEMENT 
DURING PRESENT YEAR 


(Continued from Page 34) 





Paterson, reports that there was an 
improvement last year in the sale 
of miscellaneous items, while equip- 
ment sales were away off, resulting 
in a loss of volume for the year. 
With the outlook for 1932 uncer- 
tain, Mr. Quackenbush believes that 
a greater and more intensive sales 


effort may help. 

Discussing current conditions, he 
says that the last two weeks of De- 
cember were very slow, resulting in 
a@ poor month, with the weather also 
having a bad effect. 

More attention has been found 
necessary to obtain previous re- 
sults in the matter of collections. 
This cencern does not sell equip- 
ment on time payment. 

In regards to the machine shop 
trend, Mr. Quackenbush says: “In 
this territory, too many so-called 
shops split business to an unprofit- 
able point. 

“Reduced purchases, caused in 
part by reduced sales, and the pe!'-y 
of the banks of not loaning money 
to the extent they did, plus the 
bearing down on collections by 
jobbers and manufacturers has re- 
sulted in wholesalers getting into 
better financial shape in spite of 
themselves,” Mr. Quackenbush de- 
clares. 

“Lack of anything tangible to in- 
dicate improvement in conditions,” 
he concludes, “leaves the future un- 
certain. I believe, however, that 
our division of the industry has been 
less hurt than many other busi- 
nesses.” 

The Clinton Square Auto Supply 
Company, Newark, according to 
A. B. Lonoff, manager, had a large 
increase in sales volume in 1931 over 
1930, and sees a very good outlook 
for 1932. Mr. Lonoff reports cur- 
rent conditions fair and further 
trends toward machine shop opera- 
tion. This concern has not made 
any changes in time payment de- 
liveries. Gaskets and valves are 
moving best at this time. 

Charles Mufford, manager of 
Motor Car Service Company, Bridge- 
ton, reports a 20 per cent. increase 
in sales in 1931 over the previous 
year, and looks for an additional 
10 per cent. gain in 1932. Present 
conditions are reported as normal, 
and, while there has been no change 
in method of collections, this con- 
cern will discontinue time pay- 
ments over three months. Parts 
and maintenance supplies are best 
movers at this season. 

Leon Miller, sales manage, Econ- 
omy Auto Supply Company, Inc., 
Newark, says: “In 1931 we finished 
20 per cent. less than in 1930. While 
business is not very cheerful, the 
outlook for 1932 promises to be at 
least an improvement over 1931 
Current conditions are at a very low 
ebb. The machine shop operat‘on 
is no longer a trend. It is her2 
definitely, and everybody with a 
parts stock has one. Changes in 
time payment plans show that 
everything is being tried, including 
methods such as Black & Decker 
are using in Baltimore.” 


DODGE SIX AND EIGHT | 
HAVE FLOATING POWER, 





(Continued from Page 1) 


free wheeling, 


power, 
selector, double drop bridge type 
frame, oilite squeakproof springs, 


silent second gear, Mono-picce steel 
bodies, new brake drums and 
hydraulic four-wheel brakes and 
finally the Dodge vacuum operated 
automatic clutch. 

The six-cylinder Dodge line com- 
prises a 114%4-inch  wheel-base 
chassis, carrying ten body models, 
ranging in price from $795 for the 
business coupe to $845 for the five- 
passenger sedan. There is also a 
two to four passenger coupe with 
six wood wheels, the spares carried 
in fender wells, at $1,115. 

The eight-cylinder line comprises 
a@ 122-inch wheel-base chassis, car- 
rying six body models. The base 


price on the eight line is $1,115 for 
the coupe models and ranging up 
to $1,145 for the sedans, 
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MAJOR SPECIFICATIONS AND MECHANICAL DETAILS 
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Make and Model | 3% ° Be 3 

cs ‘Oh a 3s 6 

E is > o% Z 

Auburn 8-100 |—— | 127-136 | Lyc Dole /L |8j|3 x4% | 2686) 5.26 | 288 | 98@3400 “Alum | 5 

Auburn 12-160 | coneng fi 133 |Lyc | Dole | O |12! 3%x4% | 391.0; 5.50 | 46.8 | 160@3400 |*Alum | 4 | 
Austin ($1130 | 75 | Own | — | |4/2.2x3 | 456 | 5.10) 7.8 | 13@3000; Alum |2|— —/|Til No 
Buick 32-50 | 3170 | 114 | Own Bish-Bab |O | 8 | 2t8x4¥%q | 230.4 | 4.65 | 27.61 | 78@3200 | CI |}5|AC AC! Mar AC 
Buick 32-60 | 3795 | 118 | Own | Bish-Bab | O | 8 | 3,x45@ | 272.6 | 4.63 | 30.02 | 90@3000 | CI |5|AC AC|Mar Ac 
Buick 32-80 | 4255 | 126 | Own | Bish-Bab | O | 8| 3yx5 | 344.8 440 35.12 | 104@2900 | Cr 15|AC ACj|Mar AC 
Buick 32-90 | 4340 | __ 134 | Own | Bish-Bab | O | 8| 3y%x5 | 344.8 | 4.40 | 35.12 | 104@2900 | CI |5| AC AC |Mar AC 
Cadillac 355 B |} —— | 134-140 | Own Har 'L | 8 | 33x44g | 353.0 | 5.38 | 364 | 115@3000 | CI |3|AC AC | Own AC 
Cadillac 370 B |}—— | 134-140 | Own Har | O j12| 3%x4 | 368.0) 5.30; 469 | 135@3400 CI |4/Cuno AC|DL AC 
Cadillac 452 B |——_ | 143-149 | Own Har |O |16|3 x4 | 452.0; 5.36 | 57.5 | 165@3400| CI |5|Cuno AC|DL_ AC 
Chevrolet |— | 109 .| “Own | No tO 183 5 | 3y%ex3% | 19 | 5.20 | 263 | 60@3000; CI | 3 | — —|Car Ac 
Chrysler 6 |i— | 116 | Own n | Yes | L | 6 | 3%4x4%% | 223.9 | 5.35 | 25.35 sa | Alum | 4| No — |Mar Yes 
Chrysler 8 |— | 125 |Own | — | L 8 | 3%x4% | 298.6 | 5.20 | 33.80 | 100@3400 | Alum |5/| Yes —/!Str Yes 
Chrysler Imp. 8 | —— | 135 | Own | — iL {8 | 3%x5 = | 384.8 | 5.20 | 39.20 | 125@3200 | Alum | 9! Yes Yes | Str Yes 
Chrysler Imp. 8 cus. | —— | 146 | Own | — 1}L |8|3%x5 | 3848 oe 39.20 | 125@3200 | Alum | 9 | Yes Yes | Str Yes 
Cord (Fr. Wh. D.) | 4620 | 137951 Lye | — [L| 8 | 3% x4¥% | 298.6 | 5.25 | 33.8 | 115@3300 |*Alum |5 | Pur AC | Sch__No 
De Soto Six | —— | *1753,| Own wn | Yes Aes} 16 3Y%4x4% | 211.5 | 5351 3838 | . 75@3400 |*Alum lum | 4 4 | Yes ;  —| Mar 4 Yes 
De Vaux 6-80 | 2810 | 113 | Hall | Dole |L | 6 3%x4 | 214.7 | 5.41 | 27.34 | 70@3400 | Alum [4/AC  Ste| Til AO 
Dodge Six |— | 11444, Own | Yes [L | 6 | 3%x4% | 217.7 | — | 2535 | - 18@3400 | Alum | 4 | No —|Car Yes 
Dodge Eight | ——= | 122 | Own | — | L | 8 | 3%x4% | 282.1 | 5.20 | 33.80 | 90@3400 | Alum |5/ Yes — | Str, Yes 
Durant 612 | 2820 | 112 |Con | Bish-Bab | L , 6 | 3%x4 199 | 5.32 | 254 | 71@3300 *Alum |4|AC AC | Str AC 
Durant 614 | 3010 | 112 | Con | Bish-Bab |L |6/3%x4 | 199 | 532/254 | 71@3300 *Alum |4|AC AC/|Str Ac 
Durant 619 | 2710 | 109 | Con Bish-Bab | L | 6| 3%4x4 | 199 | 5.32! 254 | 71@3300 *Alum |4| AC AC/| Til AC 
Essex-Gr. Su.6 |——| 113“ (Own = | —— | L | 6 | 2t8x4% | 193.0 | 5.50 | 207 | 70@3200 | Alum |3/|No | Ste | Mar AC 
Ford A | 2375 | 1034) Own | —— [L | ks [ 3%x4%4 | 200.5 | 4.22 | 24.03 | 402200 | Alum | 3 | — —|Zen  — 
Franklin Airman | —— | 132 |*Own | — 1O '6)|3%x4%x% | — | —J— | 100 2 "Alum | cl “7\ Yes —|Str_ Yes 
Graham 6 | 3100 | 113 | Own | Yes iL | - | 3'x4¥g | 207 | 545 234 | 70@3200 |*Alum |7]— | AC|Sch AC 
Graham, BI-Str. | — | ae 123 | Own is Bish-Bab IL !8] 3x4 | 245.4 | = | 31.25 | 9003400 |*Alum |5| Yes AC | DL AC 
Hudson Greater 8 | —— |119-126-132 {Own | —— |b | 8| 8 x4%5 | 2541 | 5.80 | 288 | 101@3600 Alum |5|No Ste | Mar_ AC 
Hupmobile 216 |_— 116 | Own | Bish-Bab L | 613 33x41, | 228.1 | 5.00 | 27.34 | 7503200 |*Alum | 4 | ** Ste | Str AC 
Hupmobile 222 | 3580 | 122 | Own .| Bish-Bab L ; 8 | 243x45% | 250.7 | 5.40 | 27.61-+ 9303200 | Alum | 5| Pur Ste | Str AO 
Hupmobile 226 | 3755 | 126 Own | Bish-Bab |L ! a | 3y'ex4% | 279.9 | 5.47 ‘| 30.10 | | 103@3200 Alum | 5 | Pur ; Ste | Str AC 
La Salle 345 B  |——j| 130-136 |Own | Har |b | 33ex4}8 | 353.0 | 5.38 | 364 | 115@3000 | CI “ 3 | Le. AC | Own AC 
Lincoln V-8 _— ~ 136 | Own | Yes — $ | 3%x5 | 304.0 | 495 | 302/120 | °° ®#&«;| 8] - —j|Str Yes 
Lincoln 12 |— | 145 | Own — |L (12 | 3%4x4% | 448.0 | 5.25 | 50.7 | 150@ 3400 | Alum | 71 No __ Str _| Str Ac 
Marmon 8 | 3500 | 125 | Own | Yes | L | 8 | 344x4% | 315.2 | 550 | 33.8 | 125@3400 | Alum | 5 | Flo —|— — 
Marmon 16 | 5360 | 145 | Own Pines O (16 | 3%x4 | 4908) 6.00 | 625 | 200@3400 | Alum {5 * AC | Str AC 
Nash 960 | 2800 | 114%; Own | * |b | 6 | 3%x4% | 201.3 | 5.10 | 234 | 6503200 |*Alum |7|AC AC |Car AC 
Nash 970 | 3000 | 116",| Own | Bish-Bab | L | 8 {| 2%%x4% | 227.2| 5.10 | 264 | 78@3300 |*Alum |9|AC AC} Str AC 
Nash 980 | 3360 | 121 | Own | Bish-Bab |O |8/|3 x4% 1240 | 5.25 | 288 94@3400 "Alum |9|AC AC| Str AO 
Nash 990 | 4000 | 124-133 | Own | Bish-Bab | O | 8 | 3%4x4% | 298.6 | 5.25 | 33.8 | 115@3600 |*Alum |9| AC AC | Str__ AO 
Oldsmobile F-32— = = 11614; Own | No ~ 1b | 6 | 3y%X4% | 213.3 | 5.80 | 26.3 | 74@3200 | CI |4|AC AC | Str AC 
Oldsmobile L-32 — 116%| Own | No L |8/3 x4% | 2403| 5.90 | 288 87@3350 | CI 5|AC AC!Str_ Ac 
*Packard Twin Six | —— 142-147 | Own = (L \i2 | 396Xx3 %4 a, 1 a | a sod ale —|— Ye 
Peerless De L. Mas.| 4521 | +125 | Con | Bish-Bab | L | 8 | 3%x4% | 322 | 5.00 | 3645 | 115@3200 “Alum |5| Pur AC {Sch AO 
Peerless Custom 8 | 4766 | oe | Con Sas Bish- -Bab iL 8 | 3%6X4 M4 | 322 | 5.00 | 36.45 | 120@3200 |*Alum | 5 | Pur AC | Sch _ _AC 
Pierce-Arrow 54. | —— 137-142 | Own | Pines |; L | 8 | 3%x43, | 366 | 5.05 | 39.2 | 125@3000 |*Alum |9| Pur Ste | “Str AC 
Pierce-Arrow 52 |— 142-147 | Own | Pines |}L \12 | 3%x4 | 429 | 5.05 | 546 | 150@3200 |*Alum |7{ Pur Ste | Str AC 
Pierce-Arrow 53 | — 137-142 | Own | Pines iL 12 3%x4 | 398 | 5.05 | 50.7 | 140@3200 |*Alum |7/| Pur’ Ste | Str AC 
Plymouth | 2710 | 109 | Own | — | L | 4 | 3%x4% | 196.1 | 490 | 21.03 | 56@2800 |*Alum um | 3_ cc ~ AC | Car Yes 
Pontiac 6 | — 114 | Own | — TL | 6 | 3\%x3% | 200.0 | 5.10 | 263 | 65@3200 | CI |3|— AC | Mar Yes 
Pontiac V-8 |— 117 | Own | — Hit 8 | 3y%x3% | 251.0 | 5.20 | 37.8 | 85@3200| CI | 3| — AC | Mar_ Yes 
Reo Royale 8-35 | 4650 | 135 | Own Pines ;L | 8| 3%x5 | 358 | 5.30 | 36.48 | 125@3300 | Alum |9|Han AC! Sch Own 
Reo Royale 8-31 =| 4375 | 131 | Own | Pines |L | 8| 33%x5 | 358 | 5.30 | 36.48 | 125@3300 | Alum |9|Han AC | Sch Own 
Reo 8-21 | 3610 | 121 | Own Yes |L |8{3 x43 | 2686| 5.37 | 288 | 90@3300 |*Alum |5|Han —{|Sch Un 
Reo 6-21 | 3525 | 121 | Own | Yes |L °|6|3%x5 | 2683 | 530/273 | 85@3200, Alum |7| Han —|Sch Un 
Reo Fly. Cloud 6-25 | 3950 | 125 | Own | Yes |L [6 3%x5 | 2683 5.30 | 27.34| 85@3200 | Alum |7|Han VS|Sch Un 
Reo 8-25 | 4050 | 125 | Own | Yes |L | 8| 5 x4% | 2686 | 5.37 | 288 | 90@3300 |*Alum | 5 | it’ VS|Sch_ Un 
Rockne 6-65 |— | 110 | Own | Dole |L | 6 | 3'sx4% | 189.8 | 5.20 | 234 | 65@3200| Cr | 4) Ste | Str No 
Rockne 6-75 | —— | 114 | Own | Dole |L | 6 | 3%x4% | 205.3 | 5.10 | 254 | 72@3200| CI | 4| - AC | C | Str__| No 
Studebaker 6-55 | —— | 117 | Own | Dole |L | 6 | 3%x45q | 230.0 | 5.10 | 254 | 80@3200| CI |4|No  ° Ste ! Str No 
Studebaker Dict, 62| —— | 117 | Own Dole 1L [8 | 3y6x3% | 221.0 | 5.10 | 30.0 | 85@3200 | CI {9| Pur Ste | Str AC 
Studebaker Com. 71); —— | 125 | Own Dole |L | 8] 3x4% | 250.4 | 5.15 | 30:0 | 101@3200 |*Alum |9j| Pur Ste | Str AC 
Studebaker Pres. 91) —— | 135 | Own | Dole |L | 8 | 344x4% | 337.0 | 5.10 | 39.2 | 122@3200 |*Alum | 9 | Han 1 Ste | Str AM 
Stutz LAA | 4383 | 127%4| Own | — |} O | 6 | 33x4% | 241.5 | 550 | 273 | 85@3150 *Alum |7| Pur  AC/| Zen Un 
Stutz SV-16 | 4885 | 13444-145 | Own | —— | O | 8 | 33x42 | 322 | 5.50 | 36.4 | 113@3300 |*Alum | 9 | Pur AC | Zen AM 
Stutz DV 32 |: 5214 | 134%-145 | Own | Bish-Bab | O | 8 | 3%x4% | 322 | 5.10 | 36.4 | 156@3900 *Alum |9/| Pur Ste | Sch _ AC 
Willys-Ov’land 6-90 | 2824 | 113 | Own | — |L | 6 | 3%4x3% | 193.0 | 5.26 | 25.35 | “65@3400 | CI. |4|No AC | Til Til 
Willys-Ov’land 8-88 | —— | 121 |Own | — |L |8|3%x4 | 245.4] 5.26 | 3125| 80@3200,;cr |5|!No AC/|Til Ac 
Willys-Kni. ¢6-D | — | 121 | Own | — 'K | 6 | 3%4x43%4 | 255.0 | 5.50 | 27.34 | 87@3200 *Alum |7j| Yes Til | Til AC 
Willys-Knight 95 | — | 113 | Own | — ‘K | 6 | 248x434 | 177.9 | 5.55 | 20.70 | 60@3400 *Alum |7| Yes AC Til Yes 


“Complete details will appear in a forthcoming issue. 








Brunner Analyzes Chances 
For Parts, Service Pick-up 
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i owners who would like to pur- 
chase new cars will content them- 
selves with the next best thing—the 
old car fixed up and dressed up. 
New accessories developed during 
the past year make it possible to 
enhance the appearance, comfort, 
safety and efficiency of a car toa 
point where it is practically as good 
as new. 

By the same token, makers of 
service tools and shop equipment 
expect to see their business benefit 
Increased competition among deal- 
ers, garage men and service station 
owners for maintenance and repair 
business is making it increasingly 
difficult for the shop which is not 
equipped with the latest and most 


| efficient tools and service equip- 


ment. 

It is true that many of us thought 
1931 would develop into a great serv- 
ice year. While it was a good year 


for certain types of service opera- 


tions, most owners were content to 
drive their cars as far as they would 


go before driving in for ré€pairs. 
Needless to say, this condition can- 
not last forever. Every piece of ma- 
chinery needs attention some time. 
and more cars need attention right 
now than at this time last year. 


Perhaps the best demonstration of 
the attitude of our industry was the 
spirit shown at the recent joint 
trade show of the Motor and Equip- 
ment Association and the National 
Standard Parts Association at At- 
lantic City. Manufacturers exhib- 
iting at this show were highly 
pleased with the trade reports 
brought to them by the visiting 
wholesalers from all parts of the 
United States and Canada. Many 
reported prospects for 1932 to be 
unusually bright. Practically every 
manufacturer exhibited entirely new 
lines or greatly improved ones, and 


everything possible to bring in the 
business for for 1932. 





CLUTCH CONTROL, 
GIRDER FRAMES, 
IN NEW CHRYSLER 
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tained. Upholstery in the converti- 
ble coupe is of the pillow type. 
Many attractive color combinations 
are available. 

Interior fittings of the eight in- 
clude hardware in platinum finish, 
dome light, two inside sun visors, 
carpet-covered foot rest, robe rail, 
arm rests, ash trays, window cur- 
tains and assist cords. Upholstery 
is in Bedford cord, mohair and 
leather. Many colors are offered. 

A wider selection c. finer uphol- 
stery materials and color combina- 
tions is available with the body 
Styles of the Imperial-8s. In addi- 
tion, equipment, fitments and ap- 
pointments not found in the six and 
eight include  platinum-finished 


folding center arm rest in the rear 
seat of the Imperial Custom-8. 

Both the Imeprial-8 and the Im- 
perial Custom-8 are provided with 
cigar lighters in the center of the 
upper instrument panel, while the 
Imperial Custom-8 also has a cigar 
lighter with ash receiver in the rear 
compartment. 

A clock located in the instrument 
panel of the Imperial-8 and Im- 
perial Custom-8 is standard equip- 
ment. Duplate safety plate glass is 
standard on the Custom- 8 models, 


MILLER OF WILLYS 
ON 1932 OUTLOOK 
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that he did not expect any early 
return of easy selling. He summed 
up the sales situation for 1932 by 
saying, “We believe that every cus- 
tomer, regardless of his means, will 
show a shrewd, thrifty sense of 
values aNd will investigate the 
merits of all merchandise before 
buying.” This is the reason that 
Willys-Overland will os its sales 
campaign on a basis of advertising; 


expressed a determination to dohardware with ivory knobs and! particularly newspaper advertising. 
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Auburn 8-100 | Chain Del-R | Del-R-S Long | D | 3 | SM-LGS-F | U | Col \**4.70 | M Ross ; S 5634 | Own Bijur “| 17x6.00 
Auburn 12-160 | Link Del-R |*Del-R-S Long | D | 3 | SM-LGS-F | M!/Col % | *4.55 | Bendix Ross | S 5634 | Own Bijur (|*17x6.00 
Austin | Gear _Aut-L |*Aut-L_ Rock | WG| 3 | —— _[S|Sal_ % | 525|M  __ Say-B | Cant _ | Own | Al-Z ~ | 18x3.75 
Buick 32-50 | Tex Del-R | Del-R *Own | O | 3 | BW-F |O | Own % 4.60 | Own Sag | |S 56 | Tryon | Al-Z | 18x5.50 
Buick 32-60 | Tex Del-R  Del-R *Own | O |3 | BW-F |}O};Own % | 454 | Own Sag | S 55% | Own | Al-Z 18x6.00 
Buick 32-80 | Tex Del-R : Del-R *Own | O | 3! BW-F = | Own % | 427 | Own Sag | S 58% | Own | Al-Z 18x7.00 
Buick 32-90) | Tex | Del-R | Del-R _*Own | O | 3 | BW-F | ¢ O | Own % 4.27 | Own _—‘Sag | S 58% | Own Al-Z | 18x7.00 
Cadillac 355 B Morse Del-R | Del-R Own | O | 3 SM-F [S| Own % 460 |Own M_ Sag|S 58 Own Alem | 17x7.00 
Cadillac 370 B Morse Del-R | Del-R Own}! O | 3 | SM-F |S | Own % 480 Own M_ Sag/|S 58 | Own Alem | 17x7.50 
Cadillac 452 B Morse Del-R | Del-R Own , O | 3 | SM-F |S | Own % 4.64 | Own Sag |S 60 | Own - Alem 18x7.50 

Chevrolet | — Del-R | — Own| O/3|/SM-F__—[—|Own % | —|— _—_—Sag | S854 [| ——_| Alem [| 18x5.25 

Chrysler 6 Chain Del-R | Del-R *“—|O|3|—F + |—/| Own % 4.60 | H — |S 53% |— | Alem | 18x5.50 
Chrysler 8 {Chain Del-R | Del-R —~|O;|\|4!—F =i Own % 430 | H _ S 54% | —— | Alem | 17x6.50 
Chrysler Imp. 8 | Chain Del-R | Del-R —|O|}4\|—F | Own % 410 | H Gem | 8S 57% | — | Al-Z | 17x7.00 
Chrysler Imp.8 Cus.) Chain Del-R | Del-R *-|O|\/4\|—F —| Own 1% | 4.10 H Gem | S 57% | | Al-Z | _17x7.50 
Cord (Fr. Wh. Dr.) | Link Del-R [*Del-R__Long | D | 3{/—— ss [ * | Col F | 4.80 | H Gem |S 62 | Own | Bijur | 18x7.00 
De Soto Six Chain —|— oT T—|3si—PF t—|— xs | 462/18 — |S 53% |—— | Alem | 18x5.25 
De Vaux 6-80 | Morse Aut-L |*Aut-L_ Borg | N | 3 | NP-F [S|NP % | 440;SD NP |S 54% | Tryon | Al-Z | 19x5.09 
Dodge Six | Chain —|— —1|0]/3|—F |}—| Own % | 460|H —|8s 4% |— Ss | —— 18x5.50 
Dodge Eight | Chain —|Del-R ‘*~|0O/|3|—F |-—|Own % | 410|H Gem/S55 |—— | Al-Z | 18x6.00 
Durant 612 | Morse Aut-L |*Aut-L Borg | W | 3 | — |S | Own % | 440|;SD Own |S 55 | Tryon | Al-Z | 19x5.00 
Durant 614 Morse Aut-L |*Aut-L Borg | W | 3 | — 8 |Own % | 440/SD Own |S 55 | Tryon | Al-Z | 19x5.00 
Durant 619 Morse Aut-L |*Aut-L_ Borg | W | 3 | —— S | Own % | 390/SD Own |S 54 | Tryon _ _Al-Z | 19x4.75 
Essex Gr. Su. 6 | Morse Aut-L |*Aut-L-S Own | O | 3 | SM-WG-F |8S/|Own % 4.62 Bendix dix Gem |S 54% | Own | Alem | 18x5.25 
Ford A | Var Own |*Own Own | O | 3 | —— |S | Own % . | 3.78 | M Gem | | STr39/ Ow Own | Al-Z | 19x4.75 75 
Franklin Airman | Chain Del-R *Del-R-S — | — | 3 | SM-F post ef we | ee eee | ee | oe 
Graham 6 | Link Del-R | Del-R Long | WG; 3 | WG-F |0|Sal % | 445 |H Ross aT S 54 ye ‘ERS | Al-Z | 17x5.50 
Graham, Bl.-Str. | Link Del-R | Del-R_ Long | WG! 3 | SM-WG-F |8/Sal % | 430!H Ross S54 | ERS | Al-Z | 17x6.00 
Hudson Gr. 8 | Morse Aut-L *Aut-L-S Own | O |3 SM-WG-F |Sj| Own ‘% | 4.62) Bendix Gem |S 54% | Own | Alem /*17x6.00 
Hupmobile 216 | Chain Aut-L |*Aut-L-S Borg _WG/|3 | SM-WG-F |M| Spic % 454 | M Ross |S 53 | Tryon | Al-Z | 18x5.50 
Hupmobile 222 | Morse Aut-L |*Aut-L-S Borg |WG| 3 | SM-WG-F | U | Own % 436 | M Gem |S 5712 | —— | Al-Z | 17x6,00 
Hupmobile 226 | More Aut-L |*Aut-L-S Long | D | 3 | SM-DG-F |U | Own % | 436|M Gem! S ore fa _Al-Z _ | 17x6.50 
La Salle 345 B | Morse Del-R | Del-R_ Own | O | 3 | SM-F |S | Own % | 460/OwnM Sag|S58 | Own | Alem | 17x7.00 
Lincoln V-8 | Chain — —|—-l|-\'—FP |—| Own — | 458|* Own| 62 |—— | —— | 18x7.00 
Lincoln 12 | Chain Aut-L | Aut-L Long ; O | 3 SM-F _ |S | Own F | 458 "Bendix Own |S 62 | Own | Alem | 18x7.50 
Marmon 8 | Diam Dei-R |*Del-R —=Ts itt” |S Spic *% 4.08 | Bendix Ross |S 57 |—— | Alem | 18x6.00 
Marmon 16 | Diam Del-R | Del-R *Rus| M/3|> SM _ |S | Spic % | 3.78 Bendix Ross | 5 59% |—— _| Alem 18x7.00 
Nash 960 | Var-G Aut-L |*Aut-L-S Borg | | 07 Oo | | 3 | SM-DG-F | O| Own 1% 4.73 | M Ross | S 507% | Own | Alem | 29x5.00 
Nash 970 | Diam Aut-L |*Aut-L-S Borg | O | 3 | SM-DG-F oO Own % | 473 .M Ross | S 50% | Own | Alem | 29x5.25 
Nash 980 | Diam *Aut-L *Aut-L-S Borg | O | 3  SM-DG-F |O]| Own % | 446 M Gem |S55 | * | Bijur | 28x6.00 
Nash 990 _—_| Diam “*Aut-L /*Aut-L-S Borg | O | 3 | SM-DG-F_|O/| Own % | 450 | Bendix Gem | S 57% | | Bijur | 31x6.50 | 
Oldsmobile F-32 | Chain Del-R | Del-R Borg | M|3j{|SM-F |S | Own % 4.56 | Bendix Sag S 54% | Tryon | Al-Z | 17x6.00 
Oldsmobile L-32 {| Chain Del-R | Del-R Borg | M | 3 | SM-F |S | Own % | 4.77 | Bendix Sag § S 54% | Tryon | Al-Z | 17x6.00 
Packard Twin Six [Chain ©9=—j|— = —|Oj|3\|SMF  |—ij— — | —|— — ell 
Peerless De L.Mas. , Morse Aut-L |*Aut-L Rock |WG| 3 | WG-F [S|Sal % | 445 , Bendix Ross | S 60 | Rub B | Alem | 31x6.00 
Peerless Custom 8 | Link Aut-L |*Aut-L Rock |WG| 3 | WG-F |S| Sal % 4.45 | | Bendix Ross | S60 | Rub- B | Alem | 31x6.50 
Pierce-Arrow 54 | Chain Del-R |*Del-R-S Long | O | 3 | SM-F |S | Own % 442 | Bendix Ross |S 61 | Faf | Myers | 18x6.50 
Pierce-Arrow 52 ' Chain Del-R |*Del-R-S Long | O | 3 | SM-F 8 | Own % 442 | Bendix Ross |S 61 | Faf | Myers | 18x7.00 
Pierce-Arrow 53 | Chain Del-R |*Del- R-S Long | 0/3 | SM-F 8 | Own % | 4.58 Bendix Ross !S 61 | Pal _Myers_ : 18x7.00 
Plymouth _ (Var _Del-R | Del-R_ Own | O | 3 | BW-F [O| Own % | 433/H War | S 53% | Tryon | Al-Z | 19x4.75 
Pontiac 6 Chain Del-R | Del-R —|— \—. SM-F |—| Own % | 455 | Bendix —|8 54 | Inlox | — | 18x5.25 
Pontiac V-8 |= Del-R | Del-R — | —|—| SM-F | —| Own 42 4.22 | Bendix —/854¥%2'—  |— ___| 17x6.00 
Reo Royale 8-35 | Morse Del-R | Del-R Long | O |3} SM U | Own 2 | 4.07 | H Ross | S 572 | Own | Far | 6.50x18 
Reo Royale 8-31 | Morse Del-R |! Del-R Long! O |3; SM U | Own 2 | 4.07 iH Ross |S S7'2 | Own | Al-Z 6.50x18 
Reo 8-21 | Link Del-R | Del-R Long! O/}3!SM U | Own 2 442 !H Ross |S 55% | Tryon | Al-Z | 17x6.00 
Reo 6-21 | Morse Del-R | Del-R Long | O |3/| SM U | Own % 4.07 | H Ross | S 55% | Tryon | Al-Z | 17x6.00 
Reo Fly. Cloud 6-25| Morse Del-R |*Del-R Long | O |3/SM U | Own % 442 | H Ross | S 553, | Own’ =| Al-Z | 17x6.50 
Reo 8-25 At | Link Del-R *Del-R_ Long | O | 3 SM __|U | Own % 442 | H ___Ross |S 553, | Own | Al-Z | 17x6.50 
Rockne 6-65 Morse Aut-L |*Aut-L-S Borg | O | 3 | SM-BW-F | M| Spic % 4.27 | Bendix Ross | S54 | Tryon Al-Z | 18x5.25 
Rockne 6-75 , Chain <Aut-L *Aut-L-S Borg | O | 3 | SM-BW-F M| Own % | 4.73 | Bendix Ross |S 54 | Tryon _Al-Z | 18x5.50 
Studebaker 6-55 | Chain Del-R |"Del-R-S Long | O | 3 BW-F |S Own '> | 427 | Bendix Ross|S 54 | Tryon | Alem | 18x5.50 
Studebaker Dict. 62 | Cel Del-R |"Del-R-S Long | O | 3 | BW-F |S | Own 42 | 4.73 Bendix Ross|S 54 | Tryon | Alem | 18x5.50 
Studebaker Com. 71! Cel Del-R |*Del-R-S Long | O | 3 | BW-F |S | Own % | 4.73 Bendix Ross | S 56 | Faf | Alem | 18x6.00 
Studebaker Pres. 91{ Var-G Del-R |*Del-R-S -S Borg |; O |3| BW-F 1S | Own % | _ 431° | Bendix _ Ross |S 60 | Faf _| Alem | 18x6.50 
Stuiz LAA |Link Del-R'| Del-R Borg D | 4 | — [U | Sal % 4.75 | H Gem |S 60 | Own | Bijur 19x6.00 
— ao | Link Del-R | Del-R Long | M/|3{|SM | oy a % ra H bos : 6214 = | a ao 
Stutz - Link Del-R | Del-R Long | M|3|SM | Tim 2 50|H Gem S 62% | Own | Bijur_ 20x7. 
Willys-Ov'land 6-90 | Link Aut-L |*Aut-L —|0O|3|SM-F |S | Own %% 4.60 | Bendix Own S51 | Tryon | Alem | 18x5.25| 
Willys-Ov'land 8-88 | Link Aut-L *Aut-L ‘Borg | O | 3 | SM-F |S | Own 4 4.40 | Bendix Ross |S 56 | Tryon | Alem | 18x5.50| 
Willys-Kni. 66-D | Link Aut-L |*Aut-L —|0O!3! SM-P |S | Own 12 4.18 | Bendix Gem | S 56 Tryon | Alem | 17x6.00 
Willys-Knight 95 Link Aut-L (*Aut-L —|O!3|SM-F |S | Own % 4.89 | Bendix Gem |S 51 Tryon Alem “5.5 
KEY TO ABBREVATIONS Long Clutch Company; Rus, Russell , manly possible A good test of 
Weight —$Austin standard 2 passenge: |, Mi8- Co. “Bendix Cintch ae Bh Sees Free Wheeling, any device in so far as public ae 
coupe. ” Transmission Make—D, detroi year; i. ceptance is concerned is as fol- 
= d ‘ Ww Gear C ; M, Muncie G ; : ; 
Winstecd of wheel base “which “hnsghuinc: | Company: O, Own? N. New Process Gear Clutch Refinements} tows: Drive an automobile with 
turers refuse to give. Corp.; W, Warner Corp a the device for a period of time, 
Engine Make—Con. Continental: Lyc. Ly- *Franklin  Transcontinent models are then let the same driver revert to 


coming, Hall, De Vaux-Hall Motors Corp 
*Air-cooled with spot temperature con- 
*Thermo syphon water circulation. 
Thermostat—Bish-Bab. Bishop & Babcock. 
Chicago, Ill.; 


tro}. 


Dole, Dole Valve Co., 
Fulton Co.; Har, 
Winterfront Var, 
*Using Dole and Bish-Bab. 
Valve Arrangement—L, L head; 
zontal O, overhead; K, 





Harrison; Pines, 
various makes. 


sleeve valve, 








equipped with both Warner and Detroit 
3 or 4 speed gear sets, according to body 


type. 
Transmission Type—DG, Detroit Gear & 
Ful, Machine Co.; S, The LGS Corp.; F. 
‘Pines Free Wheeling; SM, Synchro Mesh; BW 
Borg-Warner; NP—New Process Gear 
HL hor! Corp.; WG, Warner Gear Co. 
. hort- 


Detroit Universal Products; 


Universals— U, 
S. Spicer Mfg. Corp.; O, Own, M, Me- 


LV, V-type L head. 

ist wee” chanics Universal Joint Company. 
Piston | pm gy gg mg or *Cord using Detroit Universal Products 
cast iron; S. St semi-steel. and Mechanica] Universal Joint Co. 
Oil Purifier—Pur., Purolator, Motor Im-| Rear Ax'e—Col, Columbia; Sal, Salisbury, 
provements, Inc.; Wal, Wall; Han, Spic, Spicer Mfg. Corp.; Tim, Timken: 
Handy; AC, AC Spark Plug Com- N.P., New Process Gear Corp. 12, Semi- 
pany, Ste, Stewart-Warner; Ski, Skin- floating; %, % floating: P, Full floating. 
aoe Floato; Cuno, Cuno Engineer- Ratio—**Dual ratios on custom models 

: 7 ae fas only. *Dual ratio. 
**Using Purolator and AC. | Brakes—H, hydraulic; M, mechanical; SD, 


*Using both Floato and Skinner. 
+Using AC with Floato attachment. 


steeldraulic; Bendix, Bendix Brake Corp. 
*Equipped with Vacuum Booster. 


Fuel Cleaner—AC, AC Spark Plug Co.; Gas, ! . a . 
Gascolator: Ste, Stewart- Warner: Ti, | Steering Gear—Gem, Gemmer; Ross, Ross 
Tillotson; V-S, Van Sicklen. Gear and ool Company; Sag, Saginaw. 
Carburetor—Sch, Wheeler Schebler; Zen,| S¢¥-B. Seylor-Beall Manufacturing Com- 
Zenith; Mar. Marvel; Car, Carter; Str. pany; War, Warner; N.P., New Proctss 
Stromberg; DL, Detroit Lubricator; Til. | Gear Corp. 
Tillotson. | Rear Springs — S, semi-elliptic; El, full 
Air Cleaner—AC, AC Spark Plug Com-j; elliptic; Cant, semi-cantilever; S-Tr, 
pany; AM, Air Maze; Un, United; Til, semi-transverse. 


Tillotson 


Front End Drive—Link, Link Belt; 


Spring Shackles—Tryon, Willys-Morrow 


Tex. Company; Rub B, Rubber Shock Insu- 


Texolite; Cel, Celeron: Diam, Diamord lator ompany: Faf, Fafnir Bearing 
Chain: Morse, Morse’ Chain Company; Company; ERS, Eaton Products, Inc.; 
Var, various makes of chains; Var-G Inlox—Inland Mfg. Co.; *Tryon, front, 
various makes of gears. _ rear. ‘Own, front. ERS, Seas. . 
Chassis Lubricator—Alem, Alemite; - 

Ignition. Generator and Starter—Aut-L. Alemite Zerk: Bijur, Bijur Lubricating 

Auto-Lite; Del-R, Delco-Remy; Dyn, Corp.; Far, Farval Myers—Chassis 


Owen- -Dyneto Corp.; N 


Oige: heck, 


E, North East 
*Nash.—Indicates twin ignition. 

*Bendic starter used. S—Startix equipped. 
Borg & Beck; Br-L, Brown- 
Rockford Machine; 


Lubricating Co. 
Tires—Auburn 12, custom models equipped 

with 17x6.50. 

*Hudson 132-in. 


wheel .base models 


Long, 


equipped with tires 17x6.50. 





By H. T. WOOLSON, 


Chief Engineer Chrysler Corpora- 


tion 


Regarding engineering develop- | 
ments for 1932, I believe that fur- | 
ther refinement may be looked for 
in connection with the use of free 
automatic 
controls. Appli- 


wheeling devices 
vacuum clutch 


and 


cations of one or the other 


these devices as standard equip- 


ment are to be found on a number 
of cars just being introduced. Sev- 
cars will be found with a 
Free 


eral 


combination of both devices. 
wheeling has had a year before the 

















a car without 
the device 








™ 





12-CYLINDER FRANKLIN: 
| SURPRISE FOR SHOW 


(Continued from Page 1) 


widely mentioned as the starting 
point of a new line of automotive 
engineering progress. It is pointed 
out that air-cooling, the cardinal 
Franklin principle, has attained a 
higher plane of efficiency in power 
production than ever before by rea- 
son of its application to a V-type 


engine. 

The Franklin twelve is funda- 
mentally an airplane engine, with all 
its inherent reliability and high 
power characteristics applied to an 
automobile. Numerous features of 


the new engine find their inspira- 
tion in the world wide success of 
air-cooled, multi-cylinder engines in 
aircraft. 

President H. H. Franklin said 
that the development of the twelve- 
cylinder Franklin has been under 
way in the laboratory and on the 
road for nearly four years and is 
one of the most seasoned twelves 
ever to be introduced. He declered 
that the new product may prove 
revolutionary in the twelve-cylinder 
field on account of its power to 
weight ratio and on account of its 
favorable comparison of econon.y of 
operation. It is distinguished fur- 
ther by vastly greater simplicity, ac- 
complished in the main by air- 
cooling, which eliminates over 100 
engine parts. The saving of water 
and accompanying complication is 
also a factor in reducing weight. 

Fundamentals of twelve - cylin- 
der construction nullify vibration 
through the entire range from low 
speed to the highest, and accomplish 
free flowing power with complete 
smoothness. 

Engineers are particularly inter- 
ested in the way air-cooliny has 
accomplished uniformity of tem- 
perature in all cylinders. This ex- 
clusive Franklin achievement is 
largely responsible for maximum 
power development and enduring 
engine life. 

“We appreciate that there is a 
distinct market for this type of car 
among the discriminating class of 
buyers who seek not alone the most 
advanced coachwork, but perfection 
in engine performance as well,” Mr. 
Franklin said. “While we are not 
yet ready to announce all details in 
connection with this new car, our 
program is definitely set for pro- 
duction in March. At the time of 
national introduction, body types 
and their prices will be made 
known. The base price will be over 
$3,000 which, alongside our $2,250 
price of the new Airman, gives us 
complete coverage of the fine car 
market.” 


Wahlberg Notes Stress 
On 1932 Safety Factors 


(Continued from page 4) 


universally by motor car manufac- 
turers during the coming year. 


In reference to free wheeling, we 


18x5.50/ feel that it is probably with us to 


such a device—if 
is a success the driver 


| will have a desire for it in his car. 


of 


court of public approval and seems 


to have received unanimous ap- 
Vacuum clutch contro] is 
now presented to the public with all 
and engi- 
awaiting the 


proval. 


its varied applications, 
neers are anxiously 
verdict of the public. 


Very few devices—in fact, none— 
are 100 per cent. perfect in opera- 


an 


We 


issue 


feel 
transmission operation as 
being offered fulfills this test and 
We are encouraged to go forward 
toward greater refinements. 
use of spiral and internal transmis- 
sion gearing will, we believe, in the 
near future become universal even 
on the lowest priced cars. 
lic is becoming more and more in- 
sistent on quietness of operation, 
and the outstanding improvement 
due to the use of modern gearing is 
which engineers 
dodge for long. 


that 


improvement 


in 
is now 


The 


The pub- 


cannot 


It is our belief that changes in 


evolution. 


the arrangement and appearance of 
cars wil] be a matter of gradual 
The tendency 
denced by car designers now being 
shown is toward the cutting down 


as evi- 


of wind resistance, and it is believed 


tion, but as long as the advantages 


greatly predominate the engineer 
is encouraged to proceed and elimi- 
nate the “bugs” in so far as is hu- 


that we may look toward further) —_ 
evolution along these lines. 


It is believed that engineers will 


exert themselves continuously in the 
development of motor mountings, | body and thus become apparent to 
seeking an ideal situation in which} the occupants. 


stay. Its proper use by drivers ree 
quires a certain amount of practice. 
It should be possible to lock the 
free whee] out and thereby convert 
the vehicle into one that can be 
operated by any one by a standard 
set of motions which we have em- 
ployed for years and the standard 
amount of caution, if there is such 
a thing. 


We also feel that steps will be 
taken during 1932 to make cars, 
which are capable of high road 


speeds, safer to operate at these 
speeds by the route of substantial 
improvement in brakes, lowering of 
the center of gravity, proper spring- 
ing, and adjustable shock absorbers, 

Adjustable shock absorbers are re- 
quired on cars capable of high \ 
speeds, although we think a certain 
amount of experience is required on 
the part of the public before this 
feature will be brought to proper 
use. At any rate, shock absorber 
contrel should be provided to make 
high traveling speeds possible with 
safety. 

We think that the coming year 
will show the first serious attempts 
to reduce wind resistance which, we 
feel, will be subject to a great deal 
of study. 





no engine period, vibration or torque 
reaction is transmitted to the car 














THE 


STRONG SELLING POINTS 


Speed, 70 to more than 80 miles an hour... Ad- 
vanced free wheeling .. . Shatterproof safety glass... 
Larger brakes for quicker, easier stopping . . . Big, 
roomy bodies . . . Sound-insulating panels .. . 
Velvet mohair upholstery ... Form-fitting seats. 


WILLYS-OVERLAND SIX 


Prices, $515 and up... The most powerful car we have ever 
offered at such low cost . . . Plenty of room for 5 passengers — 
not just 4/2—in Sedan and Coach , . . 65 horsepower motor. 
New Six Truck Chassis, -ton, 1/2-ton, $415 to $675. 


WILLYS-OVERLAND EIGHT 


Prices, $795 and up. . . Undoubtedly one of the most brilliant 
performers of all low-priced 8-cylinder cars . . . Silver Streak 
Motor 80 horsepower . . . Heavy, counterbalanced crankshaft. 


TWIN-SLEEVE WILLYS-KNIGHT 


Two lnes—low-priced Model 95, from $845 up; deluxe Modet 
66-D, $1245 and up ... Powered by the famous Twin-Sleeve 
Motor which has won the praise of nearly half a million Knight 
enthusiasts . . . All prices f.o.b, Toledo. 
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NEW SIXES and EIGHTS 
offer alert dealers big oppor- 
tunities for volume and profit 


# In 1932 Willys-Overland celebrates its Silver Anniversary 
by offering the greatest values in its 25-year history... 
New Willys-Overland Sixes and Eights, $100 to $200 
With the 100,000-mile Silver 
Streak Motor, you sell proven speed, proven power, 


less than last year... 


proven stamina, proven economy ... Willys-Overland 
has won the last two climbs up Pikes Peak, and 16 
official AAA speed records, from 10 to 500 miles, for stand- 
ard cars under $1000... The new Twin Sleeve Willys- 
Knight gives you an exclusive selling advantage . .. The 
only type of motor with no valves to grind; the motor that 
improves with use . . . And you have added profit possi- 
bilities in the new Willys-Overland Six Trucks — complete 


with bodies for every business and agricultural need. 


Write or wire for details of this profit-building franchise 


WILLYS-OVERLAND | 


TOLEDO, OHIO 





HEADQUARTERS DURING NEW 


YORK 


SHOW HOTEL BILTMORE 





